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Cut One-Half Size 


Packed complete in an individual carton, one dozen to the container, the 
National COMBINATION SET forms one of the best paying items of the 


National line of ‘Builders’ Hardware.” 


The boxed set means no loss of time, temper, or money to the dealer or pur- 
chaser. 


Every item in the set gives Service. 


The hinges are 3 x 2!4 inches. May be used as an off-set hinge by the re- 
moval of the pin and reversal of the leaf. The pull is 4'/2 inches long, of 
steel. The spring is our popular No. 3 Perfect Springloop ends. Wtih the 
Japanned sets, Nickeled screws, hooks and eyes are packed, other finishes 
match. 


Free of charge with your first order, we send a display model like the one pic- 
tured. 


Packed one dozen sets in a box. Twelve dozen sets in a case, in any finish 
desired. 


By placing your order direct with us—the NATIONAL way—you buy at a 
saving and sell at a profit. 


Write today for catalogue and prices. 


National Manufacturing Company 
Sterling, Illinois 
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Congress Will Rush National Budget Plan 


Uncle Sam’s Expenditures to Be Limited to His Annual Income—May Affect Taxation 
Plans—Protectionists in Congress Fear Flood of Foreign Goods—Post Office 
Predicts Better Mail Service When Railroads Are 


Returned to Private Ownership 


By W. L. 


WASHINGTON, February 23, 1920. 


ONGRESS means to create at the present session 
C a National Budget Bureau in the Treasury De- 
partment for the purpose of effecting much-needed 
reforms in the handling of the national finances. The 
House has already approved a carefully drawn measure 
installing a budget system and the Senate is now at 
work upon a bill of its own; hence it will probably de- 
volve upon a conference committee to harmonize the 
two drafts and frame the exact text of the law as it 
goes to the statute books. ~ 
Roughly speaking, the adoption of the budget plan for 
the control of the national finances simply means that 
in future Congress will have to cut its garment accord- 
ing to the cloth. If for any reason the cloth is scant 
Uncle Sam’s new suit will have to be a trifle short in 
the coat tails or tight in the trousers. 


Reckless Money Spending to Stop 
ERETOFORE Congress has blundered along, shov- 
eling money out of the Treasury with a lavish hand, 

rarely pausing to consider whether the rate of expendi- 
ture could be kept up until the end of the current fiscal 
year. Usually along in February or March the Secre- 
tary of the Treasury would emit a warning yell that 
the scoops were scraping the bottoms of the national 
coffers, whereupon Congress would be called upon to 
take care of a big deficit. 

If the budget scheme works well—and there is no 
reason why it should not, for it is based on common- 
sense and the soundest principles of economics—Con- 
gress, upon meeting in December each year, will know 
the exact condition of the Treasury and will have before 
it a schedule of estimates framed with reference not 
only to the needs of the country but to the funds on 
hand. If the proposed expenditures promise to exhaust 
the revenues before the end of the year that fact will 
be frankly stated and Congress will be advised as to 
the size of the deficit in order that the proper method 
of securing the necessary money may be authorized be- 
fore the appropriations are drawn from the United 
States Treasury. 





CROUNSE 


Every well-conducted corporation operates on a sys- 
tem somewhat similar to the budget plan and so uni- 
versal is the adaptability of this system that it can be 
applied to the financial operations of the humblest 
salaried man or wage-earner. The thrifty housewife 
will find it of the greatest possible advantage and can 
simplify it so as to meet the requirements of the slen- 
derest purse. 


Budget Plan Good for Housewife, Too 


S# E has but to set down the monthly or annual income 
“on one side of her little ledger and upon the other 
to enter up the sums set apart therefrom for rent, food, 
clothing, medica! attendance, amusements, incidentals, 
etc., etc. The chief factor in the problem is the neces 
sity of bringing the total expenditures inside the total 
income. 

If a deficit appears, the pruning knife must be applied 
to the least essential items until the income covers all 
estimated disbursements. Then the housewife can sleep 
peacefully at night, confident that when the first of the 
month rolls around she will have sufficient money to 
pay all bills. 

The budget measure as agreed to’ by the House was 
drafted by Representative Good of Iowa, chairman of 
the House Committee on Appropriations. It authorizes 
the creation of a Bureau of the Budget, with a director 
at $10,000 per annum, and an assistant drawing $7,500 
The Good bill locates the budget in the office of the 
President, but the McCormick measure now under con- 
sideration in the Senate, makes the Budget Bureau a 
division of the Treasury Department and provides two 
assistant directors at annual salaries of $9,000 each. 
Bill 

HE method of preparing estimates and coordinating 

the national income with the proposed appropria- 
tions is set forth in the McCormick bill substantially 
as follows: 

“Sec. 4. That the head of each deartment shall on or 
before July 1 every fiscal year designate (a) an officer 
in each organization unit of such department, to be 
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known as the budget officer, who shall prepare all budget 
estimates, including supplemental and deficiency esti- 
mates, for such organization unit; and (b) a special 
assistant who shall supervise the classification and com- 
pilation of all budget estimates, including supplemental 
and deficiency estimates, for such department. 

“Sec. 5. That the director of the Budget Bureau shall 
designate officers of the bureau receiving an annual 
salary of $5,000, whose duty it shall be to establish re- 
lations and maintain regular contact with the financial 
administration of one or more specified departments. 
An officer so designated shall be financial adviser to the 
director for the department with which he is in contact 
and may, upon the request of the budget officer of such 
department, act as adviser to such officer. 


“Sec. 6. That the head of each department shall study, 
analyze and revise the budget estimates of his depart- 
ment and shall submit to the Secretary of the Treasury 
on or before the 15th day of October in each year the 
final revised budget estimates of his department for 
the ensuing fiscal year, and in case of the failure of 
such officer to furnish such estimates as herein required, 
the Secretary of the Treasury shall cause to be prepared 
on or before the 1st day of November of each year 
budget estimates for such appropriations as in his 
judgment shall be requisite for such department. 


Supplemental Estimates to Be Barred 


ssQ EC. 7. That after the head of a department has 

submitted to the Secretary of the Treasury the 
regular estimates of such department for the ensuing 
fiscal year, he shall not submit for such year any special, 
supplementary, or additional budget estimates or other 
request for appropriations except to carry out laws sub- 
sequently enacted, or such as he may deem necessary for 
the public service. Such special, supplementary, or 
additional estimates shall be accompanied by a full 
statement of their imperative necessity and reasons for 
their omission from the regular budget estimates. 

“Sec. 8. That the head of each department in com- 
municating budget estimates to the Secretary of the 
Treasury shall give references to any law or treaty by 
which the proposed expenditures are, respectively, au- 
thorized, specifying the date of each and the volume 
and page of the Statutes at Large or of the Revised 
Statutes, as the case may be, and the section of the Act 
in which the authority is to be found. 

“Sec. 9. That no budget estimate for a purpose for 
which no appropriation was made for the current fiscal 
year, or for‘an increase of expenditures over the amount 
allowed in the current appropriation Act for the same 
item, shall be incorporated in the budget estimates of 
any department, unless a formal written sanction for 
such new item or increase shall have been obtained from 
the Secretary of the Treasury before the final submis- 
sion to him of the budget estimates of such department ; 
but this provision shall not apply to the budget esti- 
mates for those services of the War and Navy Depart- 
ments herein excepted from revision by the Secretary 
of the Treasury.”’ 

Secretary of Treasury to Revise Estimates 

T is made the duty of the Secretary of the Treasury 

to “revise, consolidate, unify, coordinate, reduce, or 
otherwise change” any items in the budget estimates 
submitted to him by the several departments in such 
manner as he may deem necessary to effect economies 
and to prevent waste, extravagance, loss, or duplication. 
In all cases, however, the Secretary must make a de- 
tailed investigation before ordering a change in an 
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estimate, and any head of a department whose budget 
figures have been altered by the Secretary may appeal 
to the President against such change. 


The Secretary of the Treasury is required on or be- 
fore November 15 of each year to submit to the Presj- 
dent a revised statement in detail “of the budget esti- 
mates for the ensuing fiscal year submitted by the heads 
of the various departments; a comparative statement 
showing for each item and for the total for each depart- 
ment the amount contained in the budget estimates of 
the department as submitted to the Secretary and the 
amount recommended by the Secretary; a statement 
showing the estimated revenue of the Government for 
the ensuing fiscal year, and if such estimated revenues 
are less than the estimated expenditures, his recom- 
mendations for new taxes, loans, or other appropriate 
action to meet the deficiency; and a statement showing 
the condition of the Treasury.” 


President to Send Figures to Congress 


N or before January of each year the President js 

required to transmit to Congress the budget esti- 
mates, together with any recommendations he may de- 
sire to make. No other officer of the Government will 
be permitted to ask Congress for appropriations or sub- 
mit estimates therefor unless specifically requested to do 
so by the House or Senate. 

In adopting the budget plan, Congress hopes to get 
rid of the exasperating deficiency estimates which now 
come pouring in upon both houses from the time they 
meet until they adjourn. Many of these items are nec- 
essary, but a great many more represent projects of 
doubtful value and which ambitious or overzealous de- 
partment officials are seeking to put through at public 
expense. 

If all estimates must traverse the course laid down 
by the McCormick bill and pass the scrutiny therein 
prescribed it is believed that only meritorious projects 
will be recommended. Shady schemes will hardly be 
able to run the gauntlet and therefore will not be likely 
to be set on foot. 


Foreign Trade Situation Alarms Protectionists 

HE protectionists in Congress are becoming greatly 

disturbed lest the Government shall adopt a policy, 
designed to assist in relieving the European financial 
situation, but the practical effect of which may be to 
éndanger seriously many important American indus- 
tries. The protectionist war horses of both Houses are 
sniffing the air with much apparent trepidation and 
await the development of other evidence with deep con- 
cern. 

It has become apparent that the United States cannot 
continue to export enormous quantities of merchandise 
and expect to be paid therefor in money. Europe has 
very little money and all the leading nations have de- 
cided that if they must pay their foreign bills in cash 
they will have to cut down their purchases in the most 
drastic fashion. 

To meet this situation the President and his advisers 
are urging that American exporters should, in effect, 
take their pay in foreign merchandise. Of course, if 
this plan were carried far enough, it would mean that 
our exports hereafter would not exceed our imports and 
that in the very near future our enormous trade bal- 
ance, which last year amounted to over $4,000,000,000, 
would melt away like snow in August. 

Here is the way the situation looks to a rockribbed 
protectionist like Representative Ira G. Hersey of 
Maine: 
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Congress Must Act Immediately 


a | T becomes vitally necessary,” he says, “that Con- 

gress should at once close the gates against the 
dumping of foreign goods into our markets at the pres- 
ent time. The President cannot object to a correction 
of this democratic legislation so as to make it work- 
able, so we do not expect to see any veto of this im- 
portant measure. 

“This, however, is as far as we can go, for in his 
recent message the President said in substance that the 
only way the foreign nations that owe us can pay their 
bills is by sending to us goods. In other words, we 
must increase our imports from Europe in order that 
she can pay us her great indebtedness. 

















BROWN in the Chicago News. 


NOTHING But CLIMBING 


“The bars must come down; the gates must be opened. 
Protection must be swept away so that Europe may 
enrich herself and pay her indebtedness at the further 
expense of the United States. This is the future policy 
of the Democratic party as set forth by the President 


Want Underwood Tariff Amended 


ws | ET it be plainly understood that the policy of the 
4 present administration in the matter of our trade 
with foreign nations is the ‘removal of all economic 
barriers’ and the opening up of unlimited opportunities 
for all nations to use us as the dumping ground for 
cheap pauper labor made goods that they may recover 
from the effect of the war and return to prosperity at 
the expense of American industries and American labor. 
“Our foreign trade for 1916 and 1917 amounted to a 
total of $17,000,000,000. Our loss of revenue during 
the first ten months of the Underwood free-trade bill, 
prior to the war, amounted to over $62,000,000. As we 
are approaching a time of peace, shall we forget the 
lessons of the past and allow Europe to fatten on the 
industries of America under the plea of the President 
that this is the only way they can pay their indebtedness 
to us?” 


Putting Teeth in Anti-Dumping Law 


UCH has been said in Congress against the dump- 
ing of cheap foreign merchandise on the American 
market and the Fordney bill, designed to put teeth into 


57 


the anti-dumping law of 1916, is receiving a decided 
impetus as the result of the administration’s sugges- 
tions that as a nation we must increase our imports 
if we would hold our export trade. Action at the pres- 
ent session is confidently counted upon by the friends of 
this bill. 

The existing anti-dumping law is a failure so far as 
keeping out cheap foreign goods is concerned. It is a 
quasi-criminal statute and its penalties can only be en- 
forced in the few instances in which there is no reason- 
able doubt of the illegal intent of the importer. 

Proving wrongful motives in the commission of an 
act which might easily be legal if the motive were a 
proper one is about the toughest proposition the average 
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DARLING in the New York Tribune 











Two BIRDS WITH ONE STONE 


district attorney has to tackle. It is not surprising, 
therefore, that the statute is practically a dead letter. 
America Should Follow Europe’s Example 
HE Ways and Means and Finance Committees are 
being urged to overhaul the schedules of the Under- 
wood-Simmons tariff law at the earliest practicable date 
for the purpose of increasing the protection to Ameri- 
can industries. Here is a sample of the pleas the com- 
mittees are receiving, this particular outpouring being 
from the pen of a well-known Western editor: 

“Other European countries are surrounding them- 
selves with a sky-high tariff barrier, the inevitable re- 
sult of five years of economic paralysis. Although the 
Bible tells us to love our neighbors as ourselves, the 
human family has not yet arrived at the point of per- 
fection which very gladly sacrifices one’s own comfort 
and prosperity so that the other fellow may live in 
plenty. 

“The tendency of nations as well as individuals is to 
feed well first and then, if there is anything left, they 
are willing to share it with their neighbors. This may 
be cruelty, but it’s human nature and neither preaching 
nor force can change it. 

“The United States is the only country in the world 
which has not made any marked change in its tariff 
and import laws since the signing of the armistice. Our 
attitude may have been magnificent, but it has not been 
characterized by any too much common sense. 




















England to Limit Imports 


66 UR Secretary of Commerce at Washington, and 

other officeholders at Washington have told us 
within the past four weeks that we must help Europe 
by purchasing manufactured goods in steadily increas- 
ing quantities. Free-trade England has said that the 
British public shall hereafter use nothing but domestic 
products if possible. 

“For some years we have maintained at considerable 
expense an alleged scientific Tariff Commission in 
Washington. So far, this respectable body has accom- 
plished nothing of practical value, altfiough it must 
know that within another twelvemonth America will 
face the most serious economic problem of the age—the 
unrestricted import of foreign manufactures. 

“Congress is wasting lots of time considering the 
creation of industrial tribunals. It wants capital and 
labor to dwell together in unity and plenty. But if 
nothing is done to equalize the cost of imported and 
domestic goods sold in the American market, employers 
and employes are likely to starve together.” 


Private Ownership to Improve Railway Mail Service 
"THE glad news has just been given out by the Post 

Office Department that as soon as the railroads go 
back to their private owners on March 1 next, “there is 
expected to be a general speeding up of the mail service 
throughout the United States.” 

This is a severe blow to Government ownership and 
the statement has a very surprising sound coming from 
the most paternalistic of all the Government depart- 
ments. But we'll be willing to forgive all that if the 
prediction is verified. 

Preparation is now under way by the various rail- 
roads, according to this semi-official announcement, in- 
dicating that the different lines will install as soon as 
possible competitive trains for both mail and passenger 


service. This refers especiaily to the transcontinental 
railroads. 
Owing to the shortage of coal and the non-competitive 


system of operation under the United States Railroad 
Administration, the postal authorities say the trains on 
almost all railroads have been slowed down and this 
has had its effect on the mail service, causing many 
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delays in the last few months. Letters crossing the 
continent have taken as much as two or three days more 
than normal time. In the Eastern territory, also, delays 
have been noted, although it is said these have been less 
vexatious than those between points West of Chicago. 


Is This P. O. Department’s Alibi? 


PERHAPS Mr. Hines, our accomplished Director Gen- 

eral of Railroads, may rise up and deny some of 
these statements which look like an alibi for the Post 
Office Department, which has recently been very sharply 
criticised for mail delays. However that may be, the 
general public will welcome the promised improvements 
and will give three rousing cheers for private ownership 
if the promise is redeemed. 

With the railway mail pay boosted $35,000,000 per 
annum to a living basis by the recent decision of the 
Interstate Commerce-Commission the public will have 
a right to an expedited service and will demand a thor- 
ough investigation both of the railroads and the Post 
Office Department if they do not get it. 





Senate Cuts Airplane Mail Service 


ECOND ASSISTANT POSTMASTER GENERAL 

PRAEGER, the aviation enthusiast, otherwise 
known as the “aeronautical nut of the postal service,” 
got a bad black eye last week at the hands of the sub- 
committee of the Senate Committee on Post Offices and 
Post Roads. The Senate decided to accept the decision 
of the House, striking out the proposed appropriations 
for the maintenance of the present Washington-New 
York airplane mail route and for establishing new 
routes between Washington and Atlanta, and Pitts- 
burgh and Omaha. 

The subcommittee agreed that experimental work 
should continue to be done by the Post Office Depart- 
ment and inserted an amendment providing for the 
establishment of a transcontinental mail route from 
New York to San Francisco via Chicago and Omaha. 

This will give Praeger something to play with with- 
out risk of killing aviators in the treacherous wind cur- 
rents that prevail along the Atlantic Coast, and without 
burning up the valuable first-class mail that runs be- 
tween the large cities east of the Rocky Mountains. 
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Here is the window display shown 
during December by the Louts 
Steets Hardware Company of 
492 Ninth Avenue, New York 
City. The most notable thing 
about the window was the excel- 
lent display of cutlery which was 
so arranged that its importance 
could not be mistaken. The 
Metropolitan Hardware Dealers 
Association gave the company 
first prize in a recent contest. 












































Hardware Dealers 
of lowa Meet 


Annual Convention 


By L. S. SoOuLgE. 


Iowa Hardware Boosters Meet in Des Moines 


OWA hardware dealers are natural boosters. They 
f boost their towns, their business, their association 

and their State. Perhaps that is one of the reasons 
the Twenty-second Annual Convention of the Iowa Re- 
tail Hardware Association, held in Des Moines Febru- 
ary 10 to 13, was such an acknowledged success. At 
any rate, a success it surely was from the well-attended, 
interesting business sessions to the excellent displays 
in the Exhibit Hall. 

The hardware ladies of Iowa were also much in evi- 
dence, with an auxiliary association which plans to 
make Iowa conventions still bigger and better. 


President Lomas Hits Straight from the Shoulder 
Ts opening session was called to order at 2 p. m. 

Tuesday, February 10, with the regular officers in 
their places. The program opened with the singing of 
“America,” after which President Frank Lomas of 
Cresco delivered one of the best addresses heard in any 
convention hall this year. Lomas hits straight from 
the shoulder and thinks as hard as he hits. He began 
with a résumé of the difficulties encountered by the 
dealer during the past year, telling of the social unrest 
among the laboring classes which culminated in the 
great steel strike and consequent merchandise short- 
ages. This unrest, according to President Lomas, is not 
confined to the laboring class alone, but has attacked 
some of the largest manufacturers and distributors of 
hardware in the country, causing material changes in 
methods of merchandise distribution. He predicted 
that the next few years will see very radical changes 
along hardware distribution lines. ‘‘Many dealers,” he 


W. F. Muller, Fort Dodge, and C. A. Knutson, Clear Lake 
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said, “are buying 
standard articles 
through brokers at 
a price from 10 to 
15 per cent below the 
prices they can pro- 
cure from the jobber 
or manufacturer of 





the same articles.” 

He also referred to Miss Agnes Carr of HARDWARE 

three retail owned AGE and Charles Woodward of 
, v alae ait » 

hardware _jobbing Carlinville, Ill. 


houses, but declared 

that any talk of eliminating the jobber is absurd. 
long as the consumer demands service and is willing to 
pay for it,” he contended, “the position of the jobber is 
secure, but the time is coming when the manufacturer 
and jobber will be forced to unite and give the retailer 
some of the same protection the manufacturer has been 
giving the jobber for so long.” 

Mr. Lomas then touched on various legislative meas- 
ures detrimental to retail interests, and declared that 
it was time for the trade associations to cease to be 
mere associations and become organizations, federating 
as labor has done. This federation, he said, should not 
be for the purpose of dictating to the administration, 
as some organizations have done, but to give the Gov- 
ernment such united support that such dictation would 
be impossible in the future. 

He next took up the matter of membership in the 
State, comparing it with that in other States, and offer- 
ing suggestions toward increasing the membership and 
the service to members. He closed with an appeal to 
the members to back up the work of the State and 
national associations. 

President Lomas was followed by Mr. Frank E. Moss- 
man, president of Morningside College, Sioux City, who 
delivered a very interesting address on “Community 
Building.” 

The balance of the session was devoted to the dis- 
cussion of questions dealing with the relationship exist- 
ing between the retailer and the jobber, and particularly 
in regard to the issuance of price lists. 


“So 


“Pete” Wants a Business Man for President 

HE Wednesday sessions opened with an address by 

R. A. Peterson of the Hardware Bulletin on “You 
and Your Business.” It was along the line of similar 
addresses delivered by Mr. Peterson at other conven- 
tions, and dealt with association problems and activities. 
In the course of his talk he outlined the various func- 
tions of manufacturer, jobber and retailer, pointed out 
specific instances where retailers are discriminated 
against, and rapped the jobbers for their indifference in 
the matter. He urged the dealers to vigorously back up 
the National Association in its efforts to benefit retail 
conditions. He made a hit with the Iowa hustlers in 











Every Convention held 
this year has reported 
a big increase in mem- 
bership. Every member 
has reported better busi- 
ness. Some year all right 











his demand for a business man for President of the 
United States. 

The question box was next in order, under the direc- 
tion of Charlie Woodward of Carlinville, Ill. He was 
introduced as “Give-’Em-Hell” Charlie, by E. C. Haas 
of Lemars, and while he failed to make any of the dona- 
tions referred to, he put the usual pep into the discus- 
sions. The question of farmers’ organizations was 
brought up and the opinion was expressed that these 
organizations will be among the greatest in the country. 


Denny Tells “How to Put It Over” in the Small Town 

NE of the best addresses of the convention was that 

of Mr. W. A. Denny, vice-president of the Missouri 
Hardware Dealers’ Association on “Putting It Over in 
the Small Town.” According to Mr. Denny, the success- 
ful hardware dealer in the small town must render a 
real service to those whu live in his community. He 
must know his territory thoroughly and have at his 
command facts and figures covering every feature of 
that territory. He must carry sufficient lines of mer- 
chandise to meet the demands of his customers and to 
produce the required volume of sales. Mr. Denny advo- 
cated the employment of monthly special sales, such as 
a range demonstration and sale in February, a sale of 
wire fencing and steel posts in March, one of paint in 
April, and of furniture in May. The delivery feature 
came in for special attention, Mr. Denny expressing the 


P. W. Anderson, of Farwell, Ozmun, Kirk and Co., H. L. 
Klacow, Estherville; J. E. Tatum, of Farwell, Ozmun, Kirk 
of Richards-Wilcox Co. 
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conviction that prompt and efficient deliveries win and 
hold trade. He advised the dealers to get into the 
phonograph business and to handle queensware; to pay 
particular attention to store arrangement and window 
display, and to keep accurate and reliable business 
records. 

In the afternoon the dealers were entertained with 
an illustrated lecture on the troubles of a merchant and 
how to stop them, furnished by the National Cash Reg- 
ister Company. 


The Measure of a Merchant 

‘THE opening address of the Thursday morning ses- 

sion was that of Mr. Frank Stockdale, Chicago, on 
“The Measure of a Merchant.” Mr. Stockdale is a clear 
thinker, with a fund of good sensible suggestions for 
the retail dealer, but he has evidently never been in the 
hardware business himself. Some of his theories would 
hardly work out in the widely divergent stock of the 
average dealer. However, he made his audience think 
and gave them plenty of food for reflection. According 
to Mr. Stockdale, the fiercest and keenest retail com- 
petition ever known is just ahead of us. There must 
come a time of business stabilization, and when it does 
come, retailers will have real competition. He said that 
some business men who are patting themselves on the 
back because of recent profits should remember that 
business is like a poker game—‘“you don’t know where 
you stand until you cash in your chips.” He advised 
dealers to have a cash reserve to care for the future. 
In referring to the expansion of chain stores, he said: 
“This shows that the big stores are willing to gamble 
that they can take the business away from the smaller 
retailer.” Mr. Stockdale measures a merchant by stand- 
ing him up beside his job, and when he finished taking 
that measure he had convinced his hearers that it is 
some job. 

“Most dealers,” he said, “buy with enthusiasm and 
sell in cold blood, when they should buy in cold blood 
and sell with enthusiasm.” 

He declared that the hardware men are among the 
worst “criminals” in the matter of neglect of window 
displays, and advised them to change their attitude in 
this respect. He stirred up some discussion when he 
referred to the store ladder as “‘abomination in the eyes 
of the customer.” 


, Abbott Gives Pointers on Sales of Auto Accessories 

The next speaker on the program was Lew Abbott of 
Marshalltown, Iowa, on the handling of automobile ac- 
cessories in the hardware store. Mr. Abbott confessed 
that he rather scouted the accessories idea at first and 
gave the credit for installing the line to his son. The 
big point he made was the fast moving of the line, as 
he has turned his stock about six times during the 
past year. Abbott believes that the present plan of 
selling tires is wrong and advocates the seilling on 
some other basis than that of mileage. He is sure that 
the hardware man is the natural seller of the accessories 
lines because of his location, his handling of kindred 
lines and his stability as a merchant. One of the things 
he brought out is the fact that there are 3800 farmers 
in his county, and they have about 60 per cent of the 
automobiles in that county. The talk developed into 
a regular question-box session, during which one dealer 
made the assertion that if he had to quit handling 
accessories he would go out of business. He further 
said that there is only one adjustment on tires now, 
where there used to be a hundred. The accessory de- 
partment, he claimed, was getting to be absolutely essen- 
tial to a first-class hardware store. 
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W. B. Baumgarten, Dubuque; L. 





E. Lewis, West Liberty; Jack 








‘ « 


Marshall of Hibbard. Bartlett and Co., A. C. 


Spe neer, 


Vail, Woodward; George B. Healey and E. M. Healey of Dubuque 


Some Pointers on Turn-Over 

N the afternoon session, Mr. Stockdale was again the 

speaker, taking up the subject of stock turnover. 
This time he rather measured his merchant by the num- 
ber of times he turns his stock. He said that the great- 
est thing the stock turnover does is to answer the ques- 
tion: “How long does merchandise stay in the store?” 
According to Mr. Stockdale, some margins of 33 1/3 
per cent have absolutely no profit in them on account of 
the long time the merchandise is carried in the stock. 
In other words, the cost of doing business is not the 
same on all articles, as averages do not apply to specific 
eases. A margin, he said, is merely an opportunity for 
profit, not a sure source of profit. He closed with the 
assertion that it costs too much money to distribute 
merchandise to-day. 

The balance of the session was given over to the pre- 
sentation of an educational film, ‘““‘The Serpent’s Tooth,” 
dealing with the evolution of a saw. The film was in 
charge of Mr. John C. Flood of Indianapolis, represent- 
ing E. C. Atkins & Co. 


The Necessity of Printed Price Lists 

HE Friday session was naturally devoted to the 

regular routine work of the session, including the 
reports of officers and committees. The report of the 
resolutions carried several recommendations of more 
than ordinary interest. It included the recommenda- 
tion that Congress enact such legislation as will be pro- 
tective to the interests of the employers and employees, 
in the return of the railroads to private control. It 
deplored the opening wide of our ports to foreign im- 
migration, regardless of quality, and commended the 
action of the Government in the deportation of Emma 
Goldman “and her goats.” 

One recommendation read as follows: “We recommend 
to our jobbing friends the necessity of a printed price 
list to the retail trade every 90 days. The uncertainty 
of the market as to values and supplies makes the re- 
tailer’s position difficult as to quotations.” 

The report of the nominations committee followed, 
and the following officers were elected as recommended 
by the committee: 

President, Frank B. Lomas, Cresco; Vice-President, 
J. B. McCarroll, Ottumwa; new members of the board, 


G. S. Merriam, Keokuk; E. M. Healey, Dubuque; Frank 
Slaybock, Tama; C. T. Gadd, Des Moines; A. Bojens, 
Atlantic; J. R. Pilcher, Ida Grove. 

The entertainment features consisted of theater 
parties, a drive over the city, and a delightful banquet 
and dance given by the American Steel & Wire Com- 
pany Thursday evening. 


Many Ladies Present 


HE hardware men were not the only hardware en- 

thusiasts at the recent convention in Des Moines, 
Iowa. The Ladies’ Auxiliary to the Iowa Retail Hard- 
ware Association was also much in evidence, with an 
attendance of over forty members. 

The session opened Wednesday at 10 a. m. in the par- 
lors of the Savery Hotel, with the President, Mrs. A. R. 
Sale, presiding. 

After the regular routine business had been disposed 
of, the program of entertainment was announced, con- 


J. R. Pilcher, Ida Grove; C. R. Haug, Spillville; George A. 
Bieber, Fort Atkinson; Jay Schulte, New Hampton; T. N. 
Peterson, Council Bluff, and L. C. Abbott, Marshalltown 
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Group of ladies that attended the Iowa convention 


sisting of theater parties, and a ride over the business 
and residence sections of Des Moines. There was also 
an “Acquaintance Tea” at the Hoyt-Sherman, given by 
the Promotion Committee of the local biennial board co- 
operating with the wives of the Des Moines hardware 
dealers. 

A further session was convened on Thursday, Febru- 


ary 11, at which time the following officers were elected 
for the ensuing year: 

President, Mrs. C. A. Knutson, Clear Lake; Vice- 
President, Mrs. T. N. Peterson, Council Bluffs; Secre- 
tary, Mrs. C. T. Gadd, Des Moines; Treasurer, Mrs. J. 
B. McCarroll, Ottumwa. 

They had a great time. 


Doubles Membership Within Year 


HE fourteenth annual convention of the Oregon 
Retail Hardware and Implement Dealers’ Associa- 
tion, held in the Imperial Hotel at Portland, January 
27-30 inclusive, was the best in the history of the or- 
ganization. This association has doubled its mem- 
ship in the last year and naturally President Jameson 
and Secretary Lucas were re-elected. The program 
contained many notable features, and a keen interest 
was maintained throughout. The jobbers entertained 
at a banquet at the Multnomah Hotel Thursday evening. 
The opening session was called to order by President 
A. L. Jameson of McMinnville. After the singing of 
“America,” the Rev. Francis Burgette Short pronounced 
the invocation and Walter Jenkins, a song leader in the 
army during the war, lead in community singing. 

The address of welcome was delivered by H. B. Van 
Duzen, president Portland Chamber of Commerce, who 
said the meeting here once a year of such an organiza- 
tion of merchants, bringing them in touch with the 
business interests of the city, should bring about a 
better feeling and more cordial trade relations through- 
out the State. 

President Jameson, in the annual address, expressed 
his pleasure in the renewed interest being displayed in 
Association work and urged that as progressive citi- 
zens they should also play their proper parts in the up- 
building of their communities and the State. 

“We are struggling with the problems of a restricted 
or lessened production in a period of general prosper- 
ity,” he said. “It is up to us to co-operate with jobbers 
and manufacturers to meet conditions the best we may, 
and give the best ‘service’ we can to our customers.” 

The address on “Cost Accounting” by Curtis M. John- 


son of Rush City, Minn., was the feature of the session. 
Many dealers present said it alone was worth the price 
of a year’s membership. He said he is a hardware man 
himself and his mission is to try to make other hard- 
ware and implement dealers better merchants, that 
service and happiness are the real goals we should strive 
for, but we have got to make a little profit in our busi- 
ness in order to be in position to serve and be happy. 

He gave several illustrations showing how a live mer- 
chant might use the farmers’ phone lines, calendars 
before Christmas and send postcards to his customer- 
friends when away from home to gain valuable pub- 
licity and a personal touch that mail order houses can’t 
get. 

In conclusion he told the story of the traveling man 
who went out and sold the merchant’s prospect a gas 
engine, accomplishing five good things that the travel- 
ing man, who simply went: back to the hotel and played 
solitaire, neglected: (1) Sold the farmer an engine, 
benefiting him; (2) made a little profit for the retailer; 
(3) made a good fellow of himself; (4) made the fac- 
tory wheels turn a little longer, and (5) the dealer’s 
$40 boy, who went with him, soaked up some of his sales 
talk and enthusiasm. 

“1920 Opportunities” was the subject of an able 
address by R. W. Neighbor, Pacific coast manager, E. 
C. Atkins & Co. He said in substance that while it is 
difficult to prophesy for the future, everything indicates 
continued prosperity for several months to come, Busi- 
ness in general seems just about doubled and prices are 
due to remain at high levels. Manufacturers, jobbers 
and retailers should not be blamed for these high prices, 
which are due not only to high wages and increased 
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investment in stock, etc., but also to lessened aggregate 
production, he said. However, as city life becomes too 
expensive for many people, there may be a wholesome 
reaction back to the country and farms, Mr. Neighbor 
thinks. 

Profits—Gross and Net 


HE Wednesday session opened with an address by 

W. W. Cooley, Western advertising representative 
Burroughs Adding Machine Co., on “‘Profits—Gross and 
Net.” He said in part: 

“There is no problem to-day of greater importance 
than the net profits of your business. Statistics show 
that 75 per cent of merchants and business men fail; 
that only 25 per cent make good as going concerns and 
that only 2 per cent of the latter make real successes. 
Are you just skating along on this thin ice, or do you 
know just how and where you stand? Out of 1,250,000 
retailers only 4000 turned in complete and proper in- 
come reports. And so-called bigger institutions are not 
much better off. The internal revenue office states that 
90 per cent of the manufacturers did not have a proper 
and complete accounting system. You can’t know 
whether you are getting all out of your business you 
might, unless you know absolutely the facts of your 
business. You say you can’t afford expensive bookkeep- 
ers; you can’t afford not to have the right kind of book- 
keeping and accounting.” 

The next feature was a conference between repre- 
sentatives of the sales manager’s department of the Na- 
tional Implement and Vehicle Association and the re- 
tailers as an affiliation of the National Federation of 
Implement and Vehicle Dealers’ Associations, relative 
to the distribution of farm tractors and power farming 
equipment. 

These representatives were Robt. H. Lord of the John 
Deere Plow Co. and W. B. Gleeson of the Oregon Moline 
Plow Co. A count of the dealers present showed that 
of those handling implements about 61 per cent sell 
tractors. 

Winchester Discussion 

ON Wednesday evening there was an executive session 

called to discuss the Winchester stores proposition. 
A prize-fight and complimentary tickets to a musical 
comedy show were rival attractions, but there was a 
fair attendance. The Winchester people are establish- 
ing their own stores in cities of 50,000 and over and 
contracting with “selected” dealers in smaller towns 
to be Winchester stores, bound to give preference to and 
feature Winchester goods and to have the exclusive saie 
of a line of “new” goods to be put on the market under 
the Winchester name, but not exclusive sale of Win- 
chester arms and ammunition. Dealers going into the 
game are also “permitted” to contribute to a “general” 
Winchester advertising fund which will aggregate sev- 
eral million dollars annually and to buy a specified num- 
ber of shares of the “preferred” stock of a new corpora- 
tion to take over the enlarged Winchester business. 

There was an informal discussion of the contract 
and other phases of the plan, but no action was taken. 

The price mark order of the Montana trade commis- 
sion was also discussed; this has been declared uncon- 
stitutional. 

T. C. Spearer of the sales section, U. S. Shipping 
Board, Portland, was introduced on Thursday afternoon 
and explained that the Government was offering for 
sale various articles and materials in which hardware 
retailers and jobbers would be interested. These stocks 
are in storage at St. John’s, Camp Lewis, and San Fran- 
cisco, and lists are being prepared which will be sent 
to anyone on request. 
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Rev. W. J. Hindley of Spokane was one of the chief 
speakers at the Oregon convention last year and he 
was given an ovation on his reappearance this year to 
speak on “Old-Fashioned Remedies for Present-Day 
Troubles.” 

Col. Milton A. Miller, collector of internal revenue, 
spoke briefly on the income tax reports which are due 
on or before March 15 and predicted prosperity for 
several years to come. 

Secretary Lucas read a telegram of greeting from 
E. A. Whittier of the American Fair Trade League 
expressing thanks for co-operation in efforts to advance 
honest merchandising through the proposed Stephens 
Standard Price Bill; also from Geo. W. Hyatt of Enter- 
prise, ex-president, who was unable to attend because 
of the illness of his wife. 

In the absence of President John Raymer of the 
Washington Hardware and Implement Underwriters, 
Secretary Lucas gave a brief account of the growth of 
the insurance business, which saved 25 per cent to 
policyholders the first year, then 33 1/3 per cent for sev- 
eral years, 35 per cent from 1912-1918, and 50 per cent 
on 1919 and 1920 expirations. John Raymer’s individ- 
ual savings amount to $2,800. Change was made to the 
inter-insurance plan January 1, 1917, facilitating doing 
business in Oregon and Idaho, and being a fairer plan 
to the policyholder. The company now has $63.43 of 
assets for each $1,000 of insurance on the books—more 
than four times the average. 

Second Winchester Discussion 

‘T’HE Winchester proposition was again brought up 

for general discussion. Will Baldwin read a copy 
of the contract section by section, and the scrap was on. 
A few Winchester dealers present came nobly to the 
defense of the proposition and the discussion was really 
more frank and more complete than at the Spokane 
convention the week previous. But it was all done in 
a friendly and harmonious spirit, and it was tacitly ad- 
mitted the association should take no official action at 
this convention and every individual might “gang his 
aen way.” 

A fine banquet was tendered the dealers and visitors 
by the Portland jobbers and manufacturers in the grand 
ball room at the Multnomah Hotel at 6 o’clock on Thurs- 
day evening. Mayor Geo, L. Baker acted as toastmaster 
and music and entertainment was furnished by the 
Greenawald Orchestra, Multnomah entertainers and 
local talent. E. C. Ward of Marshall Wells Company 
was chairman of the entertainment committee. The 
ladies were entertained at a separate banquet in the 
Holly room at the Multnomah. 

The session on Friday opened with an address by W. 
B. Gleeson on “The Final Analysis.” 

President Jameson brought up the question of a 
larger hall for future conventions, and motion by Lewis 
carried that the officers be empowered to select such 
suitable place in Portland as may seem advisable. 

Election of Officers 
HE election of officers being in order, Sapper nomi- 
nated President Jameson and the secretary cast 
the unanimous ballot. E. P. Lewis of Marshfield was 
unanimously elected vice-president. 

The four members of the executive committee whose 
terms expire were unanimously re-elected as follows: 
G. W. Hyatt, Enterprise; A. C. Hubbard, Medford; G. 
T. Baldwin, Klamath Falls, and Robt. Ivie, Sheridan. 

Motion by Lewis that the association affiliate with 
the State Chamber of Commerce was unanimously 
carried. 














FOR many years anti-fly crusades have been waged in 

cities and towns in almost every section .of the coun- 
try. We have become familiar with such phrases as 
“Swat the Fly,” “Keep Them Out,” “Screen Early,” etc. 
3ut how many of us really know why we should be fly 
fighters? 

We should all be fly fighters because the fly is one of 
the most dangerous and insidious enemies we have. We 
should fight every enemy, whether flies or Bolshevism. 

Flies eat at the same table with us. They eat out of 
the same dish. They drink out of the same cup and 
in doing so the common house fly causes more sickness 
and misery and destroys more peace, health and happi- 
ness than any other creature. They are the greatest 
known carriers of filth and disease. 

This subject has been investigated by scientists, has 
been exploited by physicians, has been discussed by en- 
tomologists, has been acted upon by boards of health 
and has been considered by business men’s associations, 
civic improvement leagues, pure food societies, anti- 
tuberculosis societies, etc. Much good has been accom- 
plished but there remains much more work to be done. 

A few years ago flies were looked upon as scavengers. 
They were thought of as a necessary evil. Now they 
have been found out, and everyone is taking a whack 
at the fly. If it were not for the fact that they breed 
and multiply by the million, they would have been anni- 
hilated long ago. 

If the eagle is the national bird, we certainly can 
claim the fly as the national insect. 

Aside from its germ-carrying propensities, the fly is 
filthy and dirty. Its principal breeding place is in horse 
manure, in garbage pails and in filth of one kind and 
another. Flies are born in filth, they breed in filth, they 
earry filth. 

Reports, statements and figures have been tabulated 
by boards of health. All of this testimony and infor- 
mation simply amplifies the fact that the fly is not only 
a disseminator of disease, but is one of the most 
troublesome and loathsome enemies of mankind. 

The fly is insidious. He lurks in every corner. He 
plants his deadly germs on your bread. He buries them 
in your butter. He bathes them in your baby’s milk 
bottle. There is no escape if he once enters your home. 

It is well to “swat the fly” but it is better to “stop 
the fly,” to keep him out by screening your doors and 
windows. 

The fly season will soon be at hand. What are the 
good housewives going to do about it? Do they intend 
to allow these hot weather pests and breeders of disease 
to multiply from a few flies into a million eggs and from 
a million eggs into tens of millions more flies? If not, 
an early campaign is in order. 





Fly Fighting Time 


Will Be Here Soon 


Are You Prepared to Provide Your Customers 


with ‘Fly Artillery” this Spring? 


By W. D. BIGGERS 





What are you storekeepers going to do about it? You 
must educate your community—they need screen doors, 
window screens, fly swatters, fly traps—but they must 
be told over and over again; otherwise they will put 
off buying until the height of the season, when they are 
forced to do so. How much better it would be for you 
and for them to prepare ahead of the season—advertise 
these goods—make good show window display—demon- 
strate the goods—have samples of your screen doors 
where your customers will see them and remind them 
to “screen early.” 

All of the larger manufacturers of these goods will 
furnish free electrotypes, show cards and circulars to 
assist you not only to increase your business, but to do 
a real service for the public. 

What would happen in your community if your house- 
holders were unable to secure screens? It would be a 
calamity hard to contemplate. 

There will be a great deal of building this spring and 
summer and all of these new houses will be fitted with 
screens. Thousands of old houses will have to have 
screens replaced, for during the war they put off re- 
fitting with screens. This will make an enormous busi- 
ness in both screen doors and window screens and wire 
cloth. ; 

Another thing to consider is that during the erection 
of these new homes, flies will get in so it will not only 
be necessary to screen but more wire fly traps and fly 
swatters will be needed than ever before. 

' Until comparatively recent years, the common house 
fly, like the mosquito, though considered an irritating 
discomfort, was thought to be otherwise harmless. Even 
now, though the house fly is recognized by the best 
sanitary authorities as a dangerous disease carrier, com- 
paratively few families recognize it as such. But the 
inauguration of such campaigns as those now on in 
many cities and states cannot fail to quicken the popular 
recognition of the necessity for abating the fly nuisance. 

While it may be impossible to exterminate the flies 
and mosquitoes, yet this danger and trouble may be 
greatly lessened by the proper use of screen doors and 
window screens, which add so much to the comfort, 
health and security of the home. 

The campaign against mosquitoes has driven yellow 
fever out of cities where it formerly reaped a yearly 
harvest, and has rendered remote the probability of that 
disease in this country. A vigorous war against the 
house fly is the next thing in order. 

Several states have ordinances requiring screen doors 
and window screens to be placed in all stores, restau- 
rants and other places where foodstuffs and drinkable 
are sold or prepared. People themselves can do much 
toward enforcing this law to the fullest extent by refus- 
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ing to buy from a grocer or butcher who does not keep 
his store carefully screened. Neither should they eat 
at a restaurant or drink at a fountain where the pro- 
prietor does not use every effort to prevent the entrance 
of flies. Screen doors and windows not only protect 
from flies, but they also prevent, to a large extent, the 
admission of dust and dirt. 


Panama Safer Than U. S. A. 


T’S the shame of every city and town in the United 

States that the Panama Canal Zone, once one of the 
world’s pest holes, is now a safer place to live in than 
the United States. In the Zone science has had a free 
hand. Sanitation is rigid there. 

In the States, city health departments have to fight 
continually to secure even the inadequate appropria- 
tions that are doled out to them. Here sanitation has 
hardly begun. Flies and mosquitoes spread filth and 
disease. How can your homes be healthy or happy when 
infested with these pests. 

Organize “Swatting Clubs” among the school children 
and information bureaus among the parents and teach- 


Screen Early 





Flies Bring Disease 


Keep That First Fly Out 


The fly that flits about the face, lighting on food, leaves in 
his wake possible disease and death. 


You can't kill every fly but you can keep every fly out by 
proper screening. A mild winter means more flies. 


To screen early is important. One fly now means a thou- 


sand more later. Don't give the drea? disease bearer a 


chance to enter your home 


Ads like this one will bring excellent results 


ers. Have talks and lectures describing the nature of 
the common house fly, its habits and methods of breed- 
ing, the remedies and preventive measures. 

Get the city council to pass an ordinance controlling 
the breeding places of flies—you can obtain data for 
this ordinance from the State Commissioner of Health. 

Prevent disease by teaching the value of fresh air 
and pure food, also the danger in each little house fly. 

Housewives can do much to keep the city clean and 
prevent the spread of disease. 


The American Safety Razor Corporation, 303 Jay Street, 
Brooklyn, N. Y., is having plans prepared for reinforced- 
concrete additions to its plant, including a five-story factory 
building, 75x140 ft., with one-story extension, 25x125 ft.; a 
two-story building, 44x65 ft., and one-story boiler plant, 
25x50 ft., to be located on Lawrence and Johnson streets. 
William Higginson, 18 East Forty-first Street, is the 
architect. 












You can’t start the compaign soon enough. 


Stock up on swatters and screens and be 
ready for the open season on flies 











Fliers at Flies 
Baby-Bye, here’s a fly, 
Let us swat him, you and I. 





Don’t allow flies in your house. 

Don’t permit them near your food, especially milk. 
Don’t buy foodstuffs where flies are tolerated. 
Don’t eat where flies have access to the food. 
Don’t forget to put in your screens early. 


Screen and swat. 


Keep the flies away from the sick. 

Milk is fine food for growing bacteria, keep the flies 
out of it. 

Flies spread filth and disease. Flies are born in filth, 
they breed in filth, they carry filth. 

This is the best time of the year to swat the fly. 

Where there is no filth and dirt there will be no flies. 


Do not sit on the sticky fly paper. 
Let the fly do that— 


The three (dis) graces—filth, flies and fever. 


Not every fly that comes along is carrying disease 
germs, but many of them are, and you can’t tell which 
is which. Take no chances—swat all. 


The Fliers’ Revenge 


“Ten little flies 
All in a line; 
One got a swat! 
Then there were 


Nine little flies 
Grimly sedate; 

Licking their chops— 
Swat! Then there were 


Eight little flies 
Raising some more 
Swat, swat! Swat, Swat! 
Then there were 


Four little flies 
Colored green-blue, 

Swat, swat! (Ain’t it easy?) 
Then there were 


Two little flies 
Dodged the civilian— 
Early next day 
There were a million!” 
—Buffalo News. 








In the 


MORNING’S MAIL 
From the Trade 











With Flying Model Co. 


Mr. G. Sam Scott, formerly 
of the Richard-Scott Co., distrib- 
utors of the horsie-toddler and 
other toddler toys, has sold out 
his interest in that company and 
is now interested in the Flying 
Model Airplane Co., and will 
have charge of the advertising 
and sales. This company is now 
moving into its new factory at 
Cheshire, Conn., where they will 
have 1500 feet of floor space. 

Mr. Scott is well known in 
the toy industry and his new 
company has a product which 
most hardware stores are carry- 
ing. The Flying Model is an 
exact replica of the aeroplane 
and sails on the same principle. 


New President for Remington 


At a meeting of the directors of the Remington Arms 
Union Metallic Cartridge Co., Inc., on Jan. 20, Charles L. 
Reierson was elected president to succeed H. S. Kimball, 
resigned. Mr. Reierson had been first vice-president for 
several years and for a number of years has been connected 
with the Remington organization. He is one of the most 
widely known men in the hardware and sporting goods field. 
According to the announcement of Samuel F, Pryor, chair- 
man of the managing committee, Mr. Reierson’s promotion 
is a reward due him for his years of service and his ability 
to handle big affairs. 


Boosters’ Smoker 


Harry Ott and D. Da Silva will lead the bill of well- 
known artists who are to appear at the Hardware Boosters’ 
smoker to be held at “The Leslie,” Eighty-third Street, near 
Broadway, New York, the evening of March 1. 

C. C. Dietrich, secretary of the Boosters, says: 

“The boys held a large and noisy meeting at the Hard- 
ware Club on Saturday, Jan. 30. Dozens of tickets have 
been sold and the “gang” will all be on hand. We don’t 
expect anyone to come who has a “cracked lip” and cannot 
laugh. 
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“The boys who travel the hardware trade help make the 
dealers’ various activities successful, and will put all their 
pep in this annual event of their own.” 


Recent Deaths 


William D. Johnson, 88 years of age, well known in hard- 
ware circles in Wheeling, W. Va., died recently at the home 
of his daughter. He was born in Wheeling and had been 
identified with the George W. Johnson’s Sons Company, of 
which his father was the founder. He is survived by three 
daughters and one son. 

George Garley, manager of the Gurley Hardware Co., 
Purdy, Mo., died recently at his home in Galena, following 
an attack of pneumonia. He was 31 years of age. 

Charles H. Gardner died recently at his home in Orton, 
Ore. He was formerly a hardware merchant, and is sur- 
vived by a widow. 

John F. Haury, for many years connected with Buford 
Bros., Nashville, Tenn., died at his home there recently in 
his seventy-second year. He was a native of Hopkinsville, 
Ky., and a graduate of Notre Dame University of Indiana. 
He was prominent in Masonic circles, and is survived by 
two sons and one daughter. 

Ira B. White, 60 years old, a well-known hardware man 
and prominent in Norfolk, Va., died recently at his resi- 
dence, 725 Yarmouth Street, after a lingering illness. Mr. 
White was born in Norfolk, and up to about two years ago 
had been actively engaged in the hardware business at 245 
East Main Street. Besides his business connections he was 
a member of the Chamber of Commerce and several frater- 
nal organizations. 

D. L. Carpenter, head of the hardware firm bearing his 
name, Cincinnati, died at his home on Reading Road, re- 
cently. Mr. Carpenter was also the head of the Foy & Starr 
Co., mantel‘and tile dealers. He had been ailing for some 
time, though his death was unexpected. He is survived by 
his widow and one duaghter, Miss Mildred Carpenter. 

J. C. Ballard, owner of a hardware store at Belding, 
Mich., died there recently following an attack of apoplexy. 
He is survived by a widow and two children. 

Warren F. Dustin died recently at the Massachusetts 
General Hospital, Boston, from pneumonia, aged 73. Until 
his retirement last June he was manager and treasurer of 
the John Russell Cutlery Co., Turners Falls, Mass. Funeral 
services were held Feb. 2 at Mt. Auburn Chapel, Cambridge. 
Mr. Dustin made his home in Cambridge. 

William A. Cole, senior member of the firm William H. 
Cole & Sons, Baltimore, Md., died recently at his home in 
Baltimore. He had spent his life in the hardware business 
and was well known in Baltimore. He was a member of 
the Maryland, Baltimore Country, L’Hirondelle, Charcoal 
and Merchants’ clubs. 

Thomas B. Oliver, vice-president and treasurer of the 
Andrew B. Hendryx Co., New Haven, Conn., died recently. 


‘William C, Heller, founder of W. C. Heller & Co., Mont- 
pelier, Ohio, died recently. 

William H. Thompson of Mendon, IIl., died recently at 
his home there. He was born in 1843 and had been engaged 
in the hardware and tinning business for over 50 years, 
retiring about 10 years ago. He is survived by a widow, 
and four children. 


Coming Conventions and Hardware Exhibits 


CALIFORNIA RETAIL HARDWARE AND IMPLEMENT ASSOCIA- 


Feb. 24, 25, 26, 1920. 


Le Roy Smith, secretary, 


TION CONVENTION, San Francisco, 
Hotel headquarters, Palace Hotel. 
112 Market Street, San Francisco. 

OHIO HARDWARE ASSOCIATION CONVENTION, Hotel Gibson, 
Cincinnati, Feb. 24, 25, 26, 27, 1920. James B. Carson, sec- 
retary, Dayton. 

SoutH DAKOTA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Sioux Falls, Feb. 24, 25, 26, 27, 1920. 
H. O. Roberts, secretary, Metropolitan Life Buuilding, Min- 
neapolis, Minn. 

VIRGINIA RETAIL HARDWARE ASSOCIATION CONVENTION 
AND EXHIBITION, Murphy’s Hotel, Richmond, Feb. 25, 26, 27, 
1920. T. B. Howell, acting secretary, Richmond. 


SOUTHEASTERN RETAIL HARDWARE AND IMPLEMENT ASSO- 
CIATION, composed of Alabama, Florida, Georgia and Ten- 
nessee State Associations, Convention and Exhibition, At 
lanta, Ga., May 4, 5, 6, 7, 1920. Walter Harlan, secretary- 
treasurer, 701 Grand Theater Building, Atlanta, Ga. 

SOUTHERN HARDWARE JOBBERS’ ASSOCIATION CONVENTION, 
Atlantic City, N. J., May 11, 12, 13, 14, 1920. Headquarters, 
Marlborough-Blenheim. John Donnan, secretary, Richmond, 
Va. 

AMERICAN HARDWARE MANUFACTURERS’ ASSOCIATION CON- 
VENTION, Atlantic City, N. J., May 11; 12, 18, 14, 1920 
Headquarters, Marlborough-Blenheim. F. D. Mitchell, sec- 
retary-treasurer, Woolworth Building, New York City 








EDITORIAL COMMENT 





Paying Homage 


To Their Enemy 

NEWS item telegraphed from Pittsburgh 
A a few days ago announced that William 
Z. Foster, secretary of the strikers’ com- 
mittee which conducted the recent steel strike, 
had retired from this position and that a fare- 
well dinner was given to him at which he was 
presented a gold watch. It was also said that 
Mr. Foster expected to go to Chicago to write 
a book and would not take an active part in 
labor affairs in the near future. 

Thus ends for the time at least the active 
career in labor circles of a syndicalist who a 
few years ago was an advocate of the most ex- 
treme methods of the radicals, including sabot- 
age and the shedding of blood; a man who, com- 
ing into the steel industry without any real 
knowledge of it, endeavored to obtain recogni- 
tion from the highest officials of the greatest 
steel companies and failing in this, was instru- 
mental in bringing about a strike which caused 
heavy losses to both steel companies and their 
employees, especially the latter. 

There is now a universal feeling that the 
complete failure of the strike was due very 
largely to the un-American teachings of Foster 
and his associates, and it is indeed unfortunate 
for the cause of organized labor that any of its 
members should be found willing to sit at a 
dinner given in Foster’s honor. The men who 
did so have not yet learned that the case of the 
unions is absolutely hopeless as long as such 
men as Foster are tolerated. President Gom- 
pers, right in the beginning of the strike, failed 
to take advantage of his opportunity to repudi- 
ate Foster, and afterwards attempted to excuse 
him for some of his outrageous teachings. 
Gompers doubtless was afraid to antagonize 
this radical, but that was no excuse for his 
failure to do what was right. That failure 
simply allowed Foster and his ilk to plan to 
“bore from within” as they had threatened to 
do and doubtless are doing and will continue 
to do. Until the labor leaders take a definite 
stand on this important question they cannot 
command the respect of the American people. 

In another way the labor unions must change 
their tactics, and that is in regard to organiza- 
tions other than their own of working people. 
It was clearly shown in the evidence taken by 
the Senate committee at Washington and by 
the proceedings of the Atlantic City convention 
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of the American Federation of Labor that the 
federation was absolutely opposed to any kind 
of collective bargaining except its own kind; 
that is, the bargaining which recognizes no or- 
ganization of laboring people except the Ameri- 
can Federation of Labor. In fact, one of the 
demands of the strikers was for the abolition 
of shop unions. Such intolerance is un-Ameri- 
can and must be given up if the unions are to 
make real progress. 

Dr. Royal Meeker, United States Commis- 
sioner of Labor Statistics, who cannot be ac- 
cused of being unfriendly to labor unions, said 
in a recent address that it is often true that the 
workers’ committees in the large plant are able 
to secure better conditions and more consid- 
eration for the workers than the workers are 
able to secure for themselves in the smaller 
plants, and yet the policy of the A. F. of L. 
would be to wipe out all such committees that 
have to do with policies which the union aims 
to control itself absolutely. Such a position is 
autocratic and unreasonable. 

The labor unions have much to learn from 
the recent strike, but so far there is not much 
indication that they are willing to learn any 
of these lessons. They seem to be perfectly 
content to go ahead along the old lines, and, 
if they do, new defeats will come to them. 





THANKS 
“HARDWARE AGE gives more 
real ideas for store arrangement, new 
kinks, advertising, etc., than all the 
other hardware papers we get com- 
bined. : 
Yours for Hardware Age 
R. G. Lubbers Hardware Co. 
Sheldon, Iowa.” 


“I am a subscriber to quite a num- 
ber of trade journals but in all I en- 
joy HARDWARE AGE the best. The 
most difficulty I have with HARD- 
WARE AGE is to assimilate it as fast 
as it comes. It has been a great in- 
spiration to me. 

H. J. Bigelow 
North Lawrence, N. 
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Manufactured Hardware Table 


Oliver Brothers Furnish Interesting and Valuable Com- 
parative Table for Retailers 


Editor’s Note: 


We submit the following table of values of manufactured hardware, also in- 
cluding cotton sash cord and Manila rope, compiled by Oliver Brothers, Inc., New 
York and Pittsburgh, for their clients and reproduced by us because of the valua- 
able data given and which we know will be eagerly scrutinized by our readers. 


This table of values applying to manufactured hardware will, we are sure, 
prove to be a valuable supplement to the table of values of iron, steel, wire and 
metal materials published in our issue of February 5th, and which latter Table is re- 
ferred to in the Comments of Oliver Brothers printed on this page. 


Comments: The prices shown in this table of manufactured hardware and 
affiliated lines have been taken from our records compiled in following the price 
fluctuations in connection with our regular business as Resident Buyers for Whole- 
sale Houses, domestic and foreign, and we believe it will be exceptionally inter- 
esting to all Merchants, Hardware Merchants in particular. 


In order to incorporate these prices in a Table of this kind, it has been neces- 
sary to reduce lists and discounts to unit prices or unit quantity prices as the 
case may be, and in doing this we have taken into consideration the fact that the 
list prices on some items have been changed from time to time and the net prices 
shown are based upon the lists and discounts in effect on the dates given. The 
figures opposite the subject Wood Screws Flat Head Iron, represent the discounts 
reduced to a unit percentage. The prices shown represent what would be recog- 
nized as a reasonable wholesale or jobbing price on the various articles listed. 


The lowest average prices will be found in column under “March, 1915,” al- 
though lower prices on some commodities are to be found in other columns. 


The highest prices are to be found distributed between “July, 1917, and 
January, 1920,” and it is interesting to note that some of the highest prices were 
put into effect after the War had ended, during 1918 and 1919, and the average 
prices shown under date of “January, 1920”—fifteen months after the War had 
ended, it will be noted, are unusually high, although not the highest in all cases. 


We believe a study of the prices shown in this table of manufactured hard- 
ware, in conjunction with our table of market values of February 5th, of iron, 
steel, wire and metal materials, would be time well spent, to those who are familiar 
with the materials entering into the manufacture of the finished product. 


We call particular attention to solid cotton braided sash cord, priced at 17!4c. 
per lb. base in “March, 1915” and advanced to 84c. in “January, 1920.” Other 
variations in prices we believe will be found to be of equal interest to the student 
of these figures, which as stated, have been taken from our records compiled in 
conducting our regular business of Buying for Wholesale Houses. 

Oliver Brothers, Inc. 
New York - Pittsburgh. 















































track Bolts, Square Nut, 341814 eee ee . : 7 : aN cs ‘ Saree aes price, 100 lbs. 
F steel Railroad Spikes, {x64 2 ee ; ) . er eee ; anne Ae a rere ation 100 i 1 
crow Bars, 10 to 40 Ibs............. " 8 ; . Nea He rg 
E steavy mua ant Uta. 5 lbs. and Over.... ‘ nee iene ad Le j ie r 100 Ibs. 
| Railroad Picks, 6 to7 he. eh anther enaiala id pesiaen ote reas | wn er . Peete ; ; : a ‘ 7 .Per doz. 
et nihentieds First Quality, Standard G Grade, Single I Bit 7 Are ee frees 4 Ruewren, 
P Machine Bolte, 56x6.....00....000cc0eses. MARE Der oo. Per 100 
“Hot Pressed Mute, Square, Blak... seceseseseeseevuee. “ss :Per 100 Ibs. 
| Wood § Screws, , Flat Head, eek... 7 Pe ee ee eee are ; rake list 
"Small Black Rivets, 34x14... .. ; OAC TENET OS -.. Per 100 Ibs. 
Samesican Cut Tacks, No. " Blued PoE eee rec ; ee eee : e 2 A Ss : .Per 100 bbs., in bulk 
Dering Cotters, Stoel, Hx136.. 000... ccecccesssecssceseseseeseesesesses POP 1000 
Post-ole Diggers, Eureka Pattern ie hoch ie aati eee Per doz. 


Car Movers.... Per doz. 












































Iron 1 Turmbuckles, 1- sat with Stub MGGS..... edie ater sae cae ike 100 

| Sesh Cord, Solid, Cotton Braided...........cccccscesssssssessevsseees _., Base price, tb. 

[Manila Rope, No. 1, Best Grade.........0...cccccccescessseesseseess+ Base pce, Ib, 

| Wire Rope, Crucible Cast Steel, 6-strand, 19-wire. 02... ... oc cecccccesesssss.-Per 100 ft. 

Poultry Netting, 2-in. re 10-gauge Wire, Ge Relneient After V Wome. aetna’ 600 <a | 

Wire Screen Cloth, 12-mesh, Black... .....0..ccccccceseesevssesevseses DOr 100 oq. ft 

| Main Tinic Wash Basins, 199(-in., Stamped... ........c0.ccsscessseesvne. _ Per gross 

Datat Galvanized Water Pails..... mons 7 aa en _ ne 7 cae erate, shaveverntecet Per ‘ents 

? Rite Spring Balances, 30 Ibs. BOL... s ~ ce noes = wey ; eeceie aun Each 
“Baameled Cast Iron Sinks, Flat Rim, 18x90...........0.sssscsssssssessesvsessvss Bach 

“Finished Brass Compression Bibbs, 54-inch, Standard P Patter, ‘for Iron Pipe............Doz. 
Carbon Twist Drills, 14-inch, Round Straight Shank. Se ardetosedecuutendiatae 
10-in, Monkey Wrench, Knife Handle. ............. iarsis ads niches oct ee 
Lin. Chisels, Plain Handle and Edge... 2.00... ..00.cccccccceceveceeevevesevesese Done 
MM Wiat DeeteehPMOn. 5... occcccsssvecsscsssoessversvsvsesansutsnsecaevs+ dll | 
t4-in, Lawn Mowers, Ball Denton : - es af ae 7 ; a ee ; ie ¥ va es , - : a 4 Each 











Oct July Dec 
1904 1905 190 
2.05 | 2.60 | 260 
160 | 1.70 | 2.05 
175 | 180 | 2.00 
3.28 | 3.28 | 4.04 
243 | 263 | 2.70 
6.00 | 6.75 | 5.75 
162 | 164 “201 
"2.30 2.60 a 3.40 
0.9038 | 0.9038 | 0.90 
334 | 3s | 3.34 

' 4.68 5.20 
062 | 043 | 0.40 
525 | 6.25 | 5.25 
24.00 24.00 24.00 
33.44 33.44 | 93.44 
o21 | 023 | 024 
010% | 011 | 011 
637 | 5.97 | 657 
225 | 2.95 | 243 
110 | 110 | 1.00 
170 | 170 | 1.70 
3.20, 3.20 | 4.00 
0.99 4 0.90 0.90 
108 | 143 | 113 








‘Prices agreed to by Government. 
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0.90 





2.00 


4.80 


0.94 


















































July Dec July July Dec, March Nov 
1907 1907 1908 1909 1909 1910 1910 
2.85 2.75 2.40 | 2.00 240 | 2.40 2.30 
225 | 185 | 195 | 165 | 175 | 170 | 1.60 
240 | 220 | 2.00 | 195 | 230 | 2.30 | 2.05 
4.62 : 4.62, 4.37 4.37 3.94 4.16 4.26 
321 | 304 | 278 | 3.04 | 338 | 3.38 | 2.85 
4.50 | 460 | 4.00 | 4.00 | 400 | 3.75 | 3.76 
aaa | aor | 160 | 160 | 178 | 178 | 1.66 
370 | 360 | 260 | 280 | 320 | 310 | 2.75 
“0.8985 | 0.8986 | 0.8985 | 0.8985 | 0.8985 | 0.8985 | 0.8986 
381 | 362 | 3.90 | 267 | 282 | 297 | 2.97 
737 | 660 | 600 | 790 | 7.90 | 7.90 | 7.90 
“0.62 | 0.62 | 0.52 | 0.56 | 0.56 | 0.66 | 0.66 
“6.00 | 6.00 | 600 | 600 | 6.00 | 600 | 6.00 
24.00 ’ 24.00, - 24.00 24.00 24.00 24.00 24.00 y 
36.20 | 35.20 | 35.20 | 35.20 | 3344 | 9344 | 31.68 
025 | 020 | 019 | o21 | 025 | 025 | oz 
012 | 011 | 0.09% | 0.08 | 0.07% | 0.07%| 0.07% 
sos | 608 | 608 | 524 | 630 | 630 | 6.13 
ast | 243 | 2.50 | 219 | 219 | 219 | 1.97 
1.20 1.15 Prices approximately uniform from 1907 to 1913 

Prices were nearly wathes from 1904 to 1913 

Prices were nearly eidnen from 1904 to 1913 
‘Prices were nearly uniform from 1904 to 1918 | |... 
2.00 1.85 175 | 176 1.95 1.85 1.90 
4.80 3.60 3.20 3.20 3.20 “3.20, 3.67 
0.94 0.87 0.90 0.85 0.81 . 0.90 0.90 . 

Prices were way eaiteinn | we 1904 to 1913 








: a sie | 
Prices were nearly uniform from 1904 to 1913 








1.40 | 1.40 | 1.40 


1.13 | 1.13 | 1.08 | 1.08 
Prices were nearly uniform from 1904 to 1313 











Nov. 
1911 


1.90 
1.40 
1.80 


4.26 


2.50 


2.48 
4.68 
0.49 
| 5.25 
24.00 
28.59 
0.21 
0.07 34 


5.32 


1.10 


1.80 
3.49 


0.87 





1.80 
4.26 


2.43 


1.80 
3.58 


0.85 


| 1.13 


Nov. 
1912 


220 
1.80 
2.00 

474 
2.70 
6.00 
1.73 ; 


3.00 





0.9318 
2.48 
4.22 
042 
6.00 
24.00 ; 
28.51 
0.21 \% 


0.1134 





4.79 


0.85 





| 1.13 


Feb. 
1913 
2.35 
. 1.80 
2.00 
: 4.74 
3.38 
"6.00 


1.73 





3.20 
0.926 
| 2.68 
6.18 


0.44 








1.13 





| 





1.65 





Dec Dec 
1913 | 1914 
2.15 | 1.80 
1.50 | 1.35 
1.90 | 1.80 
474 | 462 
243 | 231 
6.75 | 4.50 
173 | 1.73 
2.60 | 2.30 
0.926 0.94 
2.56 | 2.56 
5.20 c 
044 | 041 
a 
24.00 | 25.00 
27.80 | 26.40 
0.2215| 0.18 
0.13 | 0.103; | 
479 | 441 
1.97 | 1.88 
110 | 0.90 
6.03 
16.38 
| 6.40 
1.80 | 1.80 
3.67 | 3.58 
0.86 | 0.85 
4.32 | 4.32 
197 | 1.97 
1.13 | 1.13 























March 
1915 


1.70 


1.35 


2.48 
4.96 


0.41 































































































June Oct Dec March July Dec 
1916 1916 1916 1917 1917 1917 
4.50 | 4.25 416 5.00 7.00 *4,90 
2.65 | 2.65 3.40 3.65 5.00 *3.90 . 
3.00 3.25 4.00 ‘ 4.76 6.50 j 6.60 - 
6.00 6.75 7.50 r 8.99 10.80 10.80 
3.56 | 405 | 496 | 5.77 | 7.29 | 7.29 
6.00 | 600 | 8.60 | 8.60 |11.60 | 11.60 
3.83 : 4.05 4.26 : 4.38 “4.97 | “*3.83 
“600 | 6.75 | 630 | 630 | 630 | +660. 
0.856 0.838 “0.82 - | 0.802 0.784 0.784 
743 | 743 | aa7 | e091 | e46 | 8.7 
8.81 9.98 11.60 11.60 16.25 *15.10 
0.73 0.78 0.78 : 0.87 ; 1.96 | 1.02 
5.50 ; 6.50 6.00 | 6.50 9.00 11.00 
25.00 4 25.00 : 27.60 ; 27.50 27.60 30.C0_ 
44.00 | 44.00 | 44.00 | 50.16 | 62.70 | 68.64 
020 | 024 | 027 | 029 | 034%5| 0.36% 
0.15% | 015% | 0.18 | 022 | 0.28:4| 0.81% 
7.56 | 838 | 998 | 998 |11.90 |*11.55 
329 | 320 | 347 | 347 | s47 | 413 
125 | 140 | 160 | 165 | 175 | 1.96 
ear 10.44 10.44 10.44 10.44 
29.05 | 29.05 | 2874 |28.74 | 28.74 | 33.60 
7.00 | 7.00 | 7.00 | 7.00 | 7.60 | 7.60 
247 | 2.67 | 2.67 | 320 | 335 | 3.70. 
538 | 638 | 630 | 680 | 718 | 7.18 
aio | aaa | aaa | aaa | 4a | 135 
540 | 699 | 7.77 | 874 |1049 | 1049 
2.67 3.34 3.71 3.71 7 4.01 4.01 
1.75 175° } 1.89 1.89 2.09 2.09 
3.20 3.60 3.60 3.60 an 3.60 3.85 | 














| 
Dec. Jan. March July Nov. Feb. | March | April May June July Aug. Oct. Nov. Dec. Jan. 


1917 1918 1918 1918 1918 1919 1919 1919 1919 1919 1919 1919 1919 1919 1919 1920 








*4.90 4.90 4.90 4.90 4.90 4.90 4.35 4.35 4.35 4.25 4.35 4.50 4.90 4.90 5.50 5.50 
*3.90 3.90 3.90 3.90 3.90 3.65 3.35 3.35 3.35 3.35 3.35 3.35 3.35 3.35 3.60 3.60 
6.50 6.50 6.50 7.00 7.50 7.00 6.30 6.30 6.30 6.00 6.00 6.00 6.00 6.00 6.25 6.25 





10.80 10.80 10.80 10.80 | 10.80 | 10.80 9.72 9.72 8.75 8.75 8.75 




















8.17 7.96 7.96 7.43 7.43 6.68 5.64 5.64 5.64 5.64 5.64 5.94 | 6.60 | 6.60 7.43 7.43 
*15.10 15.10 15.10 15.10 15.10 14.80 14.80 14.35 14.30 14.30 14.30 14.30 | 14.30 14.30 | 17.15 17.15 





1.02 1.02 1.02 1.02 1.02 1.02 0.91 0.87 0.87 0.78 0.78 0.78 0.78 | 0.78 | 0.78 0.78 


11.00 11.50 11.50 11.50 12.50 | 12.60 | 12.50 12.50 12.50 12.50 12.50 12.50 12.50 13.00 | 13.00 13.00 


- hiateiiace ‘ ee : a shes ae 
30.C0 31.50 31.50 31.50 36.00 36.00 | 36.00 33.00 33.00 33.00 33.00 | 34.80 34.80 34.80 | 34.80 34.80 





68.64 68.64 68.64 68.64 74.80 | 74.80 











— —}|— - ~ | a - - _ —— — 
0.3614 | 0.41 0.44 0.52 0.61 C5875 | 0.47 0.39 0.43 0.52 0.55 0.62 0.65 0.70 0.72 0.84 





0.3114 | 0.3114} 0.3114] 0.32 0.31} 0.30 0.26 | 0.26 0.26 0.26 0.26 0.24 | 0.24 | 0.24 | 0.24 0.24 








~ ———$$$_|—_—____|___ ae See , ——— | 
*11.55 11.55 11.55 11.55 11.55 9.88 9.88 9.28 9.28 9.28 9.28 9.28 | 9.28 | 9.28 9.28 9.28 
——___ ———— ee ——E SEE - = = =|— - —_ — — 
4.13 4.13 4.13 4.13 4.13 4.13 4.13 4.13 4.13 4.13 4.13 4.13 | 4.13 | 4.13 | 4.13 4.13 
Ma Saas Tiwen : an Tinos ae oe law | , 
1.85 1.85 1.85 1.85 | 1.95 1.90 1.90 1.90 1.90 1.90 1.90 1.90 | 1.90 1.90 | 1.90 2.05 





a - - — — » . - — = | | " - 
10.44 10.44 10.44 10.44 10.44 10.44 13.88 13.88 13.88 14.25 16.09 17.16 17.16 17.16 | 17.16 17.16 





33.60 33.60 33.60 33.60 | 45.97 40.23 33.60 33.60 33.60 32.77 40.32 40.32 40.32 40.32 40.32 44.69 




















3.70 3.70 3.70 4.45 4.45 3.70 3.70 3.70 3.70 3.70 3.70 3.70 4.51 4.51 4.55 4.55 
Re | eae oS See i 1S ne —| = —|— - 
7.18 7.18 7.00 7.18 8.60 7.94 7.94 7.56 7.56 7.56 7.56 | 7.56 | 8.82 9.58 | 9.58 9.58 











1.35 1.35 1.35 1.46 1.46 1.46 1.70 1.70 1.39 | 1.39 | 1.39 | 1.39 | 1.39 1.39 1.39 1.39 
































ae ates wi) ve z 
10.49 - 10.49 | 10.49 11 66 11.66 ; 11.66 | 11.66 11.66 | 11.66 11.66 | 1049 | 10.49 | 10.99 | 10.99 10.99 | _— ; 
4.01 4.70 4.70 4.10 - “4.70 “4.70 “4.70 4.70 | 470 4.10 4.70 y 5.36 | 5.35 | 5.36 5.35 5.35 
xv | ace | ao | ame | ar | ar | are | am | ase | ee | aus | aa | aso | am | amo | a0 
“sar [sas | ae | ae | soo | soo | soo | soo | oo | 00 | ea0 | sao | oa | om | sam | om 
































tBase changed from 5 in. to 34 in. 








Letters of a Sales Manager to His Men 
LUI 


Thawing Out the Prospect 


This is the fifty-third of a series of sales letters, which, though intended primarily for 
traveling men, will be of interest to every member of the trade. They were written by 
the sales manager of a great hardware jobbing house to a corps of salesmen who in the 
last eight years have doubied the business of the firm. The letters are really short editorials 
which prefaced actual merchandise instructions. The author has consented to their publi- 
cation at the solicitation of Harpware AGE, in which they will appear in succeeding issues 
through the year. 


LIVE bunch of salesmen keep a Sales Manager on the jump constantly: 
That’s what they should do, and as I flatter myself I have a live bunch, 
I never want for something to do. 


Just the other day one of the boys came to me and said, “You are not pay- 
ing me more than I deserve: Yet I find that on the basis of the amount I sell, 
I am costing you too much.” 


I had to swallow hard to keep from giving vent to an exclamation. 
“What are you driving at” I finally. managed to say. 


“I mean this,” he said, “I could sell a lot more goods if I could get you to 
pave the way for my approach.” 


“If you would write a letter to the dealers that I will call upon them dur- 
ing the coming week, asking them to remind me that I have something special 
for them in Pliers, I would then not need to use valuable time in approaching 
the dealer.” 


“He would know I was coming and would have prepared his mind for some 
special information on Pliers. He would have made plans to give me time to 
go over the line with him.” 


This salesman’s plan was to have “The House” do the preliminary work 
and let him spend his time in driving home the strong points the line pos- 
sessed. 


We have adopted our salesman’s plan, and it’s working so well that we now 
present the idea to the entire sales organization and would like to have all of 
you adopt the plan. 


It may mean that we will have to employ another stenographer, but if the 
success of the plan on other men’s territories can be judged by its success on 
the territory of the inventor of the idea, it will pay handsomely. Who will 
be second to adopt the plan? 





Supplee-Biddle Co. Has 
Novel Display 


‘*Mickey”’ ‘‘ Handy Andy ” and plenty of Toys Are Shown at 
Philadelphia Convention—Candy and Doughnuts 


Given Away—Much Space Utilized 


“Billy” Steltz 


‘6 HERE was probably never anything just exactly 

T like it before,” said the man with the derby hat. 

“One of the old-timers said there was nothing 

new under the sun,” remarked his companion, “but I 

reckon that was said before they ever thought of hold- 
ing this show.” 

“Well, I don’t know,” said the man in the derby hat, 
“there isn’t a whole lot that’s new here. It’s the way 
the thing is done.” 

These remarks were overheard at the Pennsylvania 
and Atlantic Seaboard Hardware Convention and Ex- 
position at Philadelphia in the aisle of the Supplee- 
Biddle Hardware Company. The Supplee-Biddle aisle 
was overcrowded at all times and the activity of the 
exposition centered around and surged back and forth 
through the length and breadth of this one aisle. 

The reason for this was very plain. Along the center 
of the aisle were great white pillars twelve feet in 
height and each one crowned with a great globe of light 
that shed a lustre and a magic on the fifteen showcases 
on either side of the aisle. Dozens of beautiful shades, 
parlor, boudoir, and floor lamps heightened the effect, 
and spring flowers daintily set in white lattice work 
formed the background of the walls and booths at the 
entrance of the aisle, where strains of music from pho- 
nographs welcomed and attracted visitors of all de- 
scriptions. 

Twenty feet away a wireless instrument buzzed and 


hummed, picking up messages from the outside world 
where the storm howled and tied up traffic with drifts 
of snow. 

The most impressive display next to the one at the 
entrance was the seven hundred feet of space devoted 
to toys, surmounted by two large electric Toity Toy 
signs and surrounded by a dozen electric lighted clowns. 

“To get the effect of this display you’ve got to be 
here,” wrote a salesman, who covered the exhibition 
like a star reporter. 

“Twenty feet away,” he wrote, “Gilbert’s wireless is 
picking up messages from the Navy Yard, New Haven, 
New York City; and Professor Jahn is bringing dozens 
to his booth by his display of magic. These two ex- 
hibitions are crowded in the seven hundred square foot 
toy display represented through us by the following 
manufacturers—Wolverine Sand Toys as made by the 
Wolverine Mfg. Company. A little red-haired boy is 
telling the story of toys to many merchants, and order 
after order is being written. A. C. Gilbert is repre- 
sented with his line; Sherwood and Buffalo wagons; 
H. C. White’s Kiddie-Kars; two or three of the large 
doll manufacturers; Ferdinand Strauss’ line; Bradley 
games; Konstructo’s line. 

“Mickey is prancing up and down the aisle; hundreds 
of pounds of James’ Salt Water Taffies are being given 
away in the Supplee-Biddle booths; fifteen crates of 
red, rosy apples per day have been handed out by 














One view of one 
of the aisles used 
by the company 
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Another view of 
mammoth display of 
all kinds of goods 


Mickey, and last night a film through Supplee-Biddle 
was shown in the convention room to enthusiastic au- 
diences; and to-day the second audience has enjoyed it 
up to 5 o’clock. 
Doughnuts and Taffy 

‘6 OMING down the aisle are merchants. Each one 

smiles at the “overseas” doughnuts baked by the 
Salvation Army and distributed by their lassies. 














their distribution of doughnuts which are being made 
four per minute afternoons and evenings. 

“Dim-a-lite Mfg. Company have a model showing the 
practical side of the Dim-a-lite. Rome Manufacturing 
Co. adds its line of nickel-plated copper ware, and the 
Crystal Electric Washing Machine is being demon- 
strated to the merchants. And just here I might tell 
you that there are about seventy-five factory people 














A strip of pretty Supplee-Biddle girls 


“To my right two young ladies are busily engaged 
helping merchants register their names and addresses, 
and take a sporting chance on a guess to win the $300 
phonograph given as a prize to the lucky one. 

“To the left a young lady is distributing slips of 
another prize contest for a beautiful all-white bicycle 
which is given in the one hundred square foot bicycle 
display. 

“Page boys are running up and down the aisle hand- 
ing out “Mickey” tickets for the next performance; and 
one of the young ladies is busy caring for the sixty-five 
plants, ferns and palms which help to glorify the ex- 
hibit. 

“Heinisch Shears, Ulster Cutlery, sparkling and daz- 
zling under electric lights, all add to the magnificence 
of the display. American Safety Razor Company’s 
brushes and razors—Auto Strop razors, Koken razor 
strops—also add to the effectiveness of the display of 
cutlery. 

“American Peerless aluminum ware as made by the 
American Aluminum Ware Company shares one of the 
booths with Vollrath ALL WHITE enameled ware, and 
twenty-five Wallace lamps shed light on the Liberty Bell 
line of stoves used by the Salvation Army lassies in 


Sam Moore, through permission of Ziegfeld Midnight 
Frolid, was there 
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One of the attractive booths at exhibition 


demonstrating, plus the beauty chorus photograph rep- 
resented by girls who have helped so largely in the 
wonderful success of the exhibition. 

“The demonstration of the Dunlap Whip on all-white 
porcelain tables; the Barnet Refrigerator is on demon- 
stration and explained. Flash Hand Cleaner display, 
together with the Acme Ice Cream Freezers, and vacuum 
cleaners. Hundreds of Magnetic Cloths are handed out 
to the lady visitors as souvenirs. The Liberty Bell 
Paint Brush line is on exhibition with Zementine and 
Lyknu Polish as made by the Lyknu Polish Company, 
Pittsburgh; McKinney Manufacturing Company’s line 
of butts and hinges form the background of the display 
of Western Electric household necessities; electric dish 
washers and portable electric sewing machines are 
shown with the big display of Pyrex glassware. 

“A full booth is devoted to the Carborundum line and 
a display of Steel Wool and A-1 Polish; Good Luck 
Food Jar Rubbers and Dazey Churns are demonstrated. 
A full line of Floorock Varnish, Lufkin Rules, Korry- 
Krome Leather and Wallingford Steel Goods; Witherby 
Chisels, with a full line of Utica Drop Forge and Tool 
Company’s Pliers. A practical demonstration of the 
Precision Key Machine sold to the wide-awake hard- 
ware man. Thirty feet of fishing tackle affording room 
in each booth for dozens of Supplee-Biddle salesmen 
writing up orders. Peters Cartridge Company, with 
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the Cummings Dot Gun as an added attraction; a free 
shooting counter, attracting the hardware man to try 
his skill hitting the target 150 feet away. America 
6000 miles of un-tire-ing service tires contribute their 
share to the grandness of the 1000-square-foot display 
of auto accessories. 


Many Auto Accessories 


66 ALDEN WRENCHES, Ideal Hose Clamps and 

Gates Rubber Company’s line all demonstrated 
in the Auto Accessory Show. Protexall Suits shown 
with the scattering of each article that goes to make up 
the up-to-the-minute stock of the largest distributors 
of automobile accessories on the Atlantic Coast. Ferro- 
stat Bottles made by the Stanley Insulating Company, 
and as demonstrated by a young lady; Lubriko Auto 
mobile Grease; Hercules Spark Plugs, Hawthorne 
Lamps, Common Sense Polish, and a most unique added 
attraction of the Hercules Spark Plug line by having a 
continuously lighted chair. 

“A display of Red Seal Batteries and an indoor movie 
of No-Leak-O Piston Rings telling its story of the good- 
ness of No-Leak-O’s. 

“Spee-Dee and Tire-Doh; Shaler Roadlighters and 
Vulcanizers demonstrated to interested merchants. 

“Van Briggle Shock Absorbers helped to make the 
display the largest so far shown in the auto accessory 
line by a large hardware jobber. Williams’ Wrenches 
and Willson Goggles, Klaxon Horns and the Perry Locks 
all demonstrated in the Supplee-Biddle booths. 

“Ryabestos Brake Lining, Hygrade Lamps and Bill- 
mont Master Wrenches demonstrated. Travelight Ra- 
dium-Lighted Clocks, a huge display of sporting goods, 
golf sticks, baseball goods helped in the big exhibit. 


Regular Train of Cars 


“—eees FEET of tressel with sixteen cars con- 
tinuously running throughout the four days of the 
show was an added attraction in the toy booths. The 
Rock or Roll Toy; Hohlfeld Manufacturing Company’s 
line of hammocks form a big exhibit in itself, and just 
in closing, two seventy-foot purple-balled electric signs, 
and the three hundred feet of 'ights helped the Supplee- 
Biddle lighting, with thirty-two showcases full of ac- 
cessories. 

“Now, that’s just a little something around which to 
let your imagination work,” he concluded, and as he 
showed us the letter we thought of the remark made 
by the man with the derby hat: “It’s the way the thing 
is done,” he had said. 


General view of Supplee-Biddle Co. display 


























TRADE CONDITIONS 


and Iron, Steel and Hardware Prices 








A review of the week’s business, with notes on tendencies prevailing 
in various territories 
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of HARDWARE AGE, 
York, Feb. 21, 1920 


HE most perplexing problem confronting local jobbers 
is that of deliveries. The railway embargoes that 
were made necessary by the congestion of freight 
traffic caused by the recent storms have handicapped both 
incoming and outgoing shipments to a very serious extent. 
The embargoes on freight in the West to facilitate the 
movement of grain has caused no little inconvenience to 
large shippers even here in New York. 

Retail business in this vicinity is at present somewhat 
slack, but it seems to be better than usual for this time 
of the year. Dealers say that the average customer is now 
showing more interest in prices than has been usual dur- 
ing the last six months. Formerly price considerations were 
immaterial to most customers, dealers say, but now custom- 
ers are more interested in learning the price of an article 
before examining it. If this tendency continues it will 
have a stabilizing influence on the entire market. 

However, prices continue to advance. Builders’ hardware 
is steadily mounting, and many believe it will continue to 
advance in anticipation of the spring building boom that 
so many observers expect. The prices of building material 
generally, and the high wages demanded by labor, will un- 
doubtedly have somewhat of a detrimental effect on the 
amount of building that will*be undertaken. Credit is dif- 
ficult to obtain for building enterprises, many contractors 
complain, because of the realization that builders will not 
be able to get proper returns on their investments because 
of the abnormal prices for material and labor that at pres- 
ent prevail. 

Many notable advances occurred during the past week. 

The entire Yale line is now quoted, discount plus 5 per 
cent. 

White rubber tubing is now 60 cents per Ib. 
tubing is now 68 cents per Ib. 


Wooden chair seats are now quoted list net. 
50 ft., is now $1 per 50 ft., and $1.95 per 


Office 
New 


Red rubber 


Mason line, 
100 ft. 

Sash cord now sells wholesale at $1 per Ib. 

Awning pulleys are now quoted 10 per cenit off. 

Stanley Rule and Level Company advanced prices 10 to 
20 per cent. 

Brass cup hooks and also shoulder hooks now take a dis- 
count of 66 2/3 per cent. Box strapping is quoted list plus 
25 per cent. 

The Wiss line of scissors and shears advance 12! to 15 
per cent. 

The entire line of Eagle padlocks advanced 10 per cent. 

Bolts and Rivets——An advance occurred on these lines 

during the past week. Business for both bolts and rivets 
is fairly active. Prices on bolts in the local market vary. 
Machine bolts 4% x 6 and smaller, 20 per cent to 25 and 5; 
larger and longer, 10 per cent to 5 and 5. Common car- 
riage bolts, 4% x 6 and smaller, 10 per cent to 15 and 5. 
Larger and longer, list net, to 5 and 5. Lag screws range 
from 25 per cent to 30 and 5. Stove bolts, 2/3 to 70. Com- 
mon tire bolts, 50 to 55. 
_ Rivets are generally held at 30 per cent discount. Some 
jobbers, however, are quoting iron rivets, 30 and 5 off; 
black tinners’ rivets, 30 and 5 off; tinned tinners’ rivets, 30 
and 5 off. 


YORK 


Coffee Mills. 
and prices firm. 
rystal coffee mill with gla 
coffee mills, 6 x 6 x 8, $9.75 per 
Copper and Brass. This distr is not particul: “id active. 

Prices are wares Most of the buying is in small lots 
not less thar 0 Ib. of a size from New York 
sheets 26 Ve 3 ) ( 1igh brass wire, 
>; high bra , 286%c. to 28c. ba eaml 
2%c. to 35%c. base amless copper tube, 34c. to 
37c. base ; Bak copper 30% c. to 32) coppe r wire, plain, 
29%4c. base. 

Drills.—Price advances occurred in this line recently. The 
market for these items is somewhat quiet, but interest is 
gradually increasing. Prices are: Bit stock drills, 45 off; 
jobbers’ drills, 33.1/3 off; wire gage drills, 331/3 off; wood 
boring brace drills, 40 off. 

Farming Tool Handles.—Activity continues 
this line, with prices essentially firm. 

Prices are: Farming tool handles generally are quoted at 5 
per cent off Long shovel handles, 5 per. cent off. Long spade 
handle » per cent off Bent D handles, 5 per cent off. Malleable 
I> fork handles, 5 per cent off. Pick handles plus 20 per cent. 

and prices both continue 
is becoming more apparent 


Interest is reasonably strong in this line, 


——- $16.50 per doz wooden 


Pase price for 
stock. my oh ‘br: is 
26%c to 31 ( 
bras tube, 


ess 


to increase in 


Interest 
shortage 


Flower Bed Guards. 
firm in this line. The 
in local jobbing circles. 

Perfection flower bed guard 16 in., $7 
$9.10 per 100 sq. ft 


75 per 100 sq. ft.; 22 in., 

Galvanized Ware.—The shortage on many items in this 
line is very serious. Many jobbers have been unable to ob- 
tain certain sizes for some time and say that they expect 
no immediate relief. Galvanized sheets, No. 28 gage, holds 
at $9.50 to $10 base per 100 lb. Other items are: 

Galvanized pails, 8 qt., $4.25 per doz.; 10 at., 
12 qt., $5.55 per doz.; 14 qt., $6 per doz.; 16 qt 
Extra heavy galvanized pails, 12 qt., $7.30 per doz 
per doz.; 16 qt., $11 per doz. Fire pails, galvanized, $6 
Wash tubs, No. 1, $13.75 per doz No. 2, $15.95 per doz. ; 
$18.60 per doz. 


$4.90 per doz.; 
» $7.30 per doz. 
14 qt., $8.35 
SO per doz. 
No. 3, 


Garden Tools.—As predicted on this page last week an 
advance of 10 to 15 per cent occurred on garden tools. This 
line still continues to lead all others in point of interest and 
activity. There is somewhat of a shortage, which, because 
of the quantity of orders most of the local jobbers have on 
file, shows no indication of improvement. The serious dif- 
ficulty that is being experienced by jobbers in the matter of 
deliveries has further aggravated the situation. New prices 
are: 

Lawn rollers are being quoted list plus 10 per cent. 


Socket hoes are $8.84 to $9.50 per doz.; riveted shank 
hoes, blue finish, $4.01 to $4.10 per doz.; solid shank hoes, 
bronze finish, $7.97 to $8.60 per doz.; mortar hoes, 9 in., 
$11.41 to $11.80 per doz. 


Hedge shears, 8 in., $1.40 each; 9 in., $1.65 each; 
$1.90 each; No. 101, 8 in., $1.50 each; 9 in., $1.75 each; 
in., $2.05 each. 


Malleable iron rakes, 10 tooth, $4.56 per doz.; 14 tooth, 
$5.11 per doz.; 16 tooth, $7.42 per doz.; steel rakes, 10 tooth, 
$7.60 to $8.94 per doz.; 14 tooth, $9.15 to $10.45 per doz.; 
18 tooth, 10.65 per doz. Wooden lawn rakes, wooden bows, 
$5.78 to $6.50 per doz.; steel bows, $7.50 to $8.09. Wooden 
hay rakes, 2 wire bows, $4.95 per doz.; 3 aluminum bows, 
$7.81 per doz.; 2 wooden bows, $4.80; 3. steel bows, $7. 


Spading forks, 4 tang, malleable D handle, strapped, 
$11.82 per doz.; wooden D handle, strapped, 4 tang, $15.40 
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10 in., 
10 











At no time in the history of the Hardware 
Business has it been so important to study 
carefully the markets as now. The mer- 
chants who take advantage of these reports 
are dollars ahead. 











per doz.; 4 tang, extra heavy, wooden D handle, $17.71 per 


doz. 


Manure forks, 4 tines, strapped, 4! ft. handle, $12.79 
per doz.; 4 tines, plain ferrule, 44% ft. handle, $11.33 per 
doz.; 5 tines, strapped ferrule, 4, ft. handle, $15.10 per 
doz.; 4 tines, wooden D handle, plain ferrule, $13.74 per doz.; 
malleable D handle, 4 tines, plain ferrule, $11.04 per doz.; 
malleable D handle, 4 tines, strapped, $13.75 per doz.; 
wooden D handle, 4 tines, strapped, $15.72 per doz. 

Hay forks, 2 tines, 54, ft. handle, plain ferrule, $10.29 per 
doz.; 3 tines, plain ferrule, 512 ft. handle, $11.59 per doz.; 3 
tines, strapped ferrule, 51 ft. handle, $13.14 per doz. 

Garden Trowels.—The same advance became effective on 
this line as in all other garden tool lines. The new prices 
are: Tinned steel blade trowels, 6 in., 74 cents per doz.; 
riveted shank, florist trowel, heavy steel blade, $1.54 per 
doz.; one-piece garden trowel, 11, in., $2.47 per doz.; Magic 
weeders, $1.26 per doz. 


Garden Sets.—The same advance occurred in this line. 
Interest is very keen for garden sets of all kinds. New 
prices are: Set consisting of 1 hoe, 1 5 tooth malleable rake 
and 1 steel spade, 3! x 3 in., $1.37 per doz. sets; four piece 
steel garden set, 1 floral trowel, 1 floral rake, 1 lady’s hoe 
and 1 boy’s spading fork, $24.47 per doz. sets. 


Linseed Oil.—This market continues dull. No changes of 
note have occurred recently. Despite the lack of buying 
crushers are busy making deliveries. Oil is held at $1.83 
in lots of less than 5 bbl. and $1.80 in lots of 5 bbl. or 
more. Single barrels are $1.83 to $1.85 per gal. Boiled 
oil is 2 cents extra, double boiled oil is 3 cents extra, and 
oil in half barrels is 5 cents extra. Calcutta oil in barrels is 
$1.90 per gal. 

Lawn Mowers.—Interest and buying activity are consistent 
and fairly strong in this line. Prices are firm. 

3 12 in., $5 


15 net; plain bearing, 14 in., 


Plain bearing, 3 blades, 
$5.40 net; plain bearing, 4 blade, 10 in., $5.50 net; plain bearing, 
4 blade, 12 in., $5.75 net; 16 in., $6.25 net; ball bearing, 3 blades, 
12 in., $6.40 net; 16 in., same, $6.90 net; level, 4 blede, 14 in., 
$9.35 net; same, 18 in., $10.35 net; same, 20 in., $10.85 net. 
Nails.—A very slight improvement was felt the earlier 
part of the week in the local nail market, but it was so 
short lived that its effect was almost negligible. The en- 
tire situation is in all essential aspects unchanged. 
There is, broadly speaking, no base price for nails in New 
York to-day. Radically different circumstances seem to 
affect every separate sale. The scarcity of both cut and 
wire nails is the most conspicuous shortage in the entire 
hardware market. Relief is remote, depending utterly on 
the quantity of production the mills are able to maintain 
in spite of the handicaps that confront them in the steel 
districts. The American Steel & Wire Company continues 
to maintain its base price on wire nails at $3.25 per keg, 
but it cannot fill a fractional part of the demands it receives. 
The current prices prevailing in this section are: For wire 
nails from $4.25 to $8 base per keg. For cut nails the prices 
range from $7.75 to $8.50 base per keg. It should be noted 
that only small lots are obtainable even at these figures. 
Brass and wire nails in 1-lb. papers are quoted by local 
jobbers at 2/3 off. Quarter-pound ne take a discount of 
10 per cent. Set screws, iron, 50, 10, 5 per cent off. Cap 
screws, 50 and 10 per ce nt off. Galvanized nails, 25-lb. boxes, 
4D, $8.65; 6D, $8.55; 8D. $8.45; 20D, $8.35. Galvanized roof- 
ing nails, 1 x 12, $10. Plain roofing nails, 1 x 12, $7.20. 
Naval Stores.—This market continues to fluctuate from 
day to day, although there is very slight buying activity at 
present in the local market. Turpentine at present is held 
at $1.97 to $2 per gal., which is an appreciable reduction 
over the figures of last week. Rosin also declined. Common 
to good strained rosin, on a basis of 280 Ib. per bbl., is now 
being quoted at $17.90 per bbl. D grade is $18; F grade, 
$18.10, and best W. W., $23 per bbl. 


Rope.—The expected advance has not as yet materialized. 


Hardware Age 
It is, however, likely to become effective by the first of 
March at the latest, many jobbers report. The cost of 
hemp is on the upward move and the indications point to a 
rather substantial advance throughout the entire rope line. 
Present prices are: 

Jute rope, No. 1, 17%4c. to 18c.; jute rope, No. 2, 16%c. to lic.; 
jute twine wrappings, best grade, 28'44c. to 33c.; Indian hemp 
twine, No. 4% to 6-in. basis, 24%4c. to 27c.; manila rope, best 
grade, 25c. to 26%c.:; second grade, 24c. to 25%c.; hardware 
grade, 22c. to 23\4c.; sisal rope, pure, %-in. basis, 19c. to 221,¢ 
lathe yard, first grade, 19c. to 22'%4c.; second grade, lic. to 1914c¢ 

Roofing and Building Paper.—Further advances occurred 
in these lines during the past week. New interest has de- 
veloped lately, although the scarcity is still acute. New 
prices are: Tar paper, 1 ply, $2.95; 2 ply, $2.05; 3 ply, $2.50. 
Rubber roofing paper, 1 ply, $2.90; 2 ply, $3.50; 3 ply, $4.10 
per roll. Sheathing paper, 25 Ib. roll, $1.75; 30 Ib. roll, 
$2.30; 4 Ib. roll, $3.25. 


Roller Skates.—There has been a good deal of interest in 
roller skates lately, and most of the spring orders have 
given no small amount of atiention to boys’ and girls’ roller 
skates. Prices have advanced. Boys’ Union roller skates 
are now being quoted 
per pair. 

Rubber Garden Hose.—A very substantial demand is 
being made for rubber garden hose and its accessories 
Prices are: Rubber garden hose, % in., 6 ply, 14%c. per ft.; 
5 in., 7 ply, 18%c. per ft.; % in., 5 ply, 14c. per ft.; % in., 
4 ply, wire bound, 16c. per ft.; % in., 6 ply, plain, 16c. per 
ft. All prices quoted herewith are for 50 ft. lengths. 
Lengths of 25 ft., add 4c. per ft. 


Hose washers are 45c. per lb. Nozzles, level grade, $7 per 
doz.; Will-Wear grade, $7.50 per doz.; ; galvanized hose 
clamps take a discount of 10 per cent. 


Simplex hose reels sell at $15 per doz. Reels 
with galvanized steel drum, 21% in. diameter, handles 28 
n., for 100 ft. of hose, $30 per doz. 


Pruning Shears.—The spring buying season has increased 
interest in this line enormously. Prices are firm. 

Cast iron pruning shears, $2.50 per doz.; 9-in. California 
pattern, black finish, $8.75 per doz.; 9-in., full polished, 
California pattern, $13.50 per doz. 

Grass shears, black finish, 5% 
polished, warranted, $6.35 per doz. 

Lawn Sprinklers.—These items are receiving their fair 
share of interest in the present spring buying. Prices are 
firm. Gold lacquered, tin top, 4% in. diameter, $1.40 per 
doz. Sheet brass ring sprinkler, 8 in. diameter, $7.50 
per doz. Sprinkler with 3 brass arms, 5 in. high, brass head, 
$14 per doz.; 3 brass arms, 12 in. high, brass head, $16 per 
doz.; 3 brass arms, 24 in. high, brass head, $23 per doz. 

Sprayers.—Sprayers are in ample demand and the sup- 
ply seems to be fairly adequate to answer normal spring 
buying in this section. 

One-pint sprayer, tin tank, $3.25 per doz.; one-quart same, 
$4.50 per doz.; 1 qt. tin, with brass tank, $10.50 per doz. 

Screws.—Flat head, bright screws are now quoted 72% 
and 20 per cent. Flat head, galvanized screws, 57% and 20 
per cent. Round head, blued screws, 70 and 12 per cent. 
Round head, nickel plated screws, 60 and 12 per cent. It 
should be noted that plain round and flat head screws re- 
main the same. The demand for screws of all kinds is in- 
creasing. 

Scales.—New prices are quoted herewith on scales. Re- 
newed interest is manifesting itself in this line. Flat top 
barrel scales are now $2.50 each; barrel scales with scoop 
are now $2.75 each; parcel post scales, $2.50 each. 

Wire Goods.—The demand for wire goods of all kinds is ex- 
ceptionally heavy. ‘The shortage is becoming more and more 
embarrassing to both jobbers and retailers. Further ad- 

vances became effective during the week. Poultry netting 

is now quoted 331/3 off. Farm fencing now takes a dis- 
count of 25 per cent. Black wire, $2.50 per 100 sq. ft., dull 
finished galvanized wire, 12 mesh, $3 per 100 sq. ft., 1% 
mesh, $4.60, 14 mesh, $3.50. 

Square mesh wire cloth, 2 x 2, $5 per 100 sq. ft.; 3 x 4, 
$5.25 per 100 sq. ft.; 4 x 4, $5.50 per 100 sq. ft.; 5 <5, 
$5.50 per 100 sq. ft.; 6 x 6, $5.75 per 100 sq. ft.; 8 x 8, $6.2 
per 100 sq. ft. 

Stone plain annealed wire, No. 16, $7.85 per 100 lb.; No 
18, $8.45 per 100 lb.; No. 20, $9.60 per 100 lb.; No. 24, $11. 15 
per 100 lb. Stone galvanized annealed wire, No. 16, $9.85 
per 100 lb.; No. 18, $10.85 per 100 lb.; No. 20, $11.85 pet 
100 lb.; No. 24, $12.50 per 100 lb. 


“Red Devil” Glass Cutters, $1.50 Per doz. 


at $2 per pair, and girls’ skates, $2.10 


in., $2.90 per doz.; ful) 
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CHICAGO 


Office of HARDWARE AGE, 
CHICAGO, February 18, 1920. 
HE Illinois Retail Hardware Dealer’s Convention being 
held in the city this week, has attracted a great many 
out of town buyers. Jobbers and manufacturers exhibit- 
ing at this show state that they have booked a large vol- 
ume of business. 

Wholesale and general store business continues in record 
breaking volume and the shortage of all kinds of merchan- 
dise is more marked than ever. 

Nearly all manufacturers of door checks notified the 
trade that there has been an advance of about ten per cent 
in price, to be effective Feb. 16. 

The Eagle Lock Company in circular No. 90, issued Feb. 
10, notified the trade that there is an advance of practically 
ten per cent on padlocks. 

There also has been an advance in the price of sash cord. 
Factories report that they are oversold on sash cord and 
jobbers have instructed their salesmen not to take orders 
for unusual quantities, as they are obliged to limit ship- 
ments from stock to one dozen of a size to a customer. 

It is reported that there will be a shortage of game trap 
this coming season. Jobbers state they have booked a 
great many future orders, but up to the present writing 
have not issued 1920 prices. These new prices expect to 
be in the hands of their salesmen by the first of March. 

There has been an advance of $3 per ton in the price 
of sash weights. Also there has been a general advance 
of approximately ten per cent on wheelbarrows. It seems 
that the price on merchandise has not as yet reached the 
peak, as the market on all lines continues to be very firm. 

In circular letters issued to the trade a great many of the 
manufacturers state that their production is being cur- 
tailed, not only by the shortage of raw material, but that 
a general average of twenty-five per cent of their produc- 
tion is cut down owing to sickness. 

Manufacturers of builders’ hardware state that never 
before in the history of their business have they had so 
many unfilled orders on their books. There is a tendency 
on the part of the dealers to order in larger quantities than 
ever, in anticipation of the heavy building campaign being 
carried on throughout the country. Prices have advanced 
and several of the manufacturers have withdrawn their 
prices entirely and will accept business only subject to 
prices ruling at date of shipment. The heavy bevelled set 
which is now considered the standard set is practically off 
the market. Manufacturers are from four to six months 
behind on deliveries on this particular item. There con- 
tinues to be a great shortage of glass knobs, but manufac- 
turers have been able to procure a few of the tops from 
their source of supply, and are shipping out glass knobs in 
small quantities applying on back orders that are from six 
to eight months old. 

Collections continue to be very satisfactory and cash 
sales are better than normal. 


Axes.—There continues to be a steady demand for all 
kinds of axes, and jobbers report that even the advance 
which went into effect last week has not curtailed the sales. 
_We quote from jobbers’ stocks, f.o.b. Chicago: First quality 
Single bitted axes, 3-lb. to 4-lb., $16.50 per doz. base; double 
bitted, $22.50 per doz. base. 

Alarm Clocks.—The shortage of alarm clocks is just as 
acute as ever. Manufacturers state that their production 
is greatly handicapped not only on account of the shortage 
of raw material and skilled labor, but owing to the vast 
amount of sickness in their plants. They are proportion- 
ing out their product to the various jobbers in limited 
quantities in order to obtain as wide a distribution as pos- 
sible. Jobbers are out of stock on nearly all of the best 
sellers. 

We quote from jobbers’ stocks, f.o.b. Chicago: The American 
alarm clock, dozen lots, $13.84 per doz.; Sleepmeter alarm clock, 
$18.36 per doz. net; Ironclad alarm clock, $22.29 per doz. net; 
Big Ben and Baby Ben, $28.78 per doz. net. 

Ash Sifters.—There continues to be a steady demand for 
ash sifters of all grades. Jobbers state they have fair 
stocks on hand and are filling orders promptly. Present 
prices are held firm. 

We quote from jobbers’ stocks, f.o.b. 
frame, wire screens, 12x14 black japanned sifters, $2.80 per 
doz.; galvanized screens, $3.40 per doz.; barrel sifters, No. 06, 
$12 per doz.: furnace sifters, 39-in., straight handle, 8% x 12 
blade, double tinned, $7.80 per doz.; rotary sifters, No. 104, $36 
per doz. 


Coal Hods.—Manufacturers of coal hods 


Chicago: Square wood 


have notified 


the trade that they have practically all the orders on hand 
that they can possibly fill. The scarcity of steel sheets has 
greatly curtailed their output. 

We quote from jobbers’ stocks, f.o.b 
hods, 17-in.. $4.70 per doz.; 
nel hods, 17-in., $5.90 per doz.; galv. open hods, 
doz.; 18-in., $7.85 per doz.; galv. funnel hods, 
doz.; 18-in., $9.60 per doz. 

Tire Chains.—The continued cold weather with icy 
streets makes it imperative that skid-chains be used. Job- 
bers report unusually large sales. Deliveries from the 
manufacturers are slow and they are out of stock on some 
sizes. 

We quote from jobbers’ stocks, f.o.b. Chicago: Rid-O-Skid 
chains, 30 x 3%-in. in lots of dozen pairs, $2.53 per pair 

Eaves Trough and Conductor Pipe—The demand for 
eaves trough and conductor pipe increases as the season 
advances. Local jobbers state that their stocks are run- 
ning low and deliveries from the manufacturers are slow. 
There has been no change in prices since last reported. 

We quote from jobbers’ stocks, f.0.b 
joint eaves trough, 5-in., $5.55 per 100 ft.; 
ridge roll. $5.55 per 100 ft.; 29-gage conductor pipe, 3-in., 
100 ft. These prices are for full crate lots. 

Files—There. has been a great improvement in the de- 
liveries on files and jobbers state that their stocks are well 
assorted. Some of the small manufacturers have advanced 
prices. Jobbers, however, continue to accept business at 
the old prices. The market is very firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Nicholson files, 
50-74% per cent discount; New American, 60 per cent discount; 
Disston, 50-10 per cent discount; Black Diamond, 5 per cent 
discount. 

Galvanized Ware.—There continues to be a shortage of 
all kinds of galvanized ware. Kerosene and gasoline oil 
cans and wash boilers are almost unobtainable. Manufac- 
turers of wash boilers state that not only is there a short- 
age of sheets, but the wood handles are equally as hard to 
obtain. Jobbers continue to limit the quantity and are 
cutting all orders down to a dozen of an item. Prices are 
being quoted only on application and subject to stock on 
hand, as the only way the jobber can buy this merchandise 
from the manufacturer is at prices ruling at date of ship- 
ment. 

Glass.—There has been no change in the price of glass 
since last reported. The market is held firm and an ad- 
vance would not be out of line. Reports from both jobbers 
and retailers indicate a very heavy demand. Stocks 
throughout this section are very low and dealers are find- 
ing it very difficult to obtain enough glass to fill their cur 
rent orders. There no doubt will be a greater shortage 
later on in the season. 

We quote from jobbers’ stocks, f.0.b. Chicago: Single strength 
A, all sizes, 77 per cent off; single strength B, first three brack- 
ets, 77 per cent off: all sizes, double strength A, 79 per cent 
off; putty in 100-lb. kits, $ : glaziers’ points, No. 1, No. 2 and 
No. 3, 1 doz. to package, 65c. per package. 


Japanned open 
japanned fun- 
17-in., $7.20 per 
17-in., $8.90 per 


Chicago 
18-in., $5.25 per doz.; 


Chicago: 29-gage, lap 
2-in., plain galvanized 
$6 per 


v0-o 


Clipping Machines and Parts.—There continues to be a 
steady demand for all kinds of clipping machines and parts. 
Sales on horse clippers, however, coritinues to predominate. 
Jobbers have fair stocks on hand and are filling all orders 
promptly. 7 

We quote from jobbers’ stocks, f.o.b. Chicago 
clipping machines, No. 1, ball-bearing, inclosed type, for horses, 
mules and cows, list $12.75. Top plates, list $1.00 Bottom 
plates, list $1.50. Discounts, 25-5. Stewart clipping.machine, No. 
8, for sheep and goats, complete with No. 5 shear, four combs 
and four cutters, $17.00 list Discount, 25.5 

Wood Handles.—There continues to be a great shortage 
o- all kinds of wood handles, and jobbers are unable to 
secure any satisfaction from their source of supply as to 
deliveries. In all probability prices on wood handles are 
going higher later on in the season. 

We quote from jobbers’ stocks, f.o.b 
axle handles, $4 per doz.; No. 2, $3 per doz 
ory axe handles, $6.30 per doz.; extra quality 
dies, $5 per doz.; No. 1 hatchet and, hammer handles, 
doz.; second growth hickory hatchet and hammer handles, 
per doz. 


Stewart horse- 


Chicago No. 1 hickory 
second growth hick- 
hickory axe han- 
0c. 


per 
$1.60 


Lanterns.—Jobbers are accepting orders on Dietz lan- 
terns for shipment at their option after July 1, invoice to 
date September 1. They report that they are practically 
out of these lanterns and that their current orders are 
being filled very slowly. The scarcity of tin plate and the 
slowing up of production of lanterns is more than likely 
to present a problem in delivery for early fall. Lanterns 
have not been advanced in proportion to most goods made 
of tin plate and lower prices are out of the question. 
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We quote from jobbers’ stocks, f.o.b. Chicago: Competition 
lanterns, No. 0 tubular, $6.50 per doz.; No. 2 tubular cold blast, 
$9.35 per doz. 


Paints and Oils.—There has been no change in the mar- 
ket on paints and oils during the past week. However, 
there is an indication that the price on linseed oil will be 
lower. Flaxseed in the Duluth market dropped 60c. per 
bushel last week. The demand for flaxseed is very small, 
due to the falling in the exchange rate which has caused 
a lot of reselling. The pig lead market is stronger and lead 
productions of all kinds are holding firm at present prices. 
The demand is active and producers are still far behind on 
orders. The demand for alcohol is good and_ sup- 
plies are limited. There seems to be a general opinion 
none dealers that higher prices will prevail at an early 

ate. 


_ The following prices prevail on leading staples: 
linseed oil, 1 to 4 bbl., one delivery, raw, $1.98 per gal.; boiled, 
$2.00 per gal Terms 30 days net, or less 1 per cent if paid 
within 10 days from date of invoice. Strictly pure gum spirits of 
turpentine in barrels, $2.30 per gal.; 180-deg., denatured alcohol, 
in barrels, 85c. per gal.; strictly pure white lead, 100-lb. kegs, 
$15.00 each; New York plaster of paris in barrels, $4.50 per bbl.; 
Gilders’ whiting, in barrels, $3.00 per cwt.; pure shellac (4-lb. 
goods), in gallon cans, white, $7.30 per gal.; orange, $6.80 per gal.; 
English Venetian red, in barrels, $2.50 to $5.00 per cwt. 

Nuts and Bolts.—The demand for nuts and bolts is heav- 
ier than the available supply, with results that jobbers’ 
stocks are badly broken. Some of the small mills have ad- 
vanced their prices approximately ten per cent. However, 
local jobbers are still maintaining present prices. 

We quote from jobbers’ stocks, f.o.b. Chicago, Machine bolts 
up to *% x 4 in., 35-5 off; larger sizes, 25-5 off; carriage bolts 
up to % x6 in., 30 off; larger sizes, 20 off; coach or lag screws, 
gimiet points, square heads, 45-5 off; hot pressed nuts, square or 
hexagon cap, $1.45 off per 100 lb.; stove bolts, 70 off. 

Wire Nails.—Jobbers have been unable to take care of 
their current orders, to say nothing about accumulating a 
stock. Deliveries from the mills are slow and it takes a 
long time for goods in transit to reach their destination. 
There has been no improvement in deliveries since last 
reported. Present prices are held firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
nails, from $3.90 to $4.50 per keg base. 

Rope.—Jobbers state that they have fair stocks on hand 
and are receiving very satisfactory deliveries from the 
manufacturer. Rope business during the past week has 
showed a great improvement. There has been no change 
in price since last reported. 

We quote from jobbers’ stocks, f.o.b. Chicago: In full coils, 
manila rope, standard brands, No. 1, 25\%c. per lb. base; No. 2, 
2444c. per lb. base; No. 3, 22%c. per lb. base; sisal rope, full 
coils, standard brands, No. 1, 19%4c. per lb.; No. 2, 17%c. per Ib. 


Roofing Paper.—Sales on roofing paper continue to be 
very heavy. There has been an embargo on all kinds of 
building paper. Owing to the shortage of crushed slate, 
roofing paper with a slate surface is practically off the 
market. 


We quote 
roofing, 1-ply, 


Strictly pure 


Common wire 


from jobbers’ stocks, f.o.b. Chicago: Certainteed 
$2.13 per sq.; 2-ply, $2.64 per sq.; 3-ply, $3.15 per 
sq.; Major roofing, 1-ply, $1.83 per sq.; 2-ply, $2.24 per sq.; 
3-ply, $2.65 per sq.; Guard roofing, 1-ply, $1.38 per sq.; 2-ply, 
$1.74 per sq.; 3-ply, $2.10 per sq.; tarred felt, $4.25 per 100-lb.; 
red and gray rosin paper, $90.00 per ton. 


Spark Plugs.—Both jobbers and retailers report very 
satisfactory business on spark plugs. Deliveries from the 
manufacturer are all that could be expected. Jobbers have 
fair stocks on hand and are filling all orders promptly. 
There has been no change in price. 


We quote from jobbers’ stocks, f.o.b. Chicago: Hercules Giant, 
lots of 1 to 50, 65c. each; lots of 50 to 100, 62%c. each;, lots of 
100 and upward, 60c. each; Hercules Junior, lots of 1 to 100, 40c. 
each; lots of 100 to 150, 37%4c. each; lots of 150 and upward, 35c. 
each; Hel-Fi standard plugs, lots of 50 to 100, 42%c. each; lots 
of 100 and up, 40c. each; Hel-Fi superspark plugs, lots of 50 to 
100, 62%4c. each; lots of 100 and up, 60c. each; A. C. Titan plugs, 
63c. each: A. C. Cico plugs, 48c. each; Champion X, 59c. each; 
Champion O, 62c. each; Champion Heavy-Duty, 73c. each; Split- 
dorf plugs, 62%c. each; United plugs, Junior, small lots, 40c. 
each: lots of 100 or over, 37\%c. each; United Giant Heavy Duty, 
small lots, 60c. each; lots of 100 or over, 57%c. each. 

Steel Sheets.—There has been no change in the situation 
as to steel sheets since last reported. Sheets are just as 
searce as ever. Jobbers have been able to obtain a few 
shipments during the past week, but are limiting their 
orders to one bundle to a customer. The hardware jobber 
will only sell to hardware dealers and manufacturers who 
use this class of material are being turned down. 

We quote from jobbers’ stocks, f.o.b. Chicago: Galvanized 
sheets, No. 28, at $8.00 per 100 lb.; 28-gage black sheets, $6.50 
per 100 lb. 

Stove Board.—The shortage of sheets has greatly cur- 
tailed the production of stove board. Jobbers report that 


Hardware Age 


they are booking very satisfactory orders for future deliv- 
ery. Dealers who have not anticipated their wants should 
do so at once, as there no doubt will be a shortage later on 
in the season. 

We quote from jobbers’ stocks, f.o.b. Chicago: Wood lined 
crystal stove boards, 24x 24, $13.65 per doz.; 26x 26, $16.05 per 
doz.; 28 x 28, $18.85 per doz.; 30 x 30, $21.30 per doz.; 33 x 33, 
$25.50 per doz.; 36 x 36, $30.50 per doz. 


Screws.—The demand for wood screws is unusually 
heavy for this season of the year with the result that job- 
bers are finding it very difficult to keep the best selling 
sizes in stock. Deliveries from the manufacturers are slow, 

We quote from jobbers’ stocks, f.o.b. Chicago: Flat head, bright 
screws, 7214-20; flat head brass, 60-20; round head brass, 57%4-20: 
round head blued, 70-20. 


Sash Weights.—An advance of $3 per ton on sash 
weights was put into effect in this market during the last 
week. Jobbers report that sash weights are just as scarce 
as ever and that they are unable to obtain enough of them 
to fill their current orders. 

_ We quote from jobbers’ stocks, f.o.b. Chicago: Sash weights, 
in less than ten lots, $70 per ton; ton lots, shipment direct from 
the foundry, subject to delay, $67 per ton. 


Wheelbarrows.—There has been a general advance on 
steel tray and wood tray barrows of ten per cent. Steel 
tray barrows are very scarce and jobbers’ stocks are prac- 
tically depleted. The demand continues to be very heavy. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 4 tubular 
barrows, all steel, $7.70 each; common tray or stave barrows, 
$2.95 each; angle leg garden barrows, $4.75 each. 


Wire Cloth and Poultry Netting.—Jobbers have been no- 
tified by the manufacturers that they cannot accept any 
more orders for poultry netting for shipment from factory, 
but sales are confined to shipment from their stocks. The 
same applies to wire cloth. Manufacturers have all the 
orders booked that they possibly can handle and are not 
accepting any more business. 

We quote from jobbers’ stocks, f.o.b. Chicago: Black painted 
wire cloth, 12-mesh, $2.25 per 100 sq. ft.; poultry netting, galvan- 
ized before weaving, 50 per cent discount; galvanized after weav- 
ing, 45 per cent discount. 


Cutlery.—The tendency of the market on cutlery is 
towards higher prices. Jobbers report that they are out 
of stock on nearly all of the best sellers and cannot get 
any definite promise from the manufacturers as to deliver- 
ies. Several of the larger manufacturers are building new 
plants, endeavoring to increase their output. They have 
enough orders booked right now to take their entire output 
for 1920. 

Jack Knives.—American two-blade standard gauge pocket 
knives, length 3% inch, stag or wood handles, $7.25 per doz. f.o.b. 
Chicago. Above are steel lined and black inside, with steel 
bolsters and no cap. 

Length, 3% in., stag or wood handles, $12.00 per doz., f.0.b 
Chicago. Above are brass lined with nickel silver bolsters, caps 
and shields and clean inside. 

Length, 354 in., stag or wood handles, $18.00 per doz., f.o.b. 
Chicago. Above have two cutting blades and one patented punch 
blade. They are brass lined with nickel silver bolsters, caps and 
shields. 

Length, 3% in., stag handles. “Boy Scout” pattern, $19.80 per 
doz.,' f.0.b. Chicago. Above have one cutting blade, one patented 
punch blade, one can opener blade and one combination screw- 
driver and bottle cap opener blade. All prices are net. 

Butcher Knives.—Standard beech handle American made 
butcher knives, ‘“‘fully guaranteed.” Three brass saw screw 
rivets in handles, 6 in., $4.65 per doz.; 7 in., $5.85 per doz.; 8 in., 
$6.80 per doz. Al prices net, f.o.b. Chicago. Standard pattern 
kitchen knives, $1 to $2.50 per doz., net f.o.b. Chicago. 

Hand Toilet Clippers.—Brown & Sharpe clippers Nos. 00, 0 and 
No. 1, $5.00 per pair list; No. 2, $5.50 per pair list; No. 3, $6.00 
per pair list; less discount of 25 per cent. Coates Khedive toilet 
clippers per pair net $1.80. Coates Success Toilet Clipper No. 1, 
$2.10 per pair net, No. 0, $2.25 per pair net; No. 00, $2.40 per 
pair net. 

Razors.—Old style open blade type, with rubber handle, full 
hollow ground, \% in., 5 in., % in., $21 per doz., net f.o.b. Chi- 
cago. Three-quarter hollow ground, % in., % in., % in., $18 per 
doz., net, f.o.b. Chicago. Half hollow ground, % in., % in., % in., 
$14 per doz., net, f.o.b. Chicago. 

Safety Razors.—Gillette Standard and vest pocket edition, list 
$60 per doz. 

Auto-strop standard and army edition, list $60 per doz. 
takes a discount of 25 per cent, f.o.b. Chicago. 

Extra blades for above, 6’s, 50c., and 12’s, $1, less 25 per cent 
discount per package. 

Gem Damaskeene safety razors, 1 dozen lots, $8.40 per dozen, 
net, f.o.b. Chicago; 3 dozen lots, $8 per doz., net, f.o.b. Chicago, 
12 dozen lots, $7.50 per doz., net, f.o.b. Chicago. Gem extra 
blades, lots of 1 doz. packages, $4.20 per doz. packages; 12 doz. 
packages, $3.84 per doz. packages; 36 doz. packages, $3.60 per 
doz. packages. 

Ever Ready safety razors, 1 doz. lots, $8.40 per doz. net, f.o.b. 
Chicago; 3 doz. lots, $8 per doz.; net, f.o.b. Chicago. Ever Reary 
extra blades, standard package of 6 blades, lots of 1 doz. pa‘ k- 
ages, $3.36 per doz. packages; per card of 2 doz. packages, $6.72 
per doz.; lots of 5 cards in one shipment, $6.24 per card. 


Above 
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PITTSBURGH 


Office of HARDWARE AGE, 
PITTSBURGH, Feb. 21, 1920. 


ONDITIONS in the iron and steel and allied trades, 

also in the jobbing and retail hardware trades, 
show no important changes over those noted in pre- 
vious reports in HARDWARE AGE for some _ weeks 
past. The dominating factor in the steel trade and 
in general business as well, at the present time, is 
the railroad situation, which is about as bad as _ it 
could possibly be, and which shows no signs of being any 
better in the near future; if anything, it will likely get 
worse. The railroads seem absolutely unable to handle 
the large volume of freight that is being offered to them, 
and until there are many thousand more cars and locomo- 
tives there is small chance of shippers and consumers get- 
ting any better railroad service. Late on Monday, last 
week, the Pennsylvania Railroad put in effect a freight 
embargo from Pittsburgh to all Eastern points on every- 
thing except foodstuffs and live stock, this to be in effect for 
five days at least from 7.30 a. m. Tuesday, Feb. 17. There 
is no end of complaint about delayed shipments on every- 
thing that goes into the manufacture of iron and steel prod- 
ucts, and also from consumers of these goods, who are not 
getting railroad delivery in less than three or four times 
the delay there ought to be. It is no uncommon thing for 
goods to be in transit on the railroads from six weeks to 
two months that ought to be delivered to their destination 
from one week or less. 

The volume of business in iron and steel and in hardware 
is holding up remarkably well, but in iron and steel there 
has been some falling off in actual business being entered 
by the mills, solely for the reason that they are refusing 
to enter more orders, until they have cleaned up at least 
part of the heavy commitments now on their books. Prices 
here and there show some slight advances, but nothing sen- 
sational, and the opinion seems to be gaining ground that 
probably the apex in high prices has been reached, at least 
for the time being. February will show a large falling off 
in production of pig iron, steel and other products, partly 
due to the short month, but largely on account of slow deliv- 
ery of fuels to the blast furnaces and mills, and the neces- 
sity of some concerns to close down part of their finishing 
capacity, owing to lack of fuel, and also for lack of cars to 
ship out finished steel products’ that are all ready to ship to 
customers. It is estimated that steel output.in the Pittsburgh 
district at the present time is averaging about 80 per cent, 
and of finished steel products about 75 per cent. 

The railroads are starting to buy a few cars, the largest 
order placed in the last week being by the Grand Trunk 
Railroad of Canada for 3000 automobile cars and 1000 flat 
ears. There is lots of business in sight in all kinds of iron 
and steel products, and if the railroad situation would clear 
up, allowing materials to be moved to and from the blast 
furnaces and mills promptly, there would be very little com- 
plaint, either from producers or consumers. 

General hardware business is good, from reports received 
from local jobbers and retail dealers, but the shortage in 
goods is steadily getting worse. Hardware concerns that 
have been supplied with goods by certain houses for years 
have been notified by these manufacturers that their order 
books are filled up and that they cannot take on any more 
business until they have cleaned up at least part of their 
orders now on their books. The tendency is getting more 
and more to sell goods subject to prices in effect at the time 
shipments are made. This is being done very freely in 
—_ bolts, sheets and many lines of straight hardware 
goods. 

Automobile Tires and Accessories.—Local hardware deal- 
ers report quite a heavy demand for new tires and general 
automobile accessories, in spite of the fact that this is the 
off season for motoring, the highways in Western Pennsyl- 
vania having been covered with snow and ice for nearly 
three months. There is still some talk and expectation of an 
early advance in prices of tires by leading makers, but so 
far this has not come out. An advance in prices on spot 
lights is also looked for soon, owing to higher costs of steel 
and labor in making them. 

Galvanized Ware.—Recently prices on practically all lines 
of galvanized ware have been advanced from 10 to 15 per 
cent, due primarily to higher prices for galvanized sheets. 
Local jobbers say they have not experienced any falling off 
of new demand for galvanized ware on account of the higher 
Prices. 

Lawn Mowers.—Jobbers and retailers look for an active 
Season in lawn mowers to start shortly, and prices on all 
the leading makes are from 15 to 20 per cent higher than 


last year. In a general way, lawn mowers are being sold 
by retail hardware dealers at about $5 for the smallest and 
cheapest up to about $20 for the 20-in. size. 

Nuts, Bolts and Rivets.—Local makers say they are not 
actively seeking any new orders, having all the business on 
their books they can handle over the next three or four 
months. Some makers have advanced prices on nuts and 
bolts about 10 per cent, and there has been a general ad- 
vance in prices on boiler and structural rivets of $5 to $6 
per ton. Still higher prices are looked for on nuts, bolts 
and rivets, owing to higher prices being charged for steel 
bars, and also higher labor costs. Shipment of nuts, bolts 
and rivets are being held up very much by the scarcity of 
cars, and this is keeping down production to some extent, 
stocks in warehouses awaiting cars for shipment being very 
heavy. Prices are very firm, and likely to be higher in the 
near future. Discounts quoted by most of the leading 
makers in large lots for first quarter delivery are as fol- 
lows: 

Large structural and ship rivets.........cccccccccccces $4.50 base 
De ee PU a os . .  ciniveddcuvansaehunceeancute 4.60 base 
Small rivets, 4 in., 5/16 and 7/16 in. diameter, : 

50 per cent off list 
Machine bolts, hp. nuts, % in. x 4 in.: 

Smaller and shorter, rolled threads....50 and 10 per cent off list 

Cut threads 50 per cent off list 

Larger and longer sizes................- 40 and 5 per cent off list 
Machine bolts, c.p.c. and t. nuts, % in. x 4 in.: ; 

Smaller and_ shorter 40 and 5 per cent off list 

Larger and longer......................00 and 5 per cent off list 
Carriage bolts, % in. x 6 in.: 

Smaller and shorter, rolled 

Cut threads 

Larger and 

Lag bolts 
Plow bolts, Nos. 1, i 
Plow bolts, Nos. 4 to 10 s 20 per cent off list 
Hot pressed nuts, sq. blank : 2.50¢c. per Ib. off list 
Hot pressed nuts, hex. blank .....-2.50e. per Ib. off list 
Hot pressed nuts, sq. tapped eccccccccceeadGe Per Ib. off list 
Hot pressed nuts, hex. tapped wae y . per Ib. off list 
C.p.c. and t. sq. and hex. nuts, blank p . per lb. off list 
C.p.c. and t. sq. and hex. nuts, tapped........2. . per Ib. off list 
Semi-finished hex. nuts: 

Te 9, Oe WI oc ecccenquetasencsaseinccuas 65 per cent off list 

9/16 in. and smaller 70 and 10 per cent off list 
Biaes PON Th PROMS GAs ccc cccccccessacicaes 75-10 per cent off list 
Stove bolts in bulk 75-10-2% per cent off list 
Tire bolts 60-10 per cent off list 

The above discounts are from Nov. 1, 1919. 

All prices carry standard extras, Pittsburgh basis 

Iron and Steel Bars.—Local mills rolling iron and steel 
bars reported they are loaded to the guards with orders, and 
on steel bars the Carnegie Steel Co. and Jones & Laughlin 
Steel Co. are practically out of the market as sellers over 
the remainder of this year. Some consumers who were in 
actual distress for steel bars have offered as high as 4c. 
per lb. for them for prompt delivery, but were turned down. 
Conditions in the bar iron trade are about the same as in 
steel bars. We now quote common iron bars in carloads 
and larger lots at 4c. to 4.60c., refined iron bars 4.25c. to 
4.50c. and steel bars rolled from billets 3.50c. to 4c., f.o.b. 
mill, Pittsburgh, for fairly prompt delivery. 

Pliers.—Local jobbers and retailers have been advised of 
an advance of 10 to 15 per cent on leading brands of pliers, 
and the chances are the market may go still higher. Steel is 
scarce and higher in price and makers of pliers say their 
output is very much reduced for these reasons. Shipments 
are very slow on account of scarcity of cars. 

Sheets.—Mills are sold up on all grades of sheets from 
three to six months, but there is an insistent new demand 
which the mills are not able to fill promptly. Shipments are 
held up very much by the scarcity of cars, ard the American 
Sheet & Tin Plate Co. is said to have upward of 40,000 tons 
of various grades of sheets piled in its different warehouses, 
for which it cannot get cars for early shipments. Automo- 
bile builders are still offering premiums of $15 to $20 per 
ton for prompt shipments of sheets over regular prices, but 
in most cases are unable to obtain them. 

We now quote in carload lots f.o.b. Pittsburgh: No. 28 gauge 
and heavier blue annealed sheets, 4c. to 4.50c.; No. 28 gauge 
box annealed one-pass black sheets, 4.50c. to 5c.; No. 28 gauge 
galvanized, 6c. to 6.50c., and No. 28 gauge black plate for tin- 
ning purposes, 4c. All these prices being f.o.b. at mill. Some 
mills are charging even higher prices than the above, and job- 
bers are securing large advances over these prices from small 
lots from store. 

Sash Weights.—There is a great scarcity in supply of 
sash weights, foundries making them report they are 
having trouble in getting prompt supply of raw materials, 
and this is cutting down their output to considerable extent. 


Tin Plate—Some large consumers of tin plate now find 
they did not buy enough to meet their needs for first half 


threads....45 and 5 per cent off list 

..40 and 5 per cent off list 
longer sizes..............30 and 10 per cent off list 
50 and 10 per cent off list 
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of this year, in addition delivery of tin plate by the mills 
is very slow, and these concerns are now offering premiums 
of 50c. to $1 per box for tin plate for fairly prompt ship- 
ment. Output of tin plate at present is running at about 
90 per cent of normal capacity. 

The export demand is quite heavy and tin plate for export has 
sold as high as $9 to $9.50 per base box. We quote tin plate 
in large lots to domestic consumers for first half delivery at $7 
to $7.50 per base box, and for export $8.50 to $9.50 per base box, 
f.o.b. mill, Pittsburgh. 

Wire Products.—It is very likely that in a short time the 
American Steel & Wire Co. and three or four of the leading 
independent wire and wire nail mills will have a new wire 
nail card ready for the trade, in which there will be some 
radical changes in the extras, and possibly there may also 
be a change in the method of quoting wire nails. As yet, 
it is not settled whether there will be two distinct wire nail 
cards, one from the independent mills and the other from the 
American Steel & Wire Co., but a decision on this will be 
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Office of HARDWARE AGE, 
3Zoston, Feb. 21, 1920. 

ae hae retail hardware dealers and jobbers, who were in- 

clined to be precautionary because of the recent demoral- 
ized condition of the foreign exchange market, believing that 
hardware values in general were about due for a setback, 
have been disagreeably surprised since last reports. The 
jobbing trade has been fairly buried with notifications from 
manufacturers of hardware of price advances. In several 
instances the heads of jobbing firms have put on extra help 
to handle price changes alone so that they may be brought 
up to date in the quickest possible time. In speaking of 
the advancing hardware market, a local salesman says: “I 
start out in the morning with a set of prices and very often 
before I finish my days’ work there have been so many price 
changes recorded in the home office I am about two laps 
behind the game. It is not the pleasantest thing in the 
world to have to keep handing out price advances to the 
retail dealer. But the retail fellow has one on me. The 
other day I wanted to buy a sample roll and wrote to one of 
the leading New York manufacturers to get a line on any 
new stuff. Whoever handled my letter in the New York 
office evidently misread it, for he came back with the in- 
formation that they could accept no more orders for sample 
rolls, the factory being sold ahead for months, and that 
their prices were not only higher but subject to schedule 
ruling on date of shipment. That is the line of talk I have 
to give the retail hardware dealer.” 

While jobbers here continue to report business booked 
running ahead of that for the corresponding period last 
year, almost everybody admits that the buying is not as 
active as it was earlier in the season. It is commonly felt 
that the advancing prices and the inclination of retailers 
to be cautious have had their influence on new business. 
Jobbers say they are cleaning up on orders for seasonable 
goods and hope to have their houses in order for spring 
hardware within a very short time. They are getting in 
screens and such things, but report that new season goods 
are coming forward very slowly and unsatisfactorily. Be- 
tween trying to put their houses in order, trying to clean up 
on back orders, trying to keep up with price changes, trying 
to get ready for the Retail Hardware Dealers’ annual con- 
vention Tuesday, Wednesday and Thursday, and trying to 
keep things moving in regulation with reduced working 
forces owing to sickness, the heads of the various jobbing 
houses here are not devoting much time to pleasures. 

Axes.—Most of the leading manufacturers of axes have 
advanced prices on some numbers turned out by them. The 
advance is not uniform, however, and for that reason the 
local jobbers have not as yet changed their quotations. New 
jobbing lists undoubtedly will be ready before the close of 
another week, however. 

Axles.—For the first time in months a change in prices 
on axles is noted. The demand for axles is better than it has 
been before in considerably more than a year and while gen- 
erally speaking local stocks are in fairly good shape in some 
particular instances they are more or less broken. New 
prices follow: 

We quote from jobbers’ stocks: Axles, square bed, under 2% 
in., 12%c. per lb.; 2% in. and 3 in., 13%c. 

Auto Accessories.—The almost impassable condition of 
streets and roads in cities and towns due to snow and ice 
has played havoc with automobiles, and as a result the 
accessories business is unusually good for this season of the 
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reached shortly. The new demand for wire nails and for all 
grades of wire is abnormally heavy and much beyond the 
capacity of the mills to supply promptly. Stocks of jobbers 
and retailers in wire nails and plain wire are very badly de- 
pleted, and on the more common sizes of wire nails are 
about exhausted. 


Prices quoted by the leading producers on wire products 
are about as follows: 


Wire nails, $3.25 to $4.50 base per keg; galvanized, 1 in. ana 
longer, including large-head barbed roofing nails, taking an ad- 
vance over this price of $1.50, and shorter than 1 in., $2. Bright 
basic wire, $3 to $3.25 per 100 lb.; annealed fence wire, Nos. 6 
to 9, $3 to $3.50; galvanized wire, $3.70 to $3.95; galvanized 
barbed wire and fence staples, $4.10 to $4.45; painted barbed 
wire, $3.40 to $3.75; polished fence staples, 3.40 to $4.50; 
cement-coated nails, per count keg, $2.85 to $3:75; these prices 
peing subject to the usual advances for the smaller trade, all 
f.o.b Pittsburgh, freight added to point of delivery, terms 60 
days net, less 2 per cent off for cash in 10 days. Discounts on 
woven-wire fencing are 60 per cent off list for carload lots, 59 
per cent for 1000-rod lots, and 58 per cent off for small lots, f.0.b. 
Pittsburgh. 
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year. Tire chains have been going big, as have brake 
linings and spark plugs. Demountable wheels with de- 
mountable rims suitable for Ford cars also have sold well. 
In fact almost everything one can name in the accessories 
line is moving. There is every indication that Massa- 
chusetts pleasure car registration this year will smash all 
records. 

Bolts and Nuts.—Local jobbing quotations on semi 
finished nuts have been advanced 15 per cent and on H.P. 
nuts, all kinds, lc. Common carriage bolts have been re- 
vised upward 5 per cent. Prices otherwise in the bolt and 
nut department are unchanged, but exceptionally strong 
owing to the fact that local stocks have been materially 
reduced during the past two months or so on active buying 
and the inability to get fresh stocks from the manufacturers. 

We quote from jobbers’ stocks: Machine bolts, with H. P. 
nuts, 4x % and smaller, 25 per cent discount; 4% x % 
larger, 15 per cent discount; machine bolts, C. T. & D 
4x % in. and smaller, 20 per cent discount; 44x % 
larger, 10 per cent discount; common carriage bolts, 6x 
smaller, 15 per cent discount; 6% x % and larger, 5 per cent dis- 
count; tap bolts, list plus 25 per cent: stove bolts, large quanti- 

60 per cent discount; bolt ends, 10 per cent discount; tire 
15 per cent discount; semi-finished nuts, 9/16 and smaller, 
- cent discount; 54 and larger, 45 per cent discount; tin- 
ished case hardened nuts, 50 per cent discount; H. P. square 
blank in full keg, tapped; hexagon, blank, tapped; C. P. CC. & 
T. square blank, tapped; hexagon blank and tapped, list plus 2c 

Bridgeport Goods.—The Bridgeport Hardware Mfg. Corp., 
Bridgeport, Conn., has made a material advance in its prices 
on screw drivers, box openers and, in fact, its entire line of 
goods. 

Chain.—For the past fortnight or longer there has been 
an abnormal demand for chain of all sizes, according to the 
local heavy hardware jobbers. The manufacturers of chain 
are virtually without material to produce new stock and 
consequently are turning down orders from Boston sources. 
Local supplies of heavy chain are considerably smaller than 
they were two or three months ago and because of this fact 
and the belief they will not be able to secure new stock for 
some time, the jobbers, more as a precautionary measure, 
have advanced their prices. Revised prices follow: 

We quote from jobbers’ stocks: Proof coil self-colored chain 
in cask lots, 3/16 in., $15.85 per 100 lbs.; 4 in., $14.50; 5/16 in., 
$12.20; % in., $10.50; 7/16 in., $10.20; 1% in., $9.85; % in., $9.85. 
Excess charges are made for extras. 

Drills—Nothing especially new or interesting has tran- 
spired in the market for drills during the past week. The 
demand for stock continues excessively active and jobbers 
are finding it more or less difficult to. keep stocks up. Na- 
turally prices hold very strong on the recently upward 
revised basis. 

We quote from jobbers’ stocks: Carbon drills, sizes up to 1% 
in., straight shank, 40 per cent discount; bit stock drills, 45 per 
cent discount; blacksmiths’ drills, 40 per cent discount; center 
drills, 40 per cent discount; ratchet drills, list; wood boring brace 
drills, 45 per cent discount; high speed drills, price on application. 

Galvanized Bars.—Spring buying of galvanized bars has 
started earlier than usual, consumers evidently fearing that 
it will be impossible for them to secure supplies later. 
There is a possibility they have taken the right attitude 
inasmuch as some consumers of other kinds of bars, being 
unable to get what they want, have been showing interest 
in galvanized stock. Jobbers in sounding out the mills dis- 
covered they will be unable to replace stock except at very 
much higher prices. Consequently they have advanced their 
lists as a precautionary measure. The new jobbing prices 
are as follows: 
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We quote from jobbers’ stocks: Flat galvanized bars in stock, 


1x % in., 12 ft. long, $11 per 100 Ib.; 1x 3/16 in., 12 ft. long, $11; 
x % in., 16 ft. long, $8.80; 1% x % in., 16 ft. long, $8.80; % in., 


16 ft. long, $11.50. 
Round galvanized bars in stock, % in., 18 ft. long, $9.20 per 
100 lb.; 5% in., 18 ft. long, $7.70; % in., 18 ft. long, $7.60. 

Galvanized Ware.—The advance in galvanized ware con- 
tinues, the latest being one of 744 per cent on prices quoted 
by jobbers on tubs, and 12% per cent on the rest of the list. 
No other branch of the hardware business has been sub- 
jected more often to price changes during the past six 
months or so than the galvanized ware. This fact is due 
to a continual excessive demand for and the inability of the 
manufacturers to secure raw material in sufficient quanti- 
ties. In some instances the manufacturers have bought up 
all warehouse stocks available in New England in an effort 
to tide them over until carlots arrive from the steel mills. 
The latest revised prices follow: 

We quote from jobbers’ 

Ash Cans.—Galvanized, 
stays, $6.30 each. 

Coal Hods.—Japanned, with wood handle, 15 in., $3.75 per doz.; 
16 in., $5.15; 17 in., $5.73; galvanized, with wood handle, 15 in., 
$7.30 per doz.; 16 in., $8.08; 17 in., $5.71; 18 in., $9.50; 18 in., 
extra heavy, $14.54; extra strong, riveted, 20 in., $37.63. 

Pails.—Eight- -quart, $4.24 per doz.; 10-qt., $4.80: 12-qt., $5.26; 
14-qt., $5.90; heaviesr pails, 40 lb. to the dozen, $7.70; 50 lb. to 
the dozen, $9.92. 

Tubs.—Galvanized, No. 200, $23.40 per doz.; No. 300, $26.10 

Garbage Cans. —Galvanize d, No. $2.25 per doz.; No. 2, 
No. 3, $1.2 

Glass.—February is a quiet month in the window glass 
business. Business has fallen off noticeably as compared 
with December and January, yet it is running along better 
than it was a year ago. Local jobbing interests report that 
the market is amply supplied with small sizes of window 
glass, but that large sizes really are scarce and the prospects 
of getting more from the manufacturers are by no means 
encouraging. They feel that when the spring buying season 
for glass opens there will be a real scarcity, unless all signs 
fail. 

We quote from jobbers’ stocks: 
by the box, 76 per cent discount; 
double B, 79 per cent discount; all A and B glass by the 
75 ner cent discount. 

Leading Glass.—Colored art glass, $1.50 per sq. ft. and hig 
double thick A, $1.25 per sq. ft With hard metal 50c. per 
ft. extra. Copper finished, 25c, per sq. ft. extra All gla 
ired in square inches. 

Vitro-Marble.—Glass \% in 


7/16 in., 70c.; % in., 90e 

Skylight Glass. roljed, 1% in. thick, 18¢c. per sq. ft 
3/16 in. thick, 22c. per sq. ft.; 4 in. thick, 25sec. per sq. ft.; wired 
glass, 35c. per sq. ft. 

Globes.—There has been an advance in local jobbing quota- 
tions on lantern globes amounting to 12 to 15 per cent, the 
first change in prices since early last November, when lists 
were marked up 5 per cent. 

Hack Saws.—A week ago most everybody was expecting 
an advance in hack saws. Instead, the leading manufac- 
turers issued new lists, which are in favor of the jobber. 
Naturally the price to the retailer is more favorable, being 
25 per cent discount instead of 15 per cent as heretofore. 

We quote from jobbers’ stocks: 
25 per cent discount. 


Iron and Steel. 


stocks 


without stays, $3.94 each; with three 


$1.60 


Window glass, single A and b 
double A, 77 per cent discount 


light 


thick, 50c. per sq. ft 5/16 in., 60¢ 


Rough or 


Hack saws, one gross or more, 


of the jobbers here have marked 
up their best iron rounds 7/16 in. and smaller and thinner 
than 4 in. to a $7 per 100 lb. base. The local iron and 
steel supply situation has not improved since last reports. 
If anything, it is even more unsatisfactory. At least, it is 
more difficult to local steel in any quantity. The jobbers 
here do not take a very optimistic view of the future. They 
are inclined to feel that about the time the railroad trans- 
portation situation clears up suffic iently to alee fresh stock 
to come from the mills, that the railroads themselves will 
need so much iron and steel for immediate consumption that 
the consuming public will have to wait a long time for de- 
sired quantities. 

lron.—Refined, per 100 lb., $4.50 base except as noted; 4, 9/16- 
in. round and square and 2%-in. and larger, $4.90; 7/16 in. round 
and square and smaller, $6. 50; over 6 in. wide, $6; best refined, 
$7; Wayne, $7; band iron, $6: hoop iron, $7; Norway iron, $20; 
broken bundles of hoops, 2c. extra; broken bundles of other iron, 
%e. extra. 

Steel.—Soft steel bars, $4.50 per 100 lb. base; flats, 6 in. wide 
and narrower, over 2 in. thick, $5; over 6 in. wide and not even 
inches, $5.35; concrete bars, plain round and square, $4.50 bas 
twisted squares, $5; structural, angles, channels and tees under 
3 in., $4.50 base; 3 in. and over, $4.25; cold rolled steel, rounds 
$6 base; squares, hexagons and flats, $6.50; tire steel, 1% x % 
and larger, $5.20; narrower and thinner, $5.70; open hearth spring 
steel, $9; crucible spring steel, $13; steel bands, $6; hoops, $7 
No. 10 sheets, $6.05; plates, 4 in. and heavier, $4.80 base. 

Kettles.—The Rome Mfg. Co., Rome, N. Y., announces an 
advance of 5 per cent in its prices on tea kettles. Local job- 
bing quotations have been revised to correspond. 
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Lawn Mowers.—Spring buying of lawn mowers is of suf- 
ficient volume to give considerable encouragement to the 
jobbers here, who say the indications are for an early clean- 
up of stocks held in Boston. This section of the market 
has by no means become really active, as yet, however. One 
of the leading manufacturers has advanced prices on lawn 
mower parts approximately 50 per cent. 


We quote from 
each; 16-in., $5; 18-in., 
18-in., $7.80. Better 


grades, 14 in., $4.80 
16-in., $7.50 eac rt 

6-in., $12.54 
14-in., $12 67 


jobbers’ stocks: Cheaper 
$5.20. Ordinary grades, 
grades, 14-in., $11.40 each; 
18-in., $13.68; 20-in., $14.82 3all-bearing mowers, 
each; 16-in., $13.94; 18-in., $15. 20: 20-in., $16.47. 
Nails.—Considerable interest was aroused by an ad that 
appe: ured in the Boston newspapers offering wire nails at 
$7.35 base in carload lots and at $8.35 base from stock, 
all sizes f.o.b. ng It developed that the party offering 
the nails is a Providence, R. I., broker, who registered at a 
local hotel. The nails were the product of a Canadian mill. 
The nails in car lots also were offered at $6.90 f.o.b. Provi- 
dence. This broker reports numerous sales at the above 
prices, but the price by many is considered excessive. The 
general wire nails situation, which appeared a little brighter 
a week or so ago, has undergone a change for the worse 
owing to the demoralized condition of railroad transporta- 
tion. It is understood that some of the wire nail mills in 
the East are running very short of raw material. The cut 
nail supply situation is not much better than the wire. 
We quote stock Wire nails, per keg, $4 50, $5, 
$5.50, $6 nails, $5 per tandard, 100-Ib. keg 
galvanized nails, $11 per 


from jobbers’ 
b: Ise; coated wire 
base! cut nails, $7.25 per cask base; 
keg base. 

Peck, Stow & Wilcox Goods.—The Peck, Stow & Wilcox 
Co., Southington, Conn., has notified local jobbers of an 
advance of approximately 10 per cent on all tools manufac- 
tured by that company. 

Pliers.—Since the new price list on high-grade pliers went 
into effect there has been a noticeable slowing up in the 
demand, according to the jobbe rs, which is natural. Manu- 
facturers welcome the letup in the buying inasmuch as it 
gives them a little leeway in their efforts to make up on 
some of the orders already booked. It will be several 
months under the most favorable conditions, however, be- 
fore they can possibly catch up on orders booked. The 
Bridgeport Hardware Mfg. Corp., Bridgeport, Conn., has 
advanced prices on its whole line of plie rs. 


Kraeuter Goods. Combinati« pl bg a in., $12.20 per doz.; 
6 in., $14.45; 8 in., $17 10 i $21.36 Side 
$17.50 per doz » it S1S.5 i! n., $20.15 7 in., $23 in., 
$96.45. Buttons’ pliers 1 i 12.10 pe doz.; 8 in 38 I 

50 Common flat 1 
per doz.; 
Mi 


cutting plier in 


6 it 


+4 6 in., 


Radiators. from time to time it 
interests, 
unable to get seasonable and standard articles of 
hardware in sufficient quantities to satisfy their customers, 
are continually casting about for a chance to pick up some 
line that a retail hardware dealer can turn over into cash. 
Portable steam radiators i$ a case in point. The Walter A. 
Clapp & Co., Boston, has secured the agency for such an 
article and is about to place same on the market. The 
radiator has many good points and can be worked in with a 
city retail hardware line of automobile accessories, or han- 
dled by a concern doing business in country towns. 

Reamers.—The demand for reamers is a little better than 
it usually is at this time of the year notwithstanding the 
recently upward revised prices for same. As a rule the 
hardware jobbers have a good supply on hand and can make 
fairly prompt shipments if the express companies ever get 
ack to anything like normal working conditions. 


We quote from jobbers’ stock Reamers—Bit stock reamers, 
20 per cent discount; 


bridge sq. and T. S., standard makes, 55 
per cent discount; chucking reamers, 15 to 25 per cent discount. 
Rivets.—Local jobbing quotations on structural rivets re- 
cently have been advanced 75c. per 100 lbs. The advance is 
due largely to the fact that large consumers who buy direct 
from the mills have been unable to secure fresh stock and 
have applied to jobbers for supplies. As a result of this 
buying local stocks have been materially reduced. Now the 
jobbers find themselves in the same position as the large 
consumers, so far as getting supplies from the mills. 
We quote from jobbers’ 


that 


It will be recalled 
has been stated here that local wholesale hardware 


goods 


stocks Rivets, iron, small, 
discount; structural, full kegs $6.25 per 100 Ib. base 
Roofing Paper.—Judging from the orders for roofing 
paper, etc., for spring delivery, being received by the jobbers 
here, the retail hardware dealer possibly may find it difficult 
to get supplies later except at higher prices. It is true that 
prices on this class of merchandise recently underwent an 
upward revision, but the manufacturers of the popular 


40 per cent 
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brands all say it is going to be impossible for them to fill 
all the orders on their books. Under such conditions it is 
natural to assume that they will further advance their lists 
before the spring buying movement is passed. 

We quote from jobbers’ stocks: Roofing papers, first grade, 
one-ply, $2.20 per sq. ft.; two-ply, $2.71 per sq. ft.; three-ply, 
$3.23 per sq. ft. Tarred felt, good quantity, $96 per ton. 

Rubber Tire Channel.—Although the demand for rubber 
tire channel is not anything alarming there has been a 
general marking up of prices on it by the jobbers inasmuch 
as they will be unable to replace goods except at higher 
quotations. The advance in jobbing prices amounts to 4c. 
per pound. 

We quote 
per 100 lbs. 

Saws.—A majority of the manufacturers of saws have 
have made a sweeping advance of approximately 10 per cent 
in their quotations. The jobbers here have made the same 
move. 


Screws.—Boston jobbers have marked up quotations on 
cap and set screws 5 per cent. The demand for all kinds of 
machine screws continues excellent, and that for wood 
screws is showing signs of life once more. Local stocks of 
the latter are good in spots and poor in others. 

We quote from jobbers’ lists: Wood screws, flat head bright, 
72% per cent discount; flat head blued, 72% and 5 per cent 
discount; round head blued, 70 per cent discount; flat head brass, 
60 per cent discount; round head brass, 57% per cent discount; 
flat head brass plated, 62% per cent discount; round head 
nickeled, 60 per cent discount; flat head galvanized, 57% per cent 
discount. 

Coach screws, 35 per cent discount; iron machine screws, 65 
per cent discount; cap set screws, 40 per cent discount; set 
screws, 45 per cent discount. 


from jobbers’ stocks: Rubber tire channel, $7.75 
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Stanley Goods.—The Stanley Rule & Level Co., New 
Britain, Conn., has advanced prices on rules, levels and some 
of its other goods about 10 per cent. 


Traps.—Some of the manufacturers of game traps have 
revised their lists on new goods, but inasmuch as the season 
of buying is passed the new lists will not bother the retail 
hardware dealer. 


Vises.—Some of the leading manufacturers of machinists’ 
vises have advanced their lists approximately 10 per cent in 
common with the many other lines of hardware. According 
to the manufacturers the new prices are necessary because 
of the increased cost and scarcity of raw material and 
efficient labor. 

Weights.—Unquestionably because of the recent rise in 
prices demanded for scrap or old material, the manufac- 
turers of window weights have advanced their prices and the 
jobbers here have taken similar action. The advance amounts 
to about 4c. per lb. Revised prices follow: 

We quote from jobbers’ stocks: Window weights, 4c. per lb.; 
from the foundry, f. 0. b. Boston, $3.85 per 100 lbs. 

Wrenches.—The demand for wrenches of all kinds is very 
good and inasmuch as it has been rather difficult to get fresh 
supplies from the manufacturers for nearly a month local 
stocks in certain instances are getting down to unusually 
small proportions. It is believed, however, that the supply 
situation will right itself just as soon as the manufacturers 
can ship freely. 

We quote from jobbers’ stocks Stilson and Trimo, 50 and 10 
per cent discount; Coes and parts, in full packages, 25 and 7% 
per cent discount, in broken packages, 25 per cent discount; drop 
forged wrenches, 20 per cent discount; Wescotts wrenches, new 
list, 10 per cent discount. 
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Office of HARDWARE AGE, 
Cleveland, Feb. 23. 

HE retail hardware business has been exceptionally 

good during February, considering that it is usually 
a rather dull month and that weather conditions have not 
been favorable, cold weather continuing during nearly the 
entire month. Retailers are buying heavily of seasonable 
goods for next fall in order to be sure of having them when 
wanted and to avoid paying higher prices later. Prices on 
quite a few of these goods have been advanced 10 per cent 
or more since many of the retailers placed orders and very 
few are showing any anxiety over the future price situa- 
tion as the trade generally does not believe there will be 
any mark down in prices before the goods are disposed of. 

Retailers are not placing orders far ahead for staple 
goods, but at the same time are taking delayed deliveries 
into consideration and are buying in sufficient quantities 
far enough in advance to secure goods when needed, pro- 
vided the merchandise is to be had without unreasonable 
delays. Some manufacturers are entirely sold up on sea- 
sonable goods and retailers who have not yet bought will 
have trouble in placing orders. In some cases jobbers have 
sold out before booking orders from their entire trade and 
being unable to place additional orders with the manufac- 
turers, have been forced to withdraw from the market on 
certain lines. 

Deliveries are as bad as ever, this being due both to the 
inability of manufacturers to keep up with orders and to 
the transportation delays. The shortage in nails, wire 
and steel sheets is still acute and there is practically no 
barb wire or wire fencing of any kind to be had for the 
spring trade. Manufacturers are not taking additional 
orders for wire cloth and poultry netting and some makers 
are sold up on refrigerators, garden hose, sleds and some 
other lines of merchandise. 


Prices continue their upward trend and advances dur- 
ing the past two weeks have been fully as numerous as 
during any period of equal length during the past year 
or more. 


Automotive Accessories.—Retail hardware dealers are 
looking for a very heavy volume of business in automobile 
supplies the coming season and are placing orders freely 
for spot lights, spark plugs, bumpers, pumps and other 


accessories. The trade generally has purchased tires for 
spring delivery but these are only in moderate demand at 
present. 


Axes.—Jobbers have commenced to take orders for axes 
for fall delivery and report a good demand. Jobbers quote 
the best grades of handled axes at $23.50 per dozen for the 
single bitted and $27.00 for double bitted. 


Barb Wire and Wire Fence.—Barb wire, wire fence and 
field and poultry fence are virtually off the market. None 
is to be had from manufacturers and some of the jobbers 
are not quoting prices. Sales would be large were the 
manufacturers able to fill jobbers’ orders. 

Bicycles.—Jobbing houses are shipping out bicycles for 
the spring trade, but deliveries from manufacturers are 
rather slow. Retailers are looking for a very good season’s 
business. 


Bolts and Nuts.—There is a heavy demand for bolts and 
nuts but the deliveries are getting slower, particularly on 
small sizes. Prices are unchanged. Jobbers’ discounts for 
shipment to the hardware trade for stock are as follows: 
Machine bolts, % x 4 in., smaller and shorter, roll thread, 
40 and 10; cut thread, 30 and 10; larger and longer, 30 and 
5; carriage bolts, % x 6 in., smaller and shorter, roll thread, 
40; cut thread, 30 and 5; larger and longer, 20 and 5; lag 
bolts, 40 and 5; stove bolts, 60 and 10; nuts, keg lots tapped, 
$1.50 off list for both square and hexagon. 

Building Paper.—A price advance of from 10 to 15 per 
cent has been made on all kinds of building paper. Retail- 
ers are placing orders for spring delivery. 


Churns.—A price advance of approximately 10 per cent 
has been made on the Dazey line of churns made by the 


Dazey Churn Company. 


Clothes Line.—Prices on wire clothes lines have been ad- 
vanced 15 per cent. 


Conductor Elbows.—A price advance of 15 per cent has 
been made on conductor elbows which are now quoted by 
jobbers at 60 to 10 per cent off list. 

Cross Cut Saws.—Retailers are placing orders for cross 
cut saws for fall delivery. A price advance of 10 per cent 
has just been made. 


Dampers.—Prices on stove pipe dampers have advanced 
10 per cent. Jobbers quote 6 in. at $1.40 per dozen. 


Electric Washing Machines.—There is a heavy demand 
for electric washing machines and manufacturers are un- 
able to keep up the shipments. Prices on the galvanized 
cylinder types have been advanced from $135 to $150; on 
the copper cylinder types from $160 to $175 and on the 
wood dolly types from $90 to $100. 


Game Traps.—There is a heavy demand for game traps 
for next fall delivery. Retailers are buying earlier and 
placing larger orders than they did a year ago. Prices are 
unchanged at the recent advance of 20c. per dozen on the 
No. 1 Victor trap, which is quoted by jobbers at $1.85 per 
dozen. 
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‘Garden Hose.—The heavy volume of buying in garden 
hose has been done by retailers and most of the hose has 
already been shipped. Some of the manufacturers are 
oversold and there is a possibility of a shortage. Some new 
demand is coming from retailers who have delayed placing 
their orders. 


Lawn Mowers.—Sales of lawn mowers have been some- 
what heavier than a year ago and the supply is short. The 
better grades are now practically off the market and job- 
bers are having trouble in getting the cheaper grades. Job- 
bers’ stocks will be low when orders already booked are 
shipped. 

Machine Screws and Nuts.—Machine screws are very 
scarce and it is next to impossible to secure nuts. The de- 
mand is heavy. 

Jobbers quote iron machine screws at 60 and 10 per cent 
off list and brass screws at 50 and 10. 


Mops.—A price advance of 10 per cent has been made on 
handled and unhandled mops. 


Nails and Wire.-—Nail shipments from manufacturers 
are still very slow and jobbers are able to supply only a 
small proportion of the demands of the trade. Some job- 
bers are limiting orders to three kegs of nails. Retailers 
are endeavoring to accumulate stocks in order to have a 
sufficient supply at the opening of the spring trade, but 
owing to slow deliveries by manufacturers they are able 
to get barely enough for current demands. The wire situ- 
ation is worse than nails. Some jobbers are unable to get 
any wire and are taking no orders. Regular prices are 
generally maintained, although in some cases jobbers are 
charging 25c. per keg above regular prices because their 
cost of delivery has been increased by securing shipments 
by truck. Jobbers’ prices for less than carload lots are as 
follows: 

Wire nails, $3.75 per keg; No. 9 galvanized wire, $4.20 
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per 100 lb.; No. 9 annealed wire, $3.50 per 100 lb.; cement- 
coated nails, $3.35 per 100 lb 

Poultry Netting and Wire Cloth.—There is a good de- 
mand both for poultry netting and wire cloth for the spring 
trade and the supply of both is short. Mills are filled up 
and are no longer taking orders. Jobbers have advanced 
prices about 5 per cent on poultry netting. 

Jobbers’ prices are as follows: Poultry netting, galva- 
nized after weaving, 40 pr cent off the list; wire cloth, 
$2.35 per 100 sq. ft. for 12-mesh black and $2.85 for galva- 
nized. 

Refrigerators.—Refrigerator sales have been heavy and 
there is likely to be a shortage in some lines as some of the 
manufacturers are unable to take additional orders so that 
jobbing houses are not able to make further purchases to 
take care of their trade. There is still some demand from 
the retail trade, although most of the dealers placed their 
orders some time ago. 

Registers.—A price advance of approximately 15 per cent 
has been made on the Tuttle and Bailey line of cast iron 
and semi-steel floor registers. 


Rubber Roofing.—With the approach of spring the de- 
mand for rubber roofing has increased. Another advance of 
10 per cent has been made in prices, and it is stated that 
prices are likely to go still higher, especially on slate roof- 
ing. Some of the manufacturers are now designating roof- 
ing as light, medium and heavy, these designations re- 
placing the terms one-ply, two-ply and three-ply formerly 
used. We quote rubber roofing from jobbers’ stocks as fol- 
lows: 

Adelbert, light, $2.10 per roll; medium, $2.55 per roll; 
heavy, $3.00 per roll; Cornell, light, $2.35 per roll; medium, 
$2.75 per roll; heavy, $3.20 per roll; slate surface roofing, 
$3.40 per roll. 

Rules, Planes and Braces.—The Stanley Rule & Level 


Mills and Hardware Supplies, February 26, 1920 


BARS—CROW— 
8teel Crowbars, 10 to S 1d., 
Pinch Bars, 10 to 40 oy 


BE AMS—Scale— 

Chatillon’s No. 1, 

List Sept. 25, 1918 
200 300 400 600 1000 Ib. 
$3.00 $4.00 $6.00 $8.00 $14.00 

Chatillon’s No. 2 

P...8. 


9%4¢ 
%@9%¢ 


&V 
List’ Sept. 25, 1918—16%4 % 


BELTING—LEATHER— 

From No. 1 Oak Tanned Butts. 

Belting, Ex. Hvy., 18 0z...85% 

Belting, Heavy, 

Belting, Medium, 14% oz. 

Belting, Light, 18 oz 

Second Quality, 

Becond Quakty, Shoulders. 

Out Leather Lacing, Strictly 
No. 1 45 

Leather Lacing Sides, per sq. 
ft. Raw Hide, No. 1 im 
sidea 17 aq. ft. and over... 
Under 17 #q. ft 45 


Rubber— 
Competition (Low Grade) .50&10% 
Standard 
Best Grades 


BLOCKS—Tackle— 


Common wooden 
Patent 


Drill— 


Athol Machine Co.: 
Drill Blocks 


Bolts— 
Carriage, Machine, &c.— 
Common Carriage (cut thread): 

% @ 6, and smaller. ..40&10% 
Comune Carriage (rolled ent 5 
@ 6, and smaller. f 
Larger or longer 
Phila. Eagle, $3.00 lst 
Bolt Ends, H . 
Machine (cut thread): 
@ 4, and smailer.....50% 
Larger or longer 


CHAIN—Proof Coil— 


American 1500; Strat 14 ~ ee 9 
¥,. 


List net 


1 Te 
h, $9.25; sk. 


ae Gaon 


Jobbers’ Mfg. Compa 
Blue Ribbon, Stick, 72 lb. .30¢ 
Paste, 5 & 


30¢ 
Liquid in gal. cans 9g2t.$3.00 
DRILL AND DRILL 
STOCKS— 


Twist, Bit Stock 50&£10% 

Twist, Taper and Straight 
Shank 

Wire Gauge Jobbers’ 
Blacksmith 

Brace Drille for Wood. 

EMERY—Turkish— 
Out of market at present time. 

Domestic, 10¢ 


HAMMERS AND 
SLEDGES— 


150&10% 


OILERS— 

Steel, Copper Plated 

Chace, Brass and Copper.. 
Railroad, coppered.... 831) 4 &5% 
Chace, Zinc Plated....... 8314 % 
Railroad, brass 20&5% 


PICKS AND M ATTOCKS— 
Railroad 
Contractors’ 


ROPE— 

Eastern Retail Trade. Per 1b. 

Manila, % in. diam, and ec 74 
Highest Grade : 
Second Grade 

Hardware Grade 

Sisal, % in. diam. and larger: 
Highest Grade 23¢ 
Second Grade 

Sisal, Hay, Hide and Bale Ropes. 
Medium and Coarse: 
i quality, 23%4¢; second 
quality 

tae Medium Lath 


rm: 
First quality . 
Second quality 
Cotton Rope: 
Best 5/16-in. and sarees. 
49@50¢ 
Medium, 6/16-in. and yd 


47@48¢ 
Third Gr., 5/16-in. and 
larger 45@46¢ 


, Y-in. and wp 
Yo. 2, %-in. and up 


SAWS AND FRAMES— 
Hack— 
Saws, 6 to 14 in. ino.......25% 
Sawa, Machine Blades, 
12 to 14 ¢# 


Saw sige mes— 


Iron, adj., per g ..-- $4.00 
Steel, ad., 8 to 12 2 rs * per doz., 
$17.88 
Steel adj., steel hdle., per doz., 
; $8.11 
Adj. Pistol-Grtp, per doz $18.77 
SCREWS— 
Coach, Lag and Tae 
Lag, Cone Potnt 
Coach, Gimlet Point 


Jack Screws— 
StONGME § Be ccccciccsi 20% 


Machine— 
Cut Thread Iron, 
Flat Head or Round Head, 
60&10% 
Fillister or Oval Head.50&10% 
Brass: 
Flat Head or round Head, 
50&10% 
Fillister or Oval Head .40&10% 
—, dado Iron, F. H 


, illidier or Oval Head. ee 
Rolled Thread BPraas 

Py, . ow &. 8. 

Fillister or Oval ‘He ad... "60% 


Set and Cap— 
Flat Head, Iron 5Ok1TN&S 
Set (Steel) net advance over 
Iron 
Sq. Hd. Cap 
Her. Hd Cap 5 
Fillister Head Cap....... 45% 
Wood 
Flat Head, Iron.... 
Round Head, Iron.... 
Flat Head, Brass 
Round Head, Braas.... 
Flat Head, Bronze...5 
Round Head, Bronze 
52144&10&10% 


STOCKS, DIES AND 
TAPS— 


5&10&10% 


Hand Taps, % to 1 tm.....459 
Hand Taps, smaller than % 


in 
M. 
12 


M. 8. ene Taps, larger... “45% 


TURNBUCKLES— 
No. 195. Japn’d, per doz.$1.20 
National Mfg. Co. Screen Door. 
TRUCKS—Warehouse, &e. 
McKinney Mfg. Co.: each, net 
No. 1, $24.50. No. 2 $22.50. 
WASHERS—Cast— 
overs oe, barrel lots, per 
$ 


Iron and Steel 
Per 100 Ib. 

Bize bolt 5/16 % 
Washers $13.40 12.50 


WRENCHES— 
Agricultural 

‘Alligator or Crocodil« 
Drop Forged &... : 
Stillson pattern 

Genuine Walworth Stilison, 


50&1 % 
METALS— _— 


Straits, 
Bar 6s. 7 ae 
American ‘pig. “99 per ‘cent. 
TO@72¢ 
Copper— 
Lake Ingot 
Electrolytic 
Casting eae 
Spelter and Sheet Zinc— 
Western spelter -10% to 11%e 
Sheet Zinc, . 9 base, cast 
14 to 14%¢. 
Lead— 

American pig..Per Ib., 9% 10%¢ 
Bs Per lb., 10% to 11¢ 
Solder 
4 xX % guaranteed......... 43¢ 

Re fined ha 

Prices of solder indicated by 
private brand vary according to 
composition. 
Babbitt Metal— 

Best grade, per Ib 

Commercial grade, per 1b 
Antimony— 

Asiatic, per Ib....12% to 13%¢ 
Aluminum— 


No. 1 Aluminum igessunteet over 
99 per cent pure), in ingots fer 
remelting, per Ib....35 to 28¢ 
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Company has made an advance of approximately 10 per 
cent on its lines of rules, planes and braces and some other 
products. 

Sash Cord.—Prices on sash cord have again advanced, 
the last advance being 4c. a pound. 

Jobbers quote standard sash cord at 85c. per pound, base, 
and Sampson cord at $1.10 base. 4 

Screws.—Wood screws are in good demand, orders being 
taken at the price advance announced two weeks ago. 
Jobbers quote wood screws as follows: 

Flat-head bright screws, 75 and 10 per cent discount; 
round-head blued, 72% and 10; flat-head japanned, 60, 10, 
10 and 10; round-head nickel, 60, 10 and 5. 

Sheets.—The sheet situation shows no improvement. 
Jobbers are getting very few shipments from mills and 
their stocks are very limited. They are taking orders 
subject to their ability to fill and subject to prices prevail- 
ing at the time of shipment. 

Shovels.—The demand for shovels for spring delivery 
continues active. Prices are ‘unchanged. 

Jobbers quote standard shovels, size 2, at $12 per doz., 
for fourth grade; $13.50 for second grade; $16.50 for first 
grade. 

Slaw Cutters—aA price advance of 10 per cent has been 
made on wood slaw cutters. 

Sleds.—Sales of Flexible Fliers and other steering sleds 
for delivery next fall have been unusually heavy. One 
leading jobbing house reports that it has sold three times 
as many sleds as it did last year, and has quit taking orders 
as it is unable to secure additional supplies from manufac- 
turers. 

Stoves.—There is little activity in stoves. In view of the 
present high prices few retailers are willing to place orders. 
However, manufacturers are well sold up and are not 
promising shipments before about May 1. 

Syrup Cans.—Retailers in the maple syrup belt of north- 
ern Ohio are placing orders for syrup cans and other sup- 
plies used by syrup makers. A large demand is expected 
because of the high prices that will prevail for syrup this 
season. A 10 per cent advance has been made on syrup 
cans which are now quoted at $18.50 per 100 for 1-gal. 
square cans, f.o.b. factory. 

Tin Ware and Japanned Ware.—Tin ware and japanned 
ware has been advanced 10 per cent. The demand is active 
and deliveries are fairly good. 

Tire Chain.—There is still a heavy demand for tire chain 
and this is expected to continue as long as conditions 
necessitate the use of chain. Shipments are slow and the 
demand is in excess of the supply. Prices are unchanged. 

Jobbers quote Weed tire chain in lots up to 12 as follows 
per set: 30 x 3%, $4.32; 32 x 4, $5.25; 24 x 4, $6.02. 

Twist Drills—A price advance of about 10 per cent has 
been made on carbon drills and reamers. Prices on high- 
speed drills are unchanged. Jobbers quote carbon drills 
at 40 per cent off list. The demand is fairly heavy and 
deliveries have become slow. 

Wheelbarrows.—A price advance of 10 per cent has been 
made on wood and steel wheelbarrows. The demand is fair 
but deliveries are rather slow. 

Wood Choppers.—Orders are being taken by jobbing 
houses for wood choppers for early fall delivery at a slight 
advance in price over those that have been prevailing. 
Jobbers quote Universal No. 0 wood choppers at $18.25 
per doz.; No. 1, $22.30 per doz.; No. 2, $26.35 per doz., and 
No. 3, $36.45 per doz. 


Boston Paint Market 


Office of HARDWARE AGH, 
Boston, Feb. 21, 1926 

Faget srsoyren week has passed in the local market for mixed 

paints without anything especially interesting transpir- 
ing. The demand for stock is limited, no doubt because of 
weather conditions, but the jobbers are busy attending to 
some of the many spring buying orders on their books. Be- 
cause of the jobbers’ inability to get fresh supplies from the 
factories since late in January they have had to draw down 
on goods in local storehouses which they figured would not 
have to be disturbed until spring. As a result their spring 
supply plans are more or less upset. The jobbers in order 
to move goods have gone to the added expense of hiring 
extra trucks, so the margin of profit has been scaled down 
considerably of late. The large local paint houses will be 
well represented at the exhibition of the Retail Hardware 
Dealers in Mechanics’ Hall. 


Hardware Age 


Brushes.—The improvement in the demand for brushes 
noted earlier in the month appears to have evaporated. The 
retail hardware trade is, however, placing orders for paint 
brushes, but mostly for the cheaper kinds. High-priced 
goods are selling slowly except to painters themselves. 

Dry Colors.—Local quotations on all kinds of dry colors 
remain unchanged. The whiting supply situation continues 
decidedly unsatisfactory and unless it improves within the 
near future there is sure to be felt a serious pinch before 
the spring is passed. * 

Barrel Lots.—Plaster of paris, 
mercial bolted), 2%c. per Ib.: 
dry zinc (American), 20c. per Ilb.; 
lamp black in 1-lb. packages, 19c.; 
12c. lb.; raw and burnt sienna, 
brown, 34c.; yellow ochre, 3%c.; Venetian red, 24c. per Ib 

Pound Lots.—Paris green, in 1-lb. packages, 50c. Ib.; in 
packages, 5le. lb.; in 4-lb. packages, 52c. Ilb.; ultra marine bh! 
24c. Ib. 

Glue.—The glue market continues moderately active 
prices hold firm on their recently upward revised basis. 

Glue, ground, 16c. per lb.; plate, 30c. per lb.; clear bonnet 
per Ib. 

Lead.—The local lead market holds very strong without 
a change in prices. Most of the people here familiar with 
underlying conditions feel reasonably sure, however, that 
prices will be advanced before long. They say they cannot 
see how they can help going higher in view of the strength 
of the pig lead market, which is based on a tremendous de 
mand. 

White, in oil and dry, 12%4-lb. kegs, 15\4c.; 25 and 50-lb. kegs 
15%c.; 100-lb. kegs and larger, 15c.; for 500-lb. lots and over 
deduct 5 to 10 per cent. Dry red lead and litharge, 12%4-lb. kege, 
l5tec.; 25 and 50-lb. kegs, 15%c.; 100-lb kegs and larger, lic 
red lead, in oil, 12%-lb. kegs, 1l6c.; 25 and 50-lb kegs, 15%c 
100-Ib. kegs and larger, 15c.; orange mineral, 12%-lb. kegs 
15%c.; 25 and 50-lb. kegs, 15%c.; 100-lb. kegs and larger 
15 4c. Ib. 

Oils, Ete.—The turpentine market is 9c. per gallon lower 
than it was a week ago, and according to local interests it 
has every indication of going lower, how much they 
are unwilling to say. Some confusion exists regard- 
ing wood alcohol prices. When the Government first 
put into effect its ruling on the manufacture of wood al- 
cohol the market started with what apparently was a de- 
cline in prices. It has developed that the decline repre- 
sented prices quoted on the new alcohol formula. Since then 
it has advanced. In the meantime there is considerable old 
wood alcohol on the market and it is being quoted at prices 
which do not correspond with the new valuations. For that 
reason and because of the belief consumers will become con- 
fused with two sets of prices most paint jobbers are simply 
quoting old wood alcohol. 

Castor oil, $2.30 per gal.; 

. or more, 29c. per gal.; kerosene, 50 gal. or more, 21c. gal. 

oil, $2 gal.; alcohol, denatured, 82c. per gal.; wood, 78c 

i.; linseed, raw, in barrel lots, $1.89 gal.; in 10-gal. lots, $1.99 

5-gal lots, $2.04; in gal. lots, $2.09; neatsfoot, $1.85 gal 
$2.30 gal.; paraffin, 35c. gal.; floor oils, 50c. gal.; tur 
12 gal. in barrel lots; in 10-gal. lots, $2.19; in 5-gal 

. 1-gal. lots, $2.24: benzine, 35c. per gal. 

Sundries.—In common with the mixed paint market, sun 
dries of all kinds are moving slowly out of jobbing and re 
tail stocks. Jobbers say, however, that they have a large 
number of orders on hand for goods to be delivered a little 
later and that there is nothing which indicates that the sun- 
dries market will not give a good account of itself when the 
spring paint buying movement opens. 

Putty (best), in 125-lb. drums, 8c. per Ib.; 

in drums), 5c.; paint removers, $2.50 list; 
per ‘Ib. 

Waxes.—The market for waxes of all kinds has been 
without special feature of late. Prices hold very steady. 

Waxes.—Floor waxes, 45c. to 50c. per Ib.; paraffin waxes (1!) 
cakes), 10%4c. per lb.; paro wax (in Ib. cakes), 12c.; best bees 
wax, 55c. per cake. 


$4.90 per bbl.; whiting (com- 
whiting, gilders, 2%c. per 
lamp black, bulk, 15c. per 
raw and burnt umber, %ec. ar 
15c. to 17c.; Prince’s met 


eylinder oil, 50c. gal.; gasoline, 59 


commercial putty 


oxalic acid, 5c. 


Cleveland Paint Market 


Office of HARDWARE AGF 
Cleveland, Feb. 
Several leading manufacturers have advanced prices on 
varnishes 25 and 50c. a gal., and it is reported that som¢ 
advances will be made in paint prices. Retailers are buying 
quite freely for spring delivery and manufacturers are 
well filled with orders, although shipments can be made 
fairly promptly. ; . 
Jobbers quote the best grades of mixed paint at #4 pe! 
gal. for colors and $4.25 for white. 
Linseed Oil.—Linseed oil is in fair demand for spring 
delivery, with prices unchanged. Jobbers quote linseed 
oil at $2.05 per gal. for raw oil and $2.07 fer boiled oil. 
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Turpentine.—The price of turpentine has declined 8'c. 
a gal., following the recent sharp advances. 

Jobbers quote turpentine at $2.20 per gal. in barrel lots. 

White Lead.—White lead is moving in good volume for 
the spring trade. The price is firm at the recent advance. 

Jobbers quote the best quality white lead at 15c. per lb. 
in 100-lb. kegs. 


New York Cutlery Market 


Office of HARDWARE AGE, 
New York, February 16, 1920. 

ROBABLY the most important and significant fact in the 

present cutlery situation is the growing suspicion many 
dealers hold that American cutlery manufacturers are taking 
advantage of the present unparalleled shortage in cutlery 
to extort from both the dealers and the public what has been 
termed “unjustified prices.” Some dealers have even gone 
so far as to express verbally to representatives of HARD- 
WARE AGE the belief that the manufacturers of cutlery who 
could justify their present prices, and most particularly 
some of the many recent advances, by their manufacturing 
and distribution costs are a very small minority. The cut- 
lery manufacturers perhaps are in the best position to 
answer this charge convincingly, and many dealers believe 
it should be answered specifically. 

In view of this fact, however, it is interesting to note the 
slow but consistent importation of foreign cutlery into the 
United States. The latest figures given out by the Depart- 
men of Commerce show that during the month of December 
last Germany imported into the United States $4,425 worth 
of pocket knives, $12,228 worth of razors and parts, and 
$11,896 worth of scissors and shears. England imported into 
this country during the same month $6,022 worth of pocket 
knives, $1,295 worth of razors and parts, $164 worth of 
scissors and shears, and $25,396 worth of all other cutlery. 

The local market is very active, and the demands are far 
in excess to the immediate supply. Most of the factories are 
reported to be far behind on orders largely because of the 


Paint material prices as quoted 


Animal, Fish and Vege- Cobalt, Oxide..... ® lb. 1.60@1.65 
table Oils— _ eae #@ 100 Ib. 

Linseed, Raw, Carload Commercial ....... .. 1.15@1.20 

lots aoe beeceree nes $1.77@ es a esas 1.20@1.25 

City, five-bbl. lots... 1.80@— Ex. Gildets «00.005. 1.80@1.40 
Out-of-town, five-bbl. ° 

lots and over. 1.77@— Putty Commercial— 

Boiled, 2¢ @ “gal. ” advance on Commercial, 120 Ib. 

Raw. WO ci cébeukawecciken 2.75@— 
Lard, prime, winter, edible in Pure, CORN .ccccccsscas 4.50@— 
— per gal.......$2.10@ In 1 Ib. to 5 Ib. tins. ..6.00@7.35 
Xotton seed, Crude . mn 

f.0.b. mill NAT 18.00@19.00 Spirits Turpentine— 

Yellow Summer P gal. 

Prime, bbl. .......20.50@21.00 In Machine bbls........ 1.98@ 
Tallow, Acidless, car 7 . 

DO Guenrdcsuads 6s 4avies nominal Gam Shellac— —_ 
Menhaden f 

Northern Crude ........ nominal Diamond D Sstadectanuen nominal 

Southern f.o.b. Fac- Fine Orange ............nominal 

ne? sb uhiaee® vad $1.00@— Medium Orange .......... nominal 

Aght Pressed...... .1.18@— 1a ss 20@1.25 

Yellow Bleached. ..... 1.20@ Be le SRINOES «5 « agimnsh pion 

White Bleached BUCCOM cece 1.65@1.70 

PRT ....1.22@— Kala Button .. er 

Cocoanut Ceylon do- Pe" eae ee ere 

mestic, bbl. per Ib...... 18@— VV. GG. Qevccovscs we . nominal 
Cochin Imported, spot. .194%@ 

Domestic, bbl. ..... .. nominal Colors in O1l— 

Cod, Domestic, Prime. .$1.12@$1.15 : ® lb. 
Newfoundland, in bbl...1.12@1.15 Black, Lamp ......-... — 
Corn, Refined, bbl., 100 Black, Coach, Japan... 28@40 

it Acie Re Stat eae dare 23.00a— Black in oil..........-. 32@36 
Porpoise body .......-- 1.24@— Drop Black ...... a 32@36 
Olive denatured...... . 2.75 @2.80 Blue, Chinese ........ 1.00@1.10 
Neatsfoot, Prime....... 1.75@— Blue, Prussian ....... 1.00@1.10 
Palm, Lagos, spot per Ib., Blue, Ultramarine ..... 40@50 
ee 15% a— French Ochre ........ 18@22% 

Soya Bean, bbl., lb..... 184% @ Green, Chrome, Pure... 70@75 
Miscellaneours— Green, Paris ........ 0@75 
Barytes : Indian Red ..........- 835@39 
Witte, Fonte. Venetian Red ......... 16@18 
pam me, Cen eees #054359 nominal Sienna Burnt ......... 30@32 
"ie bia Umber, Raw ........-. 28@30 

0 eeeeeeeee + + 34,00@36.00 Umber, Burnt ........ 28@30 

r “color, in bags Chrome Yellow ........ 38@45 
BW ton ..........21.00@24.00 @ 
Ohalk, mate asee . ton nominal White and Red Lead, 

French .® ton nominal &e— 

China, Olay, “Imported, Cents ® Ib. 
8 ton ..........18.00@28.50 Lead. American White 
Denestie seeeees 8.50@20.00 TD ccccccccccecescecs 9% @9% 
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labor shortage and the independent attitude of labor gen- 
erally in taking its own time at the expense of the manu- 
facturer. 

Local jobbing stocks are badly broken 
since the Christmas holidays. 

Further advances occurred during the past week. The 
Wiss line advanced between 12', to 15 per cent, and other 
steel scissors and shear lines have also advanced propor- 
tionally. Common table knives and forks advanced as well 
as carving sets and a few pocket knives. Prices changes 
are noted herewith in bold face type. 

Jack Knives.—There is a very large demand for both jack 
and pen knives, and jobbers find it almost impossible to 
satisfy dealers’ orders because of limited stocks on hand and 
the difficulty of getting additional supplies. 

Standard American, 2-bladed jack knife, 3% in. in length, 
stag handles, brass lined, electro silver shield, 2 steel 
bolsters, no cap, $11.50 per doz., with a discount of 5 per cent 
for dozen lots or more. American jack knife, 3% in. long, 
stag handle, electro silver bolsters and shield, brass lined, 1 
pen blade and 1 large clip, polished blade, $12 per doz., 
per cent discount box lots. Bone jack knife, 2 blades, polished 
celluloid handle coverings, steel lined, 3 brass rivets in 
handle, polished back. $4 per doz. Two-bladed pen knife, 
standard size, black fiber handles, brass lined, steel rivets in 
handles, $4 per doz. 

Boy Scout Knife—Standard pattern, stag handles, brass 
lined, electro silver shield and shackle, contains punch, cap 
— cap lifter, se rew driver and 1 large polished blade, 
2% in. long, $18.53 per doz., with a discount of 5 per cent 
for i lots. 

Butcher Knives.—Crucible steel blade, extra finish, coco- 
bolo handle, 3 brass rivets and burrs: 6-in., $4 per doz.; 
7-in., $5 per doz.; 8-in., $6 per doz. High- grade steel blade, 
scale tang, beech handle, 6-in., $2.75 per doz.; 7-in., $3.50 
per doz.; 8-in., $4 per doz.; 10-in., $7 per doz. 

Kitchen Knives.—Tempered steel blades, full polished, as- 
sorted styles, with enameled handles, $1 per doz. Forged 
steel blades, assorted styles, ebonized handles, $1.20 per 


and have been 
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In Oil White, less than 
500 Ib., per 100 Ib. .15.00@— 


Carmine, No. 40, bulk. ..5.20@5.5 
Green, Chrome, ordinary 


500 Ib. up to 2000 Ib., per 7@15 
100 WD. wc eee eee eees 13.50@— Green, Chrome, Light.....! 7T@5O 

2000 Ib. up to 10,000 Ib. per BOOGIE. ccnceccacese 40@50 
100 ID. wee eeeeeeeee 13.17@— Metallic Paint, @ ton 

10.000 up to 30,000 Ib., per Dc canuneeavaes 32.00@328.00 
TOO TR. occeccnacees 12.69@— Me@ cccccvccccces cS COQpemee 

Carload. minimum, 15 tons, Ochre, Medium, ® ton.30.00@40.00 
per 100 TR. .ccccece 12.56@— American Golden, @ 1b.2.50@ 


Litharge, American, powdered, 


Foreign, Golden, @ 1b.4.75@8.50 


Steel Kegs, per 100 Ib PON a vcnccccsecsews 5@b6% 
15.00@— Orange, Mineral English, 

500 Ib. up to 2000 1b.13.50@— nominal 

2000 1b. up to 10,000 Ib PYOMER occ cccccccccecs nominal 


13.17@ 
10,000 Ih. up to 30,000 Ih.. 


American 
Red, Indian 


14% @15% 


per 100 Ib... .ccecces 12.69@ American, @ 100 Ib....14@16 
Carload, minimum, 15 tons re 22@3 
12. 56@— " ~ 
ted, Venetian, @ 100 Ilbs.24%@5 
Zine, Dry— Rose Pink ....+.+-eee+s 19@20 
. . 7 ” . Sienna, Italfan, burnt 
Red Seal (French Dror.) %@11% and powdered......5%@ 9 
Green SI. (French proc.) Burnt lump ....... 4@6 
12% @12% Italian, Raw, pow- 
White Sl. (French proc.) et -ccanéebeuxeed 6% @12 
13% @13% i ee 
Anita Sead ' American, Raw .... %@ 58 
5p.c. lead sulphate..9 @9% American, Burnt and _". 
19 p.c. lead sulphate. .8%@9'\, dered ...eeeeeeeeee 2%@ 4 
20 p.c¢. lead sulphate..8%@9 Talk, Pie ccccsacsaaes nomina? 
25 p.e. lead sulphate..8% @9% American, per ton.$20.00@40.00 
FORO cccccsnccesecewe nominal 
. Terra Alba. 
: Dry Colers— be Ib. 7 French ...... # 100 Ib...nomina? 
Black, Carbon Gas....... 12) @25 English ..... ® 100 Ib. .nominal 
Black, Bone powdered.... 5% @12 American, ¥ 100 Ib. No. 1, 
Black, Drop ........-+++ 5%@15 1.25@— 
BiaeR, LAMP coc. ccccece 15 @45 American, #, 100 Ib. No. 2, 
Watt, TO siccccccces 16 @30 1.00@— 


Mineral Blacks, ® ton. 


Umber, Turkey, Burnt 


35.00@45.00 and Powdered ..... 5 @6% 
Rlue, Celestial .......... 12@25 Raw and powdered...... nominal 
Blue, Chinese ....... 85@90 Burnt, American...... 8%@ 4 
Blue, Prussian, Domestic Raw WEMPS ccccccscces nomina} 
85@90 BW ccccnctcsvccccces 8 @8% 
son — Foreign. . ‘ane Yellow, Chrome, Pure....26@28 
. DIS ccccccccecs 5@5 
Blue, Ultramarine, bbl. .15@50 Oxide Red, — cones 
Brown, Spanish, high copperas in casks.... @ 
grades, per ton...... 24.00@— —— oo Silver 
English .1.35@1.45 


Brown. Spanish, low 
grades 


Chinese eeedenwecencues nomina? 
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doz.; crucible steel blades, 3%4-in., assorted cocobolo, box- 
wood and ebony handles, brass rivets and burrs, $2.75 per 
doz. 

Scissors and Shears.—The demand for all kinds of scis- 
sors and shears is growing more insistent. Many dealers 
want to replenish depleted stocks of manicure and embroid- 
ery scissors before the spring so as to get their shelves 
and case arranged before the holiday season starts in the 
latter part of June, when the demand for these items is very 
heavy. 

Trimmers.—Wiss trimmers, japanned handles, 6 in., 
$11.58 per doz.; 8 in., $14.53 per doz.; 10 in., $22.37 per doz. 
Nickel plated trimmers, No. 136, 6 in., $13.58 per doz.; No. 
138, 8 in., $17.16 per doz.; No. 130, 10 in., $23.63 per doz. 

Manicure Scissors.—No. 57334, $17.20 per doz.; No. 5744, 
$18.15 per doz. 

Nail Scissors.—No. 663', $17.20 per doz. 

Ladies’ Oval Pattern Scissors.—Three in., $11.17 per doz.; 
5 in., $13.17 per doz.; 6 in., $14.63. 

Flat Pattern Ladies’ Scissors.—Five in., $12.63 per doz.; 
6 in., $13.58 per doz. 

Pocket Scissors.—Three and one-half in., 12.10 per doz.; 
4 in., $12.63 per doz. 

Carving Sets.—Set consisting of knife, fork and steel, 8 
in., forged steel blade, polished stag handle, $3.25 per set. 
Three piece set, 8 in., forged steel blade, genuine stag han- 
dies, sterling silver ferrules, $5.35 per set. Three piece set, 
9 in., forged steel blade, genuine stay, fancy sterling silver 
bolster, $7 per set. 

Table Knives and Forks.—Tempered steel blades, full 
tang, 3 rivets, no bolster, white bone handle, 4-prongs, $1.90 
per doz. pieces. Polished tempered steel blade metal cap and 
bolster, ebony handle, 4 pronged fork, $3.25 per doz. pieces. 
Forged steel blade, celluloid handle, solid bloster highly 
polished, $6.25 per doz. pieces. 

Trimmers.—Wiss trimmers, japanned handles, 6 in., $10.10 
per doz.; 8 in., $12.63 per doz.; 10 in., $19.47 per doz. 

Manicure Scissors.—3% in., $14.95 per doz.; 4%4 in., $15.78 
per doz. 

Nail Scissors.—3 14 in., $10.94 per doz. 

Lady’s Oval Pattern.—4 in., $10.53 per doz.; 6 in., $12.73 
per doz.; flat pattern, 5 in., $10.94 per doz. 

Pocket Scissors.—No. 4634, $10.13 per doz.; No. 464, 
$10.94 per doz. All subject to a discount of 5 per cent on 
box lots. 

Razors.—Old style open blade type, with rubber handles, 
full hollow ground, %-in., 5%-in., %-in., $21 per doz. Three- 
quarter hollow ground, %-in., %-in., %-in., $18 per doz. 
Half hollow ground, %-in., %-in., %-in., $14 per doz. 


Boston Cutlery Market 


Office of HARDWARE 
Boston, Feb. 21, 

T is reported in wholesale circles that the demand for 

high-grade scissors and shears has fallen off noticeably 
since the recent advance in prices went into effect, the retail 
dealer evidently taking the stand that he will take a chance 
on the cheaper kinds, inasmuch as orders for same do not 
run into big money as is the case in high-grade cutlery. 
Price advances are not to be confined to high-grade scissors 
and shears, however. Virtually all of the manufacturers of 
cast shears, it is understood from good authority, are about 
ready to announce a material advance in prices. As a mat- 
ter of fact, many of them will not accept business to-day ex- 
cept at prices ruling on date of shipment, and in addition 
they are showing no keen desire to take orders. This latter 
attitude is based on the increased cost of raw material and 
labor, some of the manufacturers finding themselves operat- 
ing on a decidedly narrow margin of profit. Shipments of 
high-grade scissors and shears continue to come forward 
very slowly. Large mill runs make it impossible for the 
manugfacturer to get an assortment of sizes, yet it is not 
possible for him to operate successfully otherwise. If small 
mill runs were practiced the supply situation would be a 
great deal more unsatisfactory than it is to-day. 

The pocket knife situation is unchanged. The demand for 
goods continues far in excess of the ability of the manufac- 
turers to handle and there is nothing which indicates that 
they will be able to catch up with orders on their books for 
many months. The retail dealer must make up his mind he 
will have to be patient for pocket knives inasmuch as it is a 
physical impossibility for the manufacturer to do better than 
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Hardware Age 


he is to-day. Bread, meat and similar heavy knives are dif- 
ficult to obtain, according to the jobbers, but that fact appar- 
ently does not check the demand. Old fashioned razors are 
selling well and safety razors of all kinds, as well as blades 
are enjoying a large demand. Prices throughout the c itlery 
list show no weakening. If anything, they are inclined up- 
ward. 

Snips.—Tinners’, No. 12, $1.21 each; No. 10, $1.95; No. 9, $2.13 
Dental snips, No. 0, $12.50 per doz.: 


No. 8, $2.40; No. 7, $3.05. 
No. 1, $13.70. Pocket snips, No. 13, $1.12 each. 

Scissors. Heiniscn and Wiss, standard embroidery (two sharp 
points) 3 in., $11.50 list per doz.; 3% in., $12; 4 in., $12.40. Stand- 


ard ladies’ (one round and one sharp point), 4 in., $12.20 list per 


doz. ; 5 in., $13.10; 6 in., $14.70. Pocket (two round points), in, 
$11.50 list per doz.; 4% in., $11.95; 5 in., $12.40. Buttonhole, 4% in. 
$14.75 list per doz. Manicure, 3% in., $16.35 list per doz. Naii' 
3% in., $16.35 list per doz, 7 

Shears.— High grade japanned, straight, 6 in. doz.: 





» $11 p 
6% in., $11.75; 7 in., $12.40; 7% in., $13.10; 8 in., $13.80. 
$14.50; 9 in., $17.25; 10 in., $21.25; 11 in., $24.10; 12 in. $2 
in., $29. Nickel plated, 6 in., $12.90 per doz.; 6% in., 
in., $14.85; 7% in., $15.50; 8 in., $16.30; 8% in., $17.25; 9 in., 
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Japanned bent trimmers, 9 in., $19.30 per doz.; 10 in., $23.25 
11 in., $25.50; 12 in., $27.60; 13 in., $29.90. Barber shears, French 
pattern, 6% in., $17.25 per doz.; 7 in., $18.40; 7% in., $19.50; 8 in., 


$12. Paper hangers’ shears, 12 in., $26 per doz.; 14 in., $32 

Knives.—Butcher, beech handles, standard makes, 6 in., $3.75 
per doz.; 7 in., $4.50; 8 in., $6; 10 in., $8.50; 12 in., $12. Ebony 
handles, standard makes, 6 in. $6 per doz.; 7 in., $7.25; 8 in, 
$9; 10 in., $12.50; 12 in., $15.50. 

Pocket knives.—Standard two-blade cap, bolster and shield, 
brass lined, desirable sizes, $10 to $11 per doz.; less desirable 
kinds, bolster and shield, $9; steel lines, 3% in., two blades, 
$5.50 to $5.75. 

Clippers.—Flexible horse clippers, No. 1, $12.75; 
discount, 25 percent. 

Safety Razors.—Gillette, 
sets, $16 to $27, less 25 per cent discount; 
sets, $5, less 25 per cent discount; Gem, $1 
and $9 in less than dozen lots; Ever Ready 
lots and $9 in less than dozen lots. 


No. 2, $16, list 
regular sets, $5 to $5.50; traveling 
Auto-Strop, regular 
sets, $8.40 in dozen 
sets, $8.40 in dozen 


Winchester Club Meets 


During the time of the regular annual convention of the 
Kentucky Retail Hardware and Implement Convention at 
Louisville, Ky., the members of the Kentucky Winchester 
Club took occasion to hold a meeting at the Armory. Messrs. 
Crawford, O’Brien and Freeland of the Winchester Repeat- 
ing Arms Company were present. J. S. Ogden, president of 
the club, presided. Of a total membership of 638, 35 dealers 
were present at the meeting. Mr. Tom Knight was elected 
secretary-treasurer. It is planned for all the Winchester 
Club Secretaries to hold a national convention in New Ha- 
ven, Conn., some time in June of this year. 


Sterling Tire Election 


At the annual meeting of the board of directors of the 
Sterling Tire Corporation of Rutherford, N. J., A. A. At- 
schuler of Hackensack was elected president to succeed 
Spencer Welton, resigned. Mr. Atschuler has long been a 
director of the coruoration, and he is also president of the 
international Fidelity Insurance Co. During the past year 
the Rutherford plant has been enlarged until at the present 
time the capacity is 1200 tires per day, and it is planned 
that by the end of 1920 the daily capacity will be increased 
to 2000 tires. 


Sterno Corporation 


The Sterno Corporation, Baltimore, recently incorporated 
with a capital of $500,000 by interests connected with the 
United States Industrial Chemical Co., the United States 
Industrial Alcohol Co. and the Curtis Bay Copper & Iron Co., 
all of Curtis Bay, Md., is planning the erection of a large 
plant in this section for the manufacture of alcohol-burning 
devices for automobile service, electric heating and cooking 
devices. The proposed works with equipment are estimated 
to cost in excess of $400,000. Patrick H. Loftus, William D. 
Tucker and Stewart M. Seymour are incorporators. Car 
Haner, Jr., connected with the United States Industrial Al- 
cohol Co., is active in the new company. 


Old Colony Tool Co. 


The Qld Colony Tool Co., Taunton, Mass., has been incor- 
porated under Massachusetts laws with a capital of $95,000, 
to manufacture machinists’ and mechanics’ tools, appliances 
and apparatus. Ralph L. Lincoln is president and Jerome 


W. Lincoln, treasurer. 
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Entertains Dealers 


The Geo. Worthington Co. of Cleveland, one of the oldest 
and best known hardware jobbers in Ohio entertained 45 
of their washing machine dealers at the Cleveland Hotel on 
Tuesday, Feb. 3. A general invitation was extended to all 
dealers handling the A B C and Alco washing machine in 
the territory covered by The Geo. Worthington Co. 

Mr. Taylor, president of The Worthington Co., delivered 
the address of welcome, followed by David Aitken of the 
same company, in charge of their electrical appliance de- 
partment, who told of the great opportunities for dealers 
to build up a large and profitable washing machine business. 

J. J. Keith of the A B C company, Ernest J. Mitchell, 
Major John Kich and Mr. Hulburd addressed the meeting. 


Osborn Co.'s Name 


When the Osborn Mfg. Co. of Cleveland, Ohio, manufac- 
turers of industrial brushes, brooms and foundry molding 
machines, established a New York branch several years 
ago, they were unable to domicile the company in New York 
State under its original name because of a previously organ- 
ized New York corporation having the same name. They 
therefore incorporated at that time as the Cleveland Osborn 
Mfg. Co. Later the Ohio charter was amended to take the 
same name. 

Recently, however, they have acquired the charter of the 
New York corporation styled the Osborn Mfg. Co., and have 
therefore arranged to have their business restored to the 
former name—the Osborn Mfg. Co.—by which the trade has 
known them since 1892. 

In November, 1919, the capital stock of the company was 
increased to $2,000,000. Their plant capacity was doubled, 
and they have experienced tremendous increases in sales of 
brushes and foundry supplies, as well as foundry moulding 
machines. 


Electrical Firm Changes Name 


The Anderson Electric & Equipment Company has be- 
come the official corporate name of the Anderson Electric 
Specialty Company, 118-124 South Clinton Street, Chicago, 


The Anderson Electric & Equipment Company announces 
that there is no change either in the officers or in the com- 
pany’s organization. The change has been made solely, 
it was stated, to render the corporate name more distinc- 
tive of the character of the products manufactured by the 
company, and to eliminate the word “specialty,” which it 
is claimed did not properly describe the Anderson lines. 


A Correction 


The Moon Pump described in the issue of February 12, 
is manufactured by Moon Bros. Manufacturing Company, 
St. Louis, Mo., and now by the Banner Accessory Manufac- 
turing Company of St. Louis. The latter is the sales repre- 
sentative for the Moon Manufacturing Company. 


Auto Tire Shortage 


According to the Akron, Ohio, Chamber of Commerce, 80 
million automobile tires will be needed to supply this year’s 
demand. The entire output of the country is but 45 million, 
so that from all appearances there will be a big shortage in 
new tires. This year it is estimated that there will be manu- 
factued 1,600,000 pleasure cars and between 375,000 and 
450,000 trucks. Fifty per cent of all tires are made in the 
Akron district. 

Hardware dealers in all parts of the country who are 
selling automobile tires are beginning to stock heavy in view 
of the threatened shortage. 


Will Build New Plant 


The Greater New York Metal Bed Co., 661 Morgan Ave- 
nue, Brooklyn, N. Y., has acquired about two acres at 353-63 
Frelinghuysen Avenue, Newark, N. J., for a new plant. 
The first unit will comprise a one-story building of about 
30,000 sq. ft. manufacturing area, estimated to cost with 


equipment close to $200,000. It is expected to have the plant 
ready for occupancy early in May, when it will remove to 
the new location. A power plant will also be erected. 


Russell Co. Elect 


The capital stock of the company, which was purchased 
approximately a year ago by interests associated with the 
Turners Falls Power & Electric Co., has passed into the 
hands of the present management. Within the past year 
the plant has been electrified and improvements in equip- 
ment are being made as fast as possible. Warren F. Dus- 
ton, formerly manager and treasurer of the company, died 
recently at North Cambridge, Mass. 


News Notes 


The Dwyer Mfg. Co., Los Angeles, Cal., has been incor 
porated with a capital stock of $50,000 by C. Marville and 
M. A. Dwyer, and R. M. Gilson, to manufacture automobile 
parts and accessory equipment. 

The Wayland Specialty Co., Wayland, N. Y., has been 
incorporated in Delaware with capital stock of $250,000 by 
Claude S. Wemlett, Edward H. Perkins and Charles L. 
Clark to manufacture automobile motors and parts. 

The Aluminum Goods Mfg. Co., Manitowoc, Wis., has 
awarded the general contract to Walter W. Oeflein, Inc., 
Milwaukee, for erecting 2 three-story brick and steel addi- 
tion, 40 x 135 ft., to its No. 4 plant at Two Rivers, Wis. 

The Rome Wire Co., Rome, N. Y., has let contract to the 
John W. Cowper Co., Buffalo, for additions, totaling 60,000 
sq. ft. floor space, to its recently acquired plant, Clyde Ave- 
nue and the Lackawanna Railroad, Buffalo. 

The Lionel Mfg. Co., 605-9 South Twenty-first Street, 
Irvington, N. J., manufacturer of batteries, mechanical toys, 
etc., has had plans prepared for a four-story addition, 75 x 
82 ft., to cost $50,000. 

The Baldwin Cutlery Co., Tidioute, Pa., has had plans 
prepared for a new two-story and basement plant, 45 x 66 
ft., on Market Street, Jamestown, N ’., to cost about 
$30,000. H. D. Baldwin is president. 

The Central City Wheel Co., Syracuse, N. Y., has been 
incorporated with a capital stock of $25,000 by W. H. and 
S. LeR. Dietz and D. E. Lillis, to manufacture automobile 
wheels. 

The Latex Tire Co., Fond du Lac, Wis., has increased its 
capital stock from $100,000 to $500,000. A new plant is 
being completed and will go into full operation March 1. 
A duplicate unit, 50 x 200 ft., two stories, will be erected 
during the spring and summer. F. S. Danenberg is presi- 
dent and general manager. 

The Badger Metal Ware Co., Milwaukee, Wis., has been 
incorporated with a capital stock of $200,000 to manufacture 
sheet metal products, wash boilers, etc. The incorporators 
are Harry R. Kuntz, Louis S. Wiener and F. A. Landeck, 
attorney, 425 East Water Street. 

The Racolock Co., New Haven, Conn., has been incor- 
porated with a capital stock of $30,000 by Pasquale Raccio, 
183 Lafayette Street, and William Allen, to manufacture 
locks and other hardware products 

The United Accessories Corporation, 100 Broadway, Buf- 
falo, N. Y., has been incorporated by R. H. Boench, E. H. 
Murphy and H. H. McCorkle to manufacture automobile 
accessories, and will establish a plant for the purpose. The 
capital stock is $100,000. 


The International Time Recording Co., Endicott, N. Y., is 
preparing plans for a three-story reinforced concrete fae 
tory extension, 50 x 200 ft., and a boiler plant to cost with 


eg 


equipment about $450,000 

Joseph Kopald has recently been appointed sales manager 
of the American Spring Force Cup Manufacturing Com- 
pany, 717 Unity Building, Chicago, Ill. Mr. Kopald will 
shortly start on his eastern trip and expects to call on 
all the hardware jobbers in the East. 

George V. Keafauver, 70 years of age, formerly a hard- 
ware merchant of Dayton, Ohio, died recently at his resi 
dence, 33 Ringold Street. 

Owen Waller of 707 West Liberty Street, Rome, N. Y., 
died at his home recently following a year’s illness Mr. 
Waller was born in Canada in 1860, and had been a resident 
of Rome since 1872. He had been a member of the firm 
of Russell & Waller for 32 years. 

W. A. Johnson, president of the Roswell 
pany, Roswell, N. M., died there recently in his fifty 
He is survived by a widow. 


Hardware Com- 
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Publicity for the Retailer 


New and Snappy Ideas for Editors of Store Papers—Effective Ad on Household Equipment— 


Selling Your Advertising to the Public— Other Ideas in Publicity 
By Burt J. PARIs 


Looking for Ideas? 


REETINGS, gentlemen of the 

hardware trade. Looking for 
ideas to sell goods? Well, just back 
up here, haul out your jimmy pipe 
and unhitch. Here’s the spot to 
corral ideas. Our ideas? Lord bless 
you, no; if we depended upon our 
ideas alone to carry this depart- 
ment from week to week, it wouldn’t 
be in its twelfth successful year— 
not by a jugfull. We’re sort of a 
giant sieve, so to speak; we strain 
the ideas out of a mass of advertis- 
ing received from dealers all over 
the country, and any idea you see 
here has been tried out and proved 
to be full of “pep.” We are dealers 
in facts, not theories. We’ll ring 
up the curtain now, gentlemen, so 
be seated and watch us closely. 


Pretty Nifty Paint Selling Plan, This 
No. 1 (8% in. » 11% in.) 

What are folks thinking about? 
Of some way to chase Prohibition 
and bring back Old John? Of Lan- 
sing’s sudden jump-off? Of _ in- 
come tax blanks? No, no, Bill, 
you’re ’way off. Folks are thinking 
about gas buggies, the price of pe- 
trol, spring overhauling, grinding 
valves and touchin’ her up with a 
bit of paint and varnish. 

You said it. In the spring you 
can come pretty close to putting a 
yard stick on human nature, or, at 
least, that bulk of human nature 
that owns cars. The weather may 
be wintry, but there’s a singing in 
our ears—the call of the open road, 
the shady forest, the purling 
stream, the vista of fresh meadow- 
land. 


AMERICAN EAGLE 
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Brightening Up the Old Car 


The old saying about the rejuven- 
ating effect of putty and paint used 
wisely rings true in regard to the 
old automobile. The average auto- 
mobile owner can do a first-class 
painting job, even though he be a 
novice with the brush, if he has a 
fair amount of patience, a goo 
workroom, and gives careful appli 
cation to the work. He can produce 
just as good a body finish as the 
expert 

The paint on a car 1s composed of 
three poinaigal parts: First, the 
priming or foundation; second, the 
color; third, one covering of protec 
tive coating. Thhe foundation merely 
gives a smooth base for the applica- 
tion of the succeeding coats. The 
color is composed of a number of 
thin coats rubbed smooth, and gives 
the body of the job. 

The protective coat is a thin, hard 
coat of transparent varnish, which 
protects the softer coloring material 
from the inroads of the weather. If 
the protective coat is kept intact, 
the color coats will maintain their 
original brilliancy. 

The amateur who does his own 
work will not have to start fresh, 
because a large part of the work is 
already done for him. It is only 
when the paint on the car is badly 
damaged that the foundation or 
priming coat has to be done over. 

When this is the case the entire 
surface should be gone over and 
rubbed smooth by means of fine 
sandpaper Before the sandpaper- 
ing is done all grease should be 
washed off with a good scouring 
soap. followed by a thorough wash- 
mg in cold water. 

All breaks in the surface of the 
former paint should be coated with 
paint. and then filled with putty, 
allowing this to dry for a full day 
hefore touching it again 

All the retouched spots, and in 
fact the whole body. should be gone 





over again to see that the surface 
is level. Fine sandpaper can be used 
for this, and, to be absolutely safe, 
the body should be again washed 
with cold water to remove all trace 
of dust and dirt 

The color coats should be mixed 
very thin The thinner the coats 
and the greater the number, the 
better the job will be. Each coat 
must dry thoroughly, and then be 
gone over with pumice, rubbing 
down all the rough spots The 
pumice comes in powdered form, and 
can be obtained at any paint store 
After the last color coat is applied 
it should be allowed to dry extru 
well. The coats number three or 
more, depending on how well you 
want to do the job. 

A coat of color varnish, explained 
later, is laid over the color coats of 
paint and allowed to dry, after 
which this is rubbed down to abso 
lute smoothness and any striping 
desired is applied. 

The striping should be covered 
with a couple of coats of rubbing 
varnish, and rubbed down when 
dry with the pumice and water 
paste, after which two coats of finish 
varnish are carefully and smoothly 
laid on. The body is now finished 
Be sure that all this work is done in 
a dust-proof room 

Preparing the chassis is a matter 
of getting rid of all grease. Unless 
this is all off the painting job will 
be useless. as the paint will only 
adhere in the clean spots, and a bad 
job wil] result. First scour with 
warm water and grease-cutting soap, 
Then go over it again with turpen- 
tine, and finally with a strong solu- 
tion of washing soda, finishing with 
a good rinsing with cold water. It 
is really better to lift the body off 
for this work 

When this is done, proceed with 
painting exactly as with the body, 
except you can get along with two 
thicker color coats instead of a large 





number of thin ones. Be sure to 
prepare the chassis‘with a smoot! 
foundation before applying the color 
coats. 

The color varnish which is ap 
plied to the surface before the fin 
ishing coat is simply a mixture of 
the particular color with varnish 
The mixture generally used is abou! 
one-fourth pound of color to two 
pounds of varnish. 

If a more thorough job 1s neces 
sary because of the bad condition of 
the original, it will be necessary to 
serape off the paint, or, if the color 
that the car is to be painted is dif 
ferent from the old color, it will be 
necessary to take off the old paint 

The best way for the amateur to 
do this is to buy a good paint re 
mover, and then follow the direc 
tions given with it. If he attempts 
to burn off the old paint with a 
gasoline torch he stands a very good 
chance of destroying the entire body 

Unless you are an expert in the 
use of the torch, do not try it. You 
will have to scrape in addition to 
using the paint-removing chemical 
After the paint is scraped off, be 
fore the first coat is given, it will! 
be necessary to bring everything to 
a fine finish with sandpaper 


When the surface is thus prepared 
you are ready to give it a priming 
coat of metal primer. This can be 
bought in any paint shop, and is ap 
plied evenly over the wholé surface 
This is allowed to dry at least two 
days before it is sandpapered smooth 

A coat of rough-stuff filler is ap 
plied over the primer by mixing two 
pounds of keg oil-ground lead with 
a half mixture of coach japan and 
rubbing varnish. These are mixed 
to a stiff paste and applied evenly 

Four coats of this should be ap 
plied, with at least a day between 
each. After allowing this to dry a 
week, rub it down to a smooth sur 
face with a pumice cake and water 


Read this story—and then USE it 
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February 26, 1920 


Well, to get down to points, here’s 
how The American Hardware 
Stores, Bridgeport, Conn., use their 
store paper to spread broadcast that 
ever-new and interesting story, 
“Brightening Up the Old Bus.” If 
this isn’t a bang-up idea for sell- 
ing paint and varnish to motorists 
then we’ll never recognize an idea 
for the balance of our life. 


Here’s just the idea you've been 


looking for 
__WANT ADYS_ 


WANTED—to find a man with no 
knowledge of a TWINPLEX STROP- 
PER. If he will but stop in and see 
us—“ We’ll show him.”’ 








WANTED—to outfit the kitchen of 
any home with the best there is in 
aluminum and enamel ware. 








WANTED—everyone to know that 
we are slowly building up an A No. 1 
HOME UTILITIES DEPARTMENT. 
It now consists of American Beauty, 
Ifot-Point, and Dover Electrie Irons; 
Regina Vacuum Cleaners; May Tag 
Washers; Western Electric Dish 
Washers and Kitehen Maid Kitchen 
Cabinets besides the many other 
IIousehold Utensils to be found in 


the Household Department on the 
third floor. ‘ 





WANTED—all those who must carry 
their lunches to know of the TITER- 
MOS LUNCH KIT. With a place 
for sandwiches and the hot or cold 
drink, the lunch will be much more 
appetizing. 





WANTED—all automobile owners to 
equip their cars with BRAENDER 
TIRES. They carry a 5,000 mile 
guarantee. 





WANTED—to impress upon every- 
one’s mind that the time to buy 
farming utensils is before they are 
all sold out. 





WANTED—to know what you think 
of this paper. 





WANTED—a chance to show you 
that what we have said about coop- 
eration isn’t all talk. 





WANTED—Your 
Interest. 


Good Will and 





WANTED—ladies who must curl 
their hair to come in and see the 
ELECTRIC CURLER AND COMB. 
Saves lots of time, girls. 


It’s one of those pieces of copy 
which doesn’t need much comment, 
merely an introduction. Just read 
it over and you’ll agree with us that 
the hardware dealer who uses this 
idea is going to play a tune on the 
cash register when motorists get 
wind of his announcement. 


How to Use This “Want Ad” Column 
No. 2 (1 col. « 10 in.) 

Never seen anything just like 
this, have you? Well, the idea is 
equally available for your store 
paper or for newspaper advertising. 
This particular column was used 
in the store paper of The Amer- 
ican Hardware Stores, Bridgeport, 
Conn., but if it were used as a 
newspaper ad it would, of course, 
be necessary to have several of the 
ads mention the firm name and ad- 
dress. Under no circumstances tack 
on your name and address at the 
bottom, for this would kill the effect 
of the column as a whole. 

There’s always a new way to pre- 
sent old subjects, and here’s a brand 
new way all ready for use. That it 
must be written with care goes 
without saying, but there’s a grand 
chance to show your originality in 
an announcement of this kind, and 
we would like to see some dealers 
use this idea and send us clippings. 
If it pays The American Hardware 
Stores it will pay you. 


How to Sell Your Advertising 
No. 3 (2 cols. x 9 in.) 

Well, here’s our old friend C. B. 
Knighten of the Blakey-Clark Co., 
Ennis, Texas. Mr. Knighten in- 
forms us that we have been un- 
usually interesting of late, which 
sentiment is appreciated. We know 
a goodly number of dealers are fol- 
lowing this department and we 
always do better when someone is 
watching us. If you hardware fel- 
lows didn’t take an interest in what 
we are doing we’d soon peter out. 

C. B. was quite interested in 
Howard’s ad on “Rope.” That ad 
certainly made an impression. If 
you missed it, better look over your 
back numbers of HARDWARE AGE 
and take a slant at it. 

Mr. Knighten keeps a file of these 
pages, and in looking them over the 
other day got this idea on “hon- 
esty,” which is a bang-up one and 
worth featuring all over again be- 
cause it has brought home the bacon 
in several instances. 

It is necessary to keep on selling 
everything, even advertising itself. 
You’ve got to keep on selling your- 
self; if an employee you’ve got to 
keep on selling yourself to the firm 
in order to prevent them getting the 





“HONESTY IS THE BEST POLICY” 


Is ap asinge that's old—not new, 
But we don’t like it at all—do you? 


What we lke is « wan who ts honest because— 


“HONESTY IS RIGHT” 


and who lives up to this motto with all his might. 


This also applies to advertising. 


HONESTY IN ADVERTISING 


The QUALITY of our goods will always back up our ad- 
vertisements 


Prices Quoted in Our Advertisements 


You will always find our merchandise priced exactly as 
advertised. 


Read and Believe Our Advertisements 


They are written for your benefit, that you may profi 
saving of imoney. We a 
QUALITY HARDWARE that bs deser 


dene 


cai al 


MONE Bt SOUTH RAIN 
—IN ENNIS SINCE 1884— 











An ad which “sells” advertising 


idea that there’s not enough stones 
in your crop or that your boiler is 
getting rust-coated, and if you are 
an employer you’ve got to sell your- 
self to yourself else you'll get think- 
ing you’re nothing but a third- 
rater. So you see business is sell- 
ing, selling, selling all the time. 

If you don’t take a shot at sell- 
ing your advertising once in a 
while folks may lay off reading it 
closely or pass it up entirely at 
times. You’ve got to use an eye- 
opener like this Blakey-Clark ad 
once in a while to show your read- 
ers that when you talk it means 
business. , 

Give it a try and you’ll thank us 
for the renewed interest in your 
publicity. 


up on your electric heater 
advertising 


The Universal Electric 
Radiant Heater 


provides warmth and comfort and the cheery glow of the open 
fireplace without the attendant smoke and ashes. 

It can be attached to any lamp socnet or wall receptacle. 
Heats quickly and makes things warm and cozy. Easily carried 
from room to room. Used properly, will last for years. Its trade- 
mark name “Universal” stands for the best quality materials, 
highest grade workmanship and complete satisfaction to the user, 


Ginger 





Telephone 11 108 Mala Str 
Open Saturday Evenme Opposite Draper Mot) 
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Those Spiffy Electric Heaters - 
No. 4 (2 cols. x 4 in.) 

What’s the matter with you hard- 
ware dealers on those new portable 
electric heaters? We've been using 
our high-power spy glass but this 
Foster-Farrar ad is about the first 
we’ve seen for some time. 

Those heaters look good, are good 
and will sell if you give ’em a 
chance, and the only quarrel we 
have with this well-written ad is 
that it does not show an illustration 
of the lamp. The copy is fine. 

A Household Broadside 
No. 5 (2 cols. x 6% in.) 

R. H. Barker & Co., Pontiac, 
Mich., used this ad recently, and we 
think it covers the ground from 
soup to nuts. Well arranged, illus- 
trated with excellent cuts, written 
with an eye to details, it makes a 
first-class sales appeal. 

The effect of this ad is to con- 
vince the housewife that the Barker 
Co. is equipped to supply anything 
needed to carry on household work. 
A secondary effect is to remind her 
of articles needed and to furnish 
means of checking off needs and ob- 








Phones 136—1723. Watch Friday’s Ad For Saturday Bargains. 
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Use % 
in every Household 
For the Kitchen 


knives dish pans toasters 

frying pans ofl stoves electric percolators 
kettles ofl cans fireless cookers 

tea pots ovens, gas and oil 

coffee pots gas stoves enamel ware 

tea kettles percolators galvanized ware \ 
stew pans roasters gas plates 

pails elécthic irons refrigerators 


Utensils in gray, blue, white, and blue and white enamel- 
ware, besides aluminum and other metals. 


For Washday 


Wash machines, tubs, pails, Wash boards, clothes bas- 


kets, clothes hampers, clothes 


wringers, bench a 4 

ee ee and single lines, irons, electric and com- 
boilers. mon. 
Miscellaneous Ware 

Brooms, mops, oil and axes, tools, nails, etc., repair 
water floor oils, mop pails, work, bathroom fixtures, 
with wringer, paints, vacuum garden tools, wire goods, 
goods, oil heaters. rope, dust pans, canvas 

Shovels, coal and snow, gloves. 

You can find many other articles of daily use in the house- 


hold here. 
Everything we sell is guaranteed as quality ware. 


R. H. BARKER & CO. 


69 S. Saginaw St. 








viously the reminder is both of the 
articles and of the Barker store. 


Everything for the busy housewife 


Brief Notes of Business Interest 


The Apco Manufacturing Company have just announced 
the opening of a Western branch at 180 North Market 
Street, Chicago, II]. This branch will be in charge of W. 
B. Dean, whose twenty-odd years in the equipment business 
well qualifies him for this new position. This is the second 
Apco branch opened this year, the other one being in San 
Francisco, and managed by C. G. Dippel. 

The Wheeling Stove and Range Company, Wheeling, W. 
Va., have opened an office at 29 Murray Street, New York 
City, with George C. McCarty of the J. C. McCarty & Com- 
pany in charge. 

At the annual meeting of the Devoe & Reynolds Co., Inc., 
New York, held recently, W. H. Phillips was elected presi- 
dent, J. M. B. Drummond, secretary and J. J. Alsfasser, 
treasurer. I. W. Drummond, S. R. Harrington and C. A. 
Campbell were elected vice-presidents. The annual report 
shows the company to be in excellent condition. The di- 
rectors voted to extend the plant and a new six-story build- 
ing will be erected within a short time. Many branches 
were opened during the past year. 

The annual meeting of the Hundred Point Club of the 
National Cash Register Company was recently held in Day- 
ton, Ohio. This club is composed of men who are the star 
salesmen of the organization and meets once a year to ex- 
change valuable ideas. New improvements in cash registers 
were taken up and discussed. The unveiling of the tablet 
in honor of the 1069 men of the company who served in 
the recent war and in memory of the 16 men who were 
killed was also held. 

H. A. Cook, well known among the Automotive and Acces- 
sory trade, and formerly general sales and advertising 
manager of the Premier Electric Company, has completed 
the organization of the Premier Motor Products Company, 
of which he is president. 

This company has contracted with the Automotive Divi- 
sion of the Premier Electric Company for the exclusive dis- 
tribution of their products for a term of years. Mr. Cook 


states that it is his intention to contract with other manu-: 


facturers on a similar basis in the near future; but for the 
present, the efforts of this organization will be confined to 
the merchandising of Premier Automotive Products. 


Reading matter continued on page 90 


Associated with Mr. Cook in this enterprise and acting 
as vice-president and treasurer, is Mr. Walter D. Graham, 
also an able and well known business man of Chicago. 

Houston Lowe, paint manufacturer of Dayton, Ohio, died 
at Miami, Fla., recently. Mr. Lowe was 70 years of age, 
and was president of Lowe Bros.’ Paint Co. Pneumonia 
was the cause of death. He is survived by three sons and 
two daughters. 

The hardware and implement business formerly conducted 
by E. L. Huber, Milford Center, Ohio, has been purchased 
by J. M. Knox, of Clarksburg, who will continue the busi- 
negs at the present stand. 

The Columbus Paint Co., Columbus, Ohio, a consolidation 
of the Columbus Paint Mfg. Co., and the Wrinkle Paint 
Co., has been incorporated with a capitalization of $75,000. 
The new company will specialize on paint for the railroad 
trade, extending the line built up by the Wrinkle Co. 
Andrew O. Campbell, formerly with the Bloch Bros. Tobacco 
Co., Wheeling, W. Va., is president of the new company. 

The Patrick Hardware Co., Sunbury, Ohio, has been 
organized with a capital of $25,000 to take over the business 
formerly conducted under the same name. P. S. Stanforth 
is president of the company. 


The Winchester Company has leased the Walter M. Hatch 
& Co. store and basement at the corner of Tremont and 
West Sts., Boston, in the heart of the dry goods district, 
and will occupy it as soon as alterations are made. 

The Jamaica Hardware Co., Boston, capitalized for $25,- 
000, has been incorporated under Massachusetts laws. The 
incorporators are Lawrence D. Dow of Jamaica Plain and 
James A. Vitelli of South Weymouth. 

Lewis D. Bement, for more than twenty years connected 
with the Dennison Mfg. Co., Framingham, Mass., has been 
elected president of the John Russell Cutlery Co., Turners 
Falls, Mass. Other officers of the company are as follows: 
Alex McL. Rowland, vice-president and assistant-treasurer; 
Charles E. Hazelton, treasurer and clerk; directors: Fred 
Abercrombie, Turners Falls; Lewis D. Bement, Charles 
Hazelton, Turners Falls; George W. Lawrence, Greenfield, 
and Alex. McL. Rowland, Westfield, N. J. 
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ABS of color artistically ap- For more than fifty years Mc Kin- 
plied on canvas result in beau- ney hinges and butts have filled every 
tiful paintings. Bits of glass hinge need. Thename“McKinney” 

are inlaid to produce mosaic. And on a hinge or butt stamps it as the 


standard product—fit to serve ef- 
fectively and silently without seg- 
ging or repairs. 


nimble fingers working in and out 
create rare and costly lace. 


Yet dabs of color, bits of glass, 


When consideri . 
and thread are details. They are When considering hinge needs 


remember the name McKinney. If 


important! the McKinney illustrated catalog is 

In construction, hinges and butts not in your files we will be glad to 
are equally as vital to the architec- forward youa copy. Architects and 
tural masterpiece. Hinge consid- builders find it valuable in meeting 
eration is worthy of your most standard hinge needs and matching 
careful thought. artistic plans. 


McKINNEY MANUFACTURING CO., Pittsburgh 


Western Office, State-Lake Bldg., Chicago Export Representation 


MCKINNEY 
Hinges and Butts 


Also manufacturers of McKinney garage and farm building door- 
hardware, furniture hardware and McKinney One-Man Truck: 


























—_|8 
—selling the big buyers 
This is the second advertisement garage and farm building door- 
in the big campaign to interest hardware and furniture hardware. 


Architects and Builders. It ap- 
pears in current issues of the most 
popular magazines among this 
class of buyers. 

Other advertisements are ap- 
pearing in the general magazines. 
Result—three million persons are Tie your store up tight to this 
learning more and more about nation-wide hinge publicity and 
McKinney Hinges and Butts, make it work for you! 


This big advertising campaign, 
reaching to every nook and corner 
of the country, was planned to help 
your business. Talk McKinney! 
Sell McKinney Products. 











Products Being Placed on the Market by Hardware Manufacturers 


Electric Butter Maker 


The Holland Manufacturing Com- 
pany, 129-131 North Wells Street, 
Chicago, Ill., has placed on the mar- 
ket a new model electric driven but- 
ter maker, which is illustrated here- 
with. 

The method of operation is the old 
stick-and-dash type which has been 
used for generations. The applica- 
tion of an electric motor to the small, 
compact and unique gear mechanism 
operating the dasher, gives a steady, 
forceful and constant stroke. 














Klectric Churn 


The churn, complete with motor, 
weighs only 60 pounds and can be 
easily carried from place to place. 
The earthenware vessel can also be 
easily removed from the mechanism 
at any time for filling, cleansing and 
removing butter. 

The base of the churn is stained 
wood, supporting three iron uprights 
which in turn support the driving 
mechanism mounted on a T-shaped 
base. Suitably located on the base 
are three pins which keep the earth- 
enware container in proper place. 

The container is a double-glazed 
stone jar with suitable side handles, 
making it easily handled and cleaned. 


Reading matter continued 


It has a close-fitting top, rendering 
it impossible for cream to splash out. 

The dasher includes a dash rod of 
aluminum, which cannot rust or cor- 
rode and is easily kept clean. The 
dasher blades are of maple, forming 
a cross, with an opening in each sec- 
tion which assists in working the 
cream. 

The driving mechanism, base plate 
and casing are of iron, cast in one 
piece, with one side easily removable 
for access to gears. The gear mech- 
anism is the simplest possible and is 
directly connected to a 1/12 H.P. mo- 
tor of the latest design, 

The machine is designed for home 
use and will churn from one-half to 
three and one-half gallons at a time. 
It can be equipped with motor, either 
for 110 volts alternating current or 
direct current, or 32 volts direct cur- 
rent. Suitable conducting wires are 
furnished which can be attached to 
any ordinary lamp socket or electric 
plug. 

Shipping weight 75 pounds. 


Neverslip Pliers 
The Neverslip Works, New Bruns- 
wick, N. J., is manufacturing a new 


specialty known as the Neverslip 
plier. The manufacturets claim that 
the method of making this tool in 
separate pieces permits them to 
choose the best possible steel both 
for the handles and the jaws. They 
have done this making the body of 
drop forged tool steel and the jaws 
of high grade crucible steel. 
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Neverslip Plier 
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on page 92 


Besides this feature, it is claimed 
that the neverslip plier has the sin- 
gular and outstanding advantage in 
the jaws. The jaws are the parts that 
are worn out or broken most readily in 
most pliers. The Neverslip plier is 
so constructed that the jaws can be 
replaced at will and if properly used 
under these conditions it is claimed 
that the tool will last a life time. 

Any user of pliers it has been 
pointed out, no matter how careful 
he may be, will sooner or later chip 
or burn the jaw, and with the Never- 
slip plier with its detachable jaws, 
this is a small matter, as the jaws 
can be replaced instantly. 


Newshell Razor Strop 


The Pike Manufacturing Company, 
Pike, N. H., has recently placed on 
the market a new razor strop known 
as the Newshell razor strop No. 104. 














Newshell Strop 


The distinctive feature of this strop 
is its handle which is the original 
design of the Pike Manufacturing 
Company and thoroughly protected 
by patents. It permits a safe and 
sure grip with wet and soapy hands. 
It also assists the user in holding the 
strop perfectly tight which prevents 
rounding of the razor’s edge. 

The strop itself is of double leather, 
both the front and back strops be- 
ing made, it is claimed, from genuine 
Newshell, a type of leather that has 
found much acceptance in the manu 
facture of razor strops. 








RICHARDS-WILCOX 
Tried and True Trolley Track 


Every length bears the R-W Trade Mark -None genuine without it 


Used in connection with R-W Sliding door hangers for many styles of 
doorway equipment—one of which is 


RICHARDS-WILCOX 
WAREHOUSE DOOR HARDWARE 


Parallel doors hung on R-W warehouse door hardware permit an opening 
at any point, eliminating the necessity of spotting freight cars and motor 
trucks, saving time, space and irritation. Convenient, durable, economical. 


R-W warehouse door hardware is built to stand the wear and tear to which 
constant use subjects it. 


Illustrated in R-W General catalog No. 16, 
pages 95 to 105. Write for particular infor- 
mation and prices. 
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The Hollingshead Electric 
Wrench, Drill and Screw 
Driver 


The Hollingshead Electric Wrench, 
Drill and Screw Driver is a new 
power driven combination wrench by 
which nuts or bolts can be readily 
screwed in place and driven home, 
or removed, without danger of break- 
ing the bolts, or stripping the threads 
or injuring the wrench. It is a sim- 
ple mechanical device that can be 
used as a drill or screw driver. It 
has been thoroughly tested, and pat- 
ented and is a light hand tool that 
makes available in a safe and effi- 
cient way a large amount of power 
for a number of different uses. It is 
being manufactured by the Mehl Ma- 
chine Tool & Die Co., Roselle, N. J. 











New Special Electric Tool 


It may be briefly described as a 
small high-speed electric motor con- 
trolled by a suitable rheostat all en- 
cased in a metal cylinder with spe- 
cially arranged steel worms and 
gears. All these parts are set on 
frictionless ball bearings together 
with a specially constructed clutch 
having serrated teeth. This clutch 
has an adjustable pressure of from 
10 to 60 lb. This pressure is taken 
from a 10-in. leverage. 

This machine weighs about 14 Ib. 
The body is 10 in. long and 4 in. in 
diameter. It develops from 3 to 5 
h.p. in torsion. 


The Hollingshead Electric Wrench, 
Drill and Screw Driver has certain 
special advantages that are unique 
and not found, perhaps in any other 
tool. 

It is claimed for this machine that 
it will put on and seat five times as 
many nuts in a given time as can be 
done with ordinary tools. 

A simple mechanical device pre- 
vents them from stripping the screw 
thread, or breaking the bolts or dam- 
aging the wrench when the screw or 
nut is fully seated. The power is 
automatically shut off, so that it does 
not continue to force on the nut after 
it has reached its intended position. 
This special patented device gives it 
a great and unique advantage. 

It can be used as a power drill, 
for any size portable drill or revolv- 
ing tool used by miners or stone cut- 
ters. Wherever the rock or mineral 
is of a character that it can be cut 
by a rotating drill, the Hollingshead 
Electric Drill can be used very effi- 
ciently. The tool is light and can be 
easily handled. It is strong and de- 
velops enormous torsion. It is sim- 
ple and durable. 

It can also be used as, 

A power screw driver, for any size 
or character of screw where power 
and speed are desirable. The chuck 
which holds the screw driver can be 
placed in the clutch in such manner 


as will automatically release the 
screw driver when the screw is firm- 
ly seated. 


A Power grinder, for grinding out 
auto cylinders and valves, used by 
automobile machine shops and ga- 
rages and by persons wanting up-to- 
date tools for their own cars. 

A power buffer, for buffing and pol- 
ishing in many cases where the buf- 
fing machine can be taken to the 
object and not the object to the buf- 
fing machine. 

This tool has a wide range of 
smooth efficiency, owing to the use 
of a high-speed electric motor in com- 
bination with low reduction double 
right angle worm and gear. This 
makes it possible to start smoothly 
under conditions of varying load. 

These tools are also equipped with 
special folding and locking handles 
so that they can be used by hand in 
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starting or loosening nuts or bolts 
when such nut or bolt is stuck fast, 
through rust or other causes. This 
is possible through the driving shaft 
being made irreversible. 

The motor operates in either di- 
rection, having three speeds forward 
and three speeds in reverse. The 
motor operates on either direct cur- 
rent or alternating current on 110 to 
120 volts. 


‘‘Red Spot” Searchlight 


An improved model of the well- 
known “Red Spot” searchlight for 
automobiles is offered by the F. W. 
Wakefield Brass Co. of Vermilion, 
Ohio. The unique feature of this 
model is a small deflector and lens in 
the housing of the lamp which throws 
a red beam to the rear, thus making 
it a practical one-bulb “parking 
light.” 

Motorists will quickly appreciate 
the economy and desirability of this 
device. Cars parked at night at the 
curb or roadside must be lighted from 
the front and rear to comply with the 
law and for protection against colli- 
sion. This commonly requires that 
sidelights and tail-light be left burn- 
ing sometimes for several hours at a 
time—a very serious drain upon the 
batteries, especially in winter when 
starting takes more than the normal 
amount of energy. 

The manufacturer of the “Red 
Spot” points out that not only does 
his invention provide adequate and 
legal front and rear lighting from a 
single lamp, but that this light is 
placed in the position on the car which 
will insure the greatest protection, 
since the searchlight is invariably 
mounted at the extreme left side and 
well outside the windshield frame so 
that passing vehicles will naturally 
give the parked car plenty of clear- 
ance. 

The parking light feature makes 
the “Red Spot” searchlight a triple 
duty accessory. In normal service it 
is a keen and penetrating searchlight 
with easily adjustable focus and wide 
range. In emergency, and by a single 
touch of the finger, it becomes a red 
danger signal. 
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HERCULES “Over-Size” is outside evidence This dealer's HERCULES 





of the highest development in spark plugs. 


Such exclusive features as the HERCULES oil-and- 
heat-proof stone insulator and the spring gland 
construction, eliminate compression leakage and 
porcelain breakage. 


More than a million automobile, tractor, airplane, 
truck, motorcycle, marine and stationary engines 
are proving HERCULES extra value in every-day, 
year-after-year service. 
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Indianapolis, Indiana, U. S. A. 
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Notes of the Retail Hardware Trade 


Mesa, Ariz.—North Bros. Company has purchased the stock of 
the Attaway-Phelps Company. 


WHEATON, ILL.—The A. D. Kelley hardware stock has been 
sold to J. Anderson & Sons. 


BLAIRSTOWN, Iowa.—Ray E. Kelly, purchaser of the stock of 
‘L. B. Miller, requests catalogs. 


CLARINDA, Ilowa.—Smith Bros. have bought a hardware busi- 
ness here. Their stock will comprise a line of automobile acces- 
sories, baseball goods, bicycles, builders’ hardware, dynamite, fish- 
ing tackle, heating stoves, ranges and cook stoves, shelf hard- 
ware, silverware and washing machines. 


BucKLIN, Kan.—The Bates Hardware & Implement Co. has 
commenced business here, handling baseball goods, bathroom fix- 
tures, belting and packing, buggy whips, builders’ hardware, 
children’s vehicles, churns, cream separators, cutlery, dairy sup- 
plies, dog collars, electrical household specialties, fishing tackle, 
furnaces, galvanized and tin sheets, gasoline engines, harness, 
heating stoves, heavy farm implements, heavy hardware, lubri- 
eating oils, mechanics’ tools, poultry supplies, prepared roofing, 
pumps, ranges and cook stoves, sewing machines, shelf hardware, 
sporting goods, tin shop, wagons, buggies and washing machines. 
Catalogs requested. 


BuNKER HILL, Kan.—A. L. Kennicott, the new owner of the 
Kennicott & Oberheim hardware store, requests catalogs on bath- 
room fixtures, buggy whips, crockery and glass, cutlery, dynamite, 
fishing tackle, galvanized and tin sheets, harness, heating stoves, 
lubricating oils, mechanics’ tools, paints, oils, varnishes and glass, 
pumps, ranges and cook stoves, tin shop and washing machines. 


OPpELOUSAS, La.—The Chrisman & Riseman Co. requests cata- 
logs on bathroom fixtures, belting and packing, buggy whips, 
builders’ hardware, cutlery, fishing tackle, furniture department, 
alvanized and tin sheets, hammocks and tents, heating stoves, 
Soavy farm implements, heavy hardware, iron beds, kitchen cabi- 
nets, kitchen housefurnishings, linoleum, oil cloth, paints, oils, 
varnishes and glass, plumbing department, prepared roofing, 
pumps, ranges and cook stoves, refrigerators, sewing machines, 
shelf hardware and washing machines. 


Mape.tia, MINN.—Parr & Bork, have dissolved partnership. 
M. W. Parr & Co. will continue. 


MaRIETTA, MINN.—J. G. Naseth has purchased the interest of 
Mr. Larson in the Hertzberg & Larson hardware store. Hertz- 
berg & Naseth is the new firm name. Catalogs requested on a 
line of heavy hardware. 


ANDERSON, Mo.—The Anderson Hardware & Lumber Co. has 
been incorporated with a capital stock of $25,000. The new con- 
cern will deal in automobile accessories, buggy whips, builders’ 
hardware, building paper, cutlery, fishing tackle, galvanized and 
tin sheets, heating stoves, heavy farm implements, heavy hardware, 
lime and cement, mechanics’ tools, paints, oils, varnishes and 
glass, prepared roofing, ranges and cook stoves, refrigerators, shelf 
hardware, wagons, buggies and washing machines, on which 
catalogs are requested. The incorporators are L. EB. Riggs, Charles 
A. Allman, W. A. McDonald, W. E. Roark, C. O. Brady and others. 


New BLooMFIELD, Mo.—L. D. Thompson has purchased the in- 
terest of his partner, H. W. Knox. The new owner requests cata- 
logs on the following lines: baseball goods, buggy whips, builders 
hardware, building paper, children’s vehicles, churns, ‘crockery 
and glass, cutlery, dog collars, dynamite, fishing tackle, galvanized 
and tin sheets, gasoline engines, hammocks and tents, heating 
stoves, heavy farm implements, heavy hardware, linoleum, lubri- 
cating oils, mechanics’ tools, oil cloth, paints, oils, varnishes and 
glass, poultry supplies, pumps, ranges and cook stoves, shelf hard- 
ware, silverware, toys, games, wagons, buggies and washing 
machines. 


LINCOLN, NeB.—Speier & Simon have leased the adjoining build- 
ing at 108 North Tenth Street. 


Woop River, Nes.—Wingert Bros. have retired from business. 


CHERRYVILLE, N. C.—J. H. Trott and E. L. Webb have disposed 
of their interests in the Cherryville Hardware Company to B. 
Scruggs. 


WINSTON-SALEM, N. C.—The Williard Walke Hardware Com- 
pany, Inc., has started in business here. 


CrossBy, N. D.—Borg & Otheim have bought the Crosby Hard- 
ware & Implement Co.’s stock and request catalogs on automobile 
accessories, baseball goods, bathroom fixtures, belting and pack- 
ing, bicycles, buggy whips, building paper, children’s vehicles, 
churns, cream separators, crockery and glass, cutlery, dairy sup- 
plies, dog collars, dynamite, electrical household specialties, fish- 
ing tackle, furnaces, furniture department, galvanized and tin 
sheets, gasoline engines, hammocks and tents, harness, heating 
stoves, heavy farm implements, heavy hardware, iron beds, kitchen 
cabinets, kitchen housefurnishings, linoleum, lubricating oils, 
mechanics’ tools, oil cloth, paints, oils, varnishes and glass, plumb- 
ing department, poultry supplies, prepared roofing, pumps, ranges 
and cook stoves, refrigerators, sewing machines, shelf hardware. 
pone tin shop, toys, games, wagons, buggies and washing 
machines. 


Lakota, N. D.—The Lakota Implement Company has been in- 
corporated by A. Thompson, B. Madsen and W. A. Harske. The 
capital stock is $20,000, and the stock will consist of the follow- 
ing, on which catalogs are requested: Automobile accessories, 
belting and packing, buggy whips, cream separators, dairy sup- 
plies, electrical household specialties, fishing tackle, furnaces, 
furniture department, galvanized and tin sheets, gasoline engines, 
hammocks and tents, harness, heavy farm implements, heavy 
hardware, kitchen cabinets, kitchen housefurnishings, linoleum, 
lubricating oils, mechanics’ tools, paints, oils, varnishes and glass, 
poultry supplies, prepared roofing, pumps, ranges and cook stoves, 
shelf hardware, sporting goods, wagons, buggies and washing 
machines. <i wb! 


WoosTER, OHIO.—James C. Fetzer has remodeled his store room 
at 143 South Market Street. A new front and electric elevator 
are being installed and up-to-date shelving and equipment. 


DusTIN, OkLa.—Parks Bros., hardware, operating a hardware 
business at Prague, have bought the stock of J. S. Pfaff & Son. 


DEVOL, OKLA.—The Devol Hardware Company’s stock has been 
damaged by fire. 


BEND, OrE.—The Heyburn Hardware Company has been incor- 
porated with a capital stock of $5000. ‘The incorporators are 
J. B. Heyburn, Carolyn A. Heyburn and Ross Farnham. 


WILLIAMSTON, S. C.—J. F. and L. S. Wilson have recently 
started in business here, carrying a complete stock of hardware, 
on which catalogs are requested. 


IsaBEL, S. D.—Fuller & Pinnell have bought the stock and busi- 
ness of the Nitchell Hardware Company and request catalogs on 
a line of furniture. 


Oacoma, S. D.—W. F. Boland & Son have established them- 
selves in business here, handling the following lines, on which 
catalogs are requested: Buggy whips, builders’ hardware, build- 
ing paper, churns, cutlery, electrical household specialties, fish- 
ing tackle, galvanized and tin sheets, harness, heating stoves, 
lubricating oils, mechanics’ tools, oil cloth, paints, oils, varnishes 
and glass, ranges and cook stoves, shelf hardware, silverware and 
washing machines. 


WILLIAMSON, W. Va.—The B. C. Roach Hardware & Furniture 
Co. has been incorporated as successor to the A. H. Beall Hard- 
ware Company. The capital stock is $50,000 and the incorpora- 
tors are B. C. Roach, C. P. Roach, Mabel H. Roach, John Bevins 
and C. L. Gearheart. 


SouTH CHARLESTON, W. Va.—The Mullins & Boland Hardware 
Co. has recently commenced business here. 


AMHERST JUNCTION, WIs.—The Lewis Hardware Company will 
erect a new store building to house their stock of automobile 
accessories, baseball goods, buggy whips, builders’ hardware, 
building paper, cutlery, dairy supplies, dynamite, fishing tackle, 
furnaces, galvanized and tin sheets, harness, heating stoves, heavy 
farm implements, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, prepared roofing, ranges and cook stoves, 
we reggae silverware, sporting goods, tin shop and washing 
machines. 


Boyp, Wis.—The Stanley Supply Company is the new owner 
of the hardware business of John J. Bruss. The stock will be 
increased and catalogs are requested on the following lines: 
Automobile accessories, baseball goods, belting and Lae 5 
bicycles, buggy whips, builders’ hardware, building paper, chi 
dren’s vehicles, churns, cream separators, cutlery, dairy supplies, 
dog collars, dynamite, electrical household specialties, fishing 
tackle, furnaces, galvanized and tin sheets, gasoline engines, ham- 
mocks and tents, harness, heating stoves, heavy farm implements, 
heavy hardware, home barbers’ supplies, lubricating oils, 
mechanics’ tools, paints, oils, varnishes and glass, plumbing de- 
partment, poultry supplies, prepared roofing, pumps, ranges and 
cook stoves, refrigerators, sewing machines, shelf hardware, silver- 
pained sporting goods, tin shop, wagons, buggies and washing 
machines. 


EasTMAN, Wis.—E. P. Snyder is purchaser of the O’Neil Bros. 
hardware stock. 


HumpsirpD, Wis.—J. R. Zook is purchaser of the hardware busi- 
ness of Barkley & Washburn. 


MERRILL, Wis.—The Belott & Alpine Hardware Co.’s stock has 
been taken over by the A. F. Lueck & Sons Hardware Co. The 
stock comprises a line of baseball goods, belting and packing, 
buggy whips, builders’ hardware, building paper, children’s 
vehicles, churns, crockery and ee, dairy supplies, dynamite, 
fishing tackle, gasoline engines, heating stoves, heavy farm im- 
plements, heavy hardware, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, prepared roofing, pumps, ranges 
and cook stoves, refrigerators, shelf hardware, silverware, sport- 
ing goods, wagons, buggies and washing machines. 


Mr. Hopp, Wis.—The Mt. Hope Hardware Company has sold 
its stock to Albert Garthwaite. 


PLYMOUTH, Wis.—Adam Deicher has sold his interest in the 
Deicher & Arndt Co. to Arwin Proehl. The Central Garage & 
Implement Co. will be the new firm name. 


HARRINGTON, WasH.—Thompson & Son have sold their stock 
to the Richardson-Monks Hardware Company, which will shortly 
be incorporated. 


KeLso, WasH.—Short & Letsinger have taken over the stock 
of A. R. Remick. 


ANIWA, Wis.—The Mattoon Hardware Company. has commenced 
business here handling automobile accessories, baseball goods, 
bathroom fixtures, belting and packing, bicycles, buggy whips, 
builders’ hardware, building paper, children’s vehicles, churns, 
cream separators, crockery and glass, cutlery, dairy supplies, dog 
collars, dynamite, fishing tackle, furnaces, furniture department, 
galvanized and tin sheets, gasoline engines, hammocks and tents, 
harness, heating stoves, heavy farm implements, heavy hardware, 
iron beds, kitchen cabinets, kitchen housefurnishings, linoleum, 
lubricating oils, mechanics’ tools, oil cloth, paints, oils, varnishes 
and glass, plumbing department, poultry supplies, prepared roof- 
ing, pumps, ranges and cook stoves, refrigerators, sewing ma- 
chines, shelf hardware, silverware, sporting goods, tin shop, 
wagons, buggies and washing machines. 


Humeirp, Wis.—J. R. Zook is purchaser of the Barkley and 
Washburn hardware store. 
PHILLIPS, Wis.—The Phillips Hardware Company’s stock has 


been bought by B. W. Malm and Joseph Kolar. The firm name 
will remain unchanged. ’ 





